THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Newspaper 

financial 


i 

[ij 

m 

[iil 

•Ir 

W 

i 

[TiH 

i 

Just  touch  the  display  and  let 
advanced  microprocessor  technology 
run  the  Goss  Headliner  Offset®  press 
system.  Plates  are  assigned  to  units  by 
the  imposition  system.  Ink  zones  are 
preset  from  scanned  negatives  or  from 
a  laser  platemaker. 

Plated  up  and  webbed  up,  touch 
MAKFRE.ADV  and  ink  roll  up  is 
activated.  Registration  is  zeroed. 
Compensators  move  into  position. 
And  RTPs  are  set  to  proper  tension. 
Touch  START  UP  and  the  press  is 
up  and  running. 

On  the  run  now  .  microprocessor 


technology  makes  it  easy  to  adjust 
ink,  compensators,  registration,  or 
RTP  tension.  Color-coded  graphics 
show  how  the  press  system  is 
responding  to  commands.  And  when 
the  run  is  over,  there’s  complete 
information  on  good  copy  count, 
pulled  copy  count,  waste — all  the 
information  needed  to  evaluate  opera¬ 
tions  and  to  plan  future  production. 

With  all  this  world  class  technol¬ 
ogy  under  fingertip  control,  it's  no 
wonder  that  the  Goss  Headliner 
Offset  press  system  has  earned  a 
world-wide  reputation  for  productivity. 


ease  of  operation,  and  print  quality. 

The  particular  features  of  any  Goss 
Headliner  Offset  press  system  are 
dependent  on  customer  selection. 
Goss  Newspaper  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 
312/656-8600. 

Rockwell 

International 

where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries  /  A-B  industrial  Automation 
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It's  time  to  take 
the  gloves  off. 


^^^^^^^g^Introducing 

Arrowlith  Rub-Free  Black 


the  best-running,  most  rub-resistant 
biack  newsink  on  the  market  today. 

Compare. 


CORPORATE  OmCES;  25111  GLENDALE  AVE..  DETROIT.  Ml  48239-2699 
OIL  INK  DIVISION;  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT 
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AUGUST 

28-31 — New  York  Newspaper  Publishers  Association  Annual  Convention, 
The  Sagamore,  Bolton  Landing,  N  Y. 

SEPTEMBER 

8— National  Literacy  Day 

8-11— Maryland-Delaware-D.C.  Press  Association  Summer  Conference, 
Dunes  Manor  Hotel,  Ocean  City,  Md. 

14-18— Pennsylvania  Newspaper  Publishers  Association  Classified  Sales 
Conference,  Allentown  Hilton,  Allentown,  Pa. 

14- 17— National  Conference  of  Editorial  Writers  Annual  Convention,  Fort 

Worth,  Texas. 

15- 17 — Michigan  Press  Association  Annual  Display  Advertising  Conference, 

Troy  Hilton,  Troy,  Mich. 

15-17 — Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Mo. 

15- 17— Independent  Free  Papers  of  America  Annual  Conference,  Airport 

Mariott  Hotel,  St.  Louis,  Mo. 

16- 18 — Missouri  Circulation  Management  Association  Meeting,  Brecken- 

ridge  on  the  Lake,  Osage  Beach,  Mo. 

16-20— Southern  Circulation  Managers  Association  Fall  Meeting.  Jackson¬ 
ville,  Fla. 

21-22— Michigan  League  of  Home  Dailies,  Fall  Meeting.  Grand  Traverse 
Resort.  Traverse  City,  Mich. 

21-23 — Interstate  Advertising  Managers  Association,  Bel  Aire  Hotel,  Erie. 
Pa. 

23-24 — Western  Newspaper  Production  Conference,  The  Pointe  at  Tapatio 
Cliffs,  Phoenix,  Arix. 

25-27— International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa. 

27-10/2— Women  in  Communications  National  Conference,  Hyatt  Capitol  Hill, 
Washington,  D  C. 

28-30 — Suburban  Newspapers  of  America  Editorial  Conference,  Westin 
Crown  Center,  Kansas  City,  Mo. 

28-30— Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie,  Pa. 

OCTOBER 

1-2 — Wisconsin  Newspaper  Association  Fall  Conference,  Madison,  Wis¬ 
consin. 

5- 7— American  Association  of  Sunday  and  Feature  Editions.  Opryland 

Hotel,  Nashville,  Tenn. 

6- 7— Southern  Production  Program,  Inc.  Annual  Meeting.  San  Diego, 

Calif. 

6- 8 — Missouri  Press  Association  Annual  Convention,  Holiday  Inn  Execu¬ 

tive  Center,  Columbia,  Mo. 

7- 9— Tennessee  Press  Association  Ad  Managers'  Retreat.  River  Terrace. 

Gatlinburg,  Tenn. 

8-11— Western  Classified  Advertising  Association  Fall  Conference.  New¬ 
port  Beach,  California. 

Seminars/ Workshops/Cl  inks 

AUGUST 

21- 24 — American  Press  Institute,  Copy  Editors  Workshop,  Columbus,  Ohio. 
21  -26— The  Poynter  Institute  for  Media  Studies  Graphics  Center,  Newspaper 

Design  &  Typography  for  College  Seniors  and  Graduate  Students, 
St.  Petersburg,  Fla. 

22- 26 — ANPA  Color  Scanner  Operations,  The  Newspaper  Center,  Reston, 

Va. 

28-31 — American  Press  Institute  Workshop  for  Reporters.  San  Jose,  Calif. 
28-31— American  Press  Institute  Workshop  for  Reporters.  Austin,  Texas. 
28-31 — SNPA  Foundation  Seminar  on  ‘Covering  Presidential  Campaigns," 
Atlanta,  Ga. 


SEPTEMBER 

7-9 — ICMA  Circulation  Management  Seminar,  Columbus.  Ohio. 
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The  4th  Estate 


By  Doug  Borgstedt 


Journalist  not  guilty  of 
smuggling  aliens  into  U.S. 

A  Lutheran  minister  and  a  journalist  accused  of  smug¬ 
gling  two  pregnant  Salvadorans  into  the  United  States 
have  been  acquitted  by  a  federal  jury  in  Albuquerque, 
N.M. 

The  U.S.  District  Court  jury,  which  was  given  the  case 
on  Aug.  I,  returned  innocent  verdicts  on  all  counts  after 
4'/:  hours  of  deliberations.  The  trial  had  begun  July  13. 

Demetria  Martinez,  28,  who  writes  for  the  Alhiiquenpie 
Journal  and  National  Catholic  Reporter,  had  been 
charged  with  one  count  of  conspiracy  to  violate  immigra¬ 
tion  laws  and  two  counts  each  of  transporting  and  inducing 
the  women  to  enter  the  United  States. 

The  Rev.  Glen  Remer-Thamert.  44.  had  been  charged 
with  one  count  of  conspiracy  and  two  counts  each  of 
transporting,  harboring  and  inducing  Ines  Campos- 
Anzorz  and  Cecelia  Elias-Alegria  to  enter  the  United 
States. 

Martinez's  attorney.  Tova  Indritz.  contended  her  client 
went  as  a  journalist  on  the  August  1986  trip  to  bring  the 
women  to  Albuquerque  and  was  protected  by  the  First 
Amendment  guarantee  of  freedom  of  the  press. 

U.S.  Attorney  William  Lutz  said  the  case  concerned  the 
smuggling  of  illegal  aliens  to  put  their,  babies  up  for  adop¬ 
tion  and  then  send  the  mothers  back  to  El  Salvador. 

Martinez  testified  she  never  wrote  about  the  women 
because  she  feared  it  could  jeopardize  their  safety  and 
their  families  in  El  Salvador. 

“The  mere  fact  someone  does  not  write  an  article  does 
not  mean  she  was  not  engaged  in  news  gathering,"  Indritz 
said. 

—  AP 

Ad  contest  topic  is  chosen 

Teen  pregnancy  has  been  chosen  as  this  year's  newspa¬ 
per  advertising  competition  topic  by  the  international 
Newspaper  Advertising  and  Marketing  Executives 
Foundation.  The  nationwide  university-level  competition 
is  held  in  conjunction  with  the  American  Academy  of 
Advertising. 
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Guess 

who’s  returning  to 
the  comics  this  fall? 


Ask  Brad  Bushell,  at  1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  1-800-668-4649. 


5^  NEWSPAPER  ENTERPRISE 
ill  ASSOCIATION 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 


AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 


Editorial  workshop 


By  Roy  H.  Copperud 


Call  to  order  No.67i 

“The  first  official  Soviet  government  delegation  to  visit 
Israel  in  a  generation  Monday  huddled  with  Finnish  diplo¬ 
mats  in  Tel  Aviv  ...”  That  was  a  short  generation, 
produced  by  jamming  the  time-element  too  far  forward,  a 
newswriting  habit.  How  about  “huddled  with  Finnish 
diplomats  in  Tel  Aviv  Monday”  or  “huddled 
Monday  ...”  And  ah,  huddled.  Let  us  banish  it,  together 
with  kick  off,  back  to  the  sports  pages,  whence  they 
emigrated. 

“But  now  he  completely  has  dropped  the  idea  ...” 
This  was  not  an  accident  but  written  by  someone  who 
holds  to  the  nonsense  that  parts  of  a  verb  may  not  be 
separated;  “completely  has  dropped”  is  too  clumsy  for 
any  other  explanation.  “Has  completely  dropped”  is 
called  for  by  smooth,  idiomatic  English. 

“He  lived  here  until  his  1964  death.”  How  could  some¬ 
thing  like  this  be  set  down  instead  of  “until  his  death  in 
I964”?  Well,  the  same  way,  no  doubt,  that  a  reporter 
could  write  “She  often  entertained  in  her  San  Francisco 
home,”  confusingly  suggesting  that  the  woman  also  had 
homes  elsewhere  (“in  her  home,  in  San  Francisco”). 

These  examples  grow  out  of  disregard,  or  more  liklely 
ignorance,  of  accepted  word  order.  Sometimes  insensitiv¬ 
ity  to  proper  arrangement  is  to  blame.  Sometimes,  as 
indicated,  sentences  are  scrambled  in  obedience  to  some 
absurd  rule,  or  in  imitation  of  what  the  writer  has  seen  in 
print. 

Wayward  words 

Do  you  deplore  the  neglect  of  spelling  these  days? 
Shake  hands  with  Paricia  Warhol  of  San  Pedro,  Calif., 
who  wrote  in  a  letter  to  the  Lo.s  Anf’cles  Times.  “Cetacean 
is  not  exactly  a  house  word  —  though  we're  working  hard 
to  make  it  one  .  .  .  It's  a  word  that  causes  puzzlement  to 
many.  We  have  been  referred  to,  among  other  things,  as 
the  ‘American  Citation  Society,'  the  ‘American  Crusta¬ 
cean  Society,'  the  ‘American  Sedation  Society,'  (imply¬ 
ing,  we  assume,  that  we  are  heavily  into  sleep.” 

Ms.  Warhol  is  executive  director  of  the  American  Ceta¬ 
cean  Society,  the  oldest  of  the  whale  protection  oraganiza- 
tions. 

*  *  * 

Recently  I  criticized  newswriters'  fondness  for  techni¬ 
cal  terms,  citing  in  vitro  (in  glass,  e.  g. ,  a  test  tube),  in  utero 
(in  the  womb),  and  hypothermia  (abnormally  low  body 
temperature).  Ingest,  the  technical  term  for  swallow, 
belongs  on  the  list.  When  oil  is  spilled  into  the  sea  and 
harm  is  done  to  living  creatures,  we  read  that  they  have 
ingested  (not  the  plain  English  swallowed)  the  oil.  Ingest 
has  too  much  of  a  laboratory  smell  about  it  to  be  suitable  in 
writing  aimed  at  a  general  audience.  Some  of  the  users  of 
such  fancy  words  may  just  be  showing  off;  the  others 
perhaps  lack  confidence  in  their  understanding  of  the 
technical  lingo. 

*  *  * 

One  of  the  first  things  I  learned  as  a  cub  reporter  was  to 
eschew  cYw/ in  connection  with  large  sums  of  money,  e.  g., 
a  cool  million.  It  had  already  become  a  worn-out  ste¬ 
reotype,  though  that  was  long  ago.  And  now  —  what 
next?  —  cool  in  such  contexts  is  making  a  comeback, 
apparently  under  the  delusion  that  it  is  a  jazzy  innovation. 
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About  Awards 


Best  tearsheets.  The  following  newspapers  were  winners 
of  the  International  Newspaper  Advertising  and  Market¬ 
ing  Executives'  tearsheet  exhibit: 

Class  I — Best  ad,  series  or  section  featuring  food,  dairy, 
drug,  liquor  or  other  beverage  products:  Over  3(),()()0  circu¬ 
lation,  Florida  Today,  Melbourne;  Under  30,000  circula¬ 
tion,  the  Olympian,  Olympia,  Wash. 

Class  2 — Best  ad,  series  or  section  featuring  personal 
services  such  as  financial,  insurance  pawnshops,  car 
washes,  day  care  centers,  dance  studios,  CPAs,  airlines, 
merchant  associations,  professional  schools,  etc.:  Over 
30,000  circulation,  the  Gazette,  Montreal,  Quebec;  Under 
30,000  circulation,  the  Citizen  Tribune,  Morristown, 
Tenn. 

Class  3 — Best  ad,  series  or  section  featuring  furniture, 
furnishings,  appliances  or  hardware:  Over  30,000  circula¬ 
tion,  Florida  Today;  Under  30,000  circulation,  the  Free¬ 
lance  Star,  Fredericksburg,  Pa. 

Class  4 — Best  ad,  series  or  section  featuring  automo¬ 
tive,  boats,  aircraft,  tires,  gasoline,  repair  service  or  other 
related  products  and  services:  Over  30,()()()  circulation,  the 
Vancouver  {B.C.)  Sun',  Under  30,000  circulation,  the  Citi¬ 
zen  Tribune. 

Class  5 — Best  ad,  series  or  section  featuring  wearing 
apparel  for  men,  women  or  children:  Over  30,()()()  circula¬ 
tion,  the  Milwaukee  (Wis.)  Journal/Sentinel',  Under 
30,000  circulation,  the  Morning  Sentinel,  Waterville,  Me. 

Class  6 — Best  ad,  series  or  section  published  by  hospi¬ 
tals,  nursing  homes,  clinics,  doctors,  dentists,  laborato¬ 
ries  or  any  other  provider  of  health  care:  Over  30,000 
circulation,  the  Tampa  (Fla.)  Tribune',  Under  30,000  cir¬ 
culation,  no  winner. 

Class  7 — Best  ad,  series  or  section  promoting  a  news¬ 
paper's  circulation,  advertising,  editorial  or  other  depart¬ 
ments,  including  locally  created  non-paid  public  service 
advertising:  Over  30.000  circulation,  the  Oregonian, 
Portland,  Ore.;  Under  30,0(K)  circulation,  the  Marietta 
(Ohio)  Times. 

Class  8 — Best  ad,  series  or  section  published  by  a  down¬ 
town  council,  shopping  center  or  communitywide  group 
of  merchants:  Over  30,000  circulation,  the  Progress  Bulle¬ 
tin,  Pomona,  Calif.;  Under  30,()()()  circulation,  the  San 
Pedro  (Calif.)  News-Pilot. 

Class  9 — Best  special  section  participated  in  by  one  or 
more  advertisers  regardless  of  merchandise:  Over  30,000 
circulation,  the  Edmonton  (Alberta)  Journal',  Under 
30,000  circulation,  the  Marietta  Times. 

Class  lO — Miscellaneous,  including  paid  public  service 
advertising:  Over  30,000  circulation,  the  Edmonton  Jour¬ 
nal;  Under  30.000  circulation,  the  Athens  (Ga.)  Daily 
News. 

Spot  Color  Award:  Over  30,(K)()  circulation,  the  Port¬ 
land  (Maine)  PressIHerald'.  Under  30,()()()  circulation,  the 
Texas  City  (Texas)  Sun. 

Full  Color  Award:  Over  30,000  circulation,  the  Kansas 
City  (Mo.)  Star',  Under  30,000  circulation,  the  Hawkeye, 
Burlington,  Iowa. 

Professional  in  residence.  Bob  Rhodes,  former  executive 
editor  of  the  Corpus  Christi  (Tex.)  Caller-Times,  has  been 
named  the  Gannett  Professional  in  Residence  at  the  Wil¬ 
liam  Allen  White  School  of  Journalism  at  the  U  ni  versity  of 
Kansas,  where  he  will  teach  newswriting  and  reporting. 
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Stand  out 
and  be  counted^ 

In  Editor  &  Publisher’s  1989  MARKET  GUIDE! 
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Your  newspaper’s  ad  belongs  next  to  your 
market  data  in  the  1989  E&P  MARKET 
GUIDE. 


i 


The  MARKET  GUIDE  is  the  most  up- 
to-date  and  complete  market  data 
book  available.  For  over  64  years  the 
i  MARKET  GUIDE  has  provided  val- 
^  uable  and  detailed  market  informa- 
A  tion  on  more  than  3,000  U.S.  coun- 
ties  and  1,600  cities  in  the  U.S. 
and  Canada. 


The  MARKET  GUIDE  is  a  vital  reference  tool  for  major  retailers.  Market  researchers  at  well 
known  firms  such  as  Sears,  Safeway,  Kroger,  J.C.  Penney,  Federated,  K-Mart  and  Radio 
Shack  use  the  MARKET  GUIDE  regularly  and  make  important  recommendations  to  Mar¬ 
keting  Directors  at  regional  and  corporate  headquarters. 

Your  ad  in  the  EDITOR  &  PUBLISHER  1989  MARKET  GUIDE  will  help  your  newspaper 
stand  out  as  the  one  advertising  source  for  new  businesses  in  your  region.  Your  ad  can  also 
attract  new  business  when  firms  are  looking  for  new  markets! 

Call  Don  Parvin  at  212  •  675  •  4380  or  your  local  sales  representative  today 

and  reserve  your  space. 

Closing  dates:  Space:  September  9;  Material:  September  30 


New  York  Chicago  Los  Angeles  San  Francisco 

11  West  19lh  Street  303  East  Ohio  Street  Ste.  801,  3250  Wilshire  Blvd  Ste.  1 420, 450  Sansome  Street 
New  York,  NY  1001 1  Chicago,  IL  6061 1  Los  Angeles,  CA  90010  San  Francisco,  CA  941 1 1 

(212)675-4380  (312)645-0123  (213)382-6346  (415)421-7950 

Fax:(212)929-1259  Fax:(213)382-1108  Fax:(415)398-4156 


Toronto 

148  King  Road  E 
King,  Ontario  LOG  1K0 
(416)  833-6200 


D  Ecfitor&Pubfisher 

I  1 1  West  19th  Street  •  New  York,  N  Y  1001 1  •  212  675  4380 


Editor  &  Publisher 


Robert  U.  Brown.  President 
Ferdinand  C.  Teubner,  Publisher 


the  fourth  estate 

James  Wright  Brown 
Publisher,  Chairman  of  the  Board.  1912-1959 


ABP 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 

Newspaper  ANPA 

Publishers  Association 
6  mo  avg  circulation  Dec  .  1987—27.614 


The  Newspaper  Preservation  Act 

Attorney  General  Edwin  Meese  interpreted  Congress’s  intent  cor¬ 
rectly  when  he  overruled  his  own  antitrust  lawyers  and  approved  the 
joint  operating  agreement  between  the  Detroit  Free  Press  and  the 
Detroit  News  under  the  jjrovisions  of  the  Newspaper  Preservation 
Act  of  1970.  Congress  intended,  he  said,  to  discourage  one- 
newspaper  monopolies  and  to  preserve  multiple  editorial  voices  in 
major  cities.  His  action  will  accomplish  that  in  Detroit. 

The  question  is  why  does  this  process  —  between  application  for 
approval  of  a  JOA  under  the  law,  and  the  final  decision  by  the 
attorney  general  —  take  so  long.  For  two  years  several  thousand 
newspaper  workers  and  their  managements  were  kept  in  sus))ense 
while  their  futures  were  being  decided  by  someone  in  government. 
Thei’e  must  be  a  faster,  easier  way  to  decide  what’s  best  for  the 
reading  public  as  well  as  those  who  supply  the  news  and  information. 

There  are  now  22  cities  with  joint  operating  agreements  under 
which  two  editorial  voices  have  been  preserved  in  those  cities  instead 
of  the  one-voice  monopoly  that  was  the  alternative. 

The  important  thing  to  remember  is  that  newspajier  executives 
and  owners  discovered  this  method  of  preserving  editorial  voices  in 
cities  large  and  small.  It  wasn’t  Congress.  That  body  was  called  upon 
to  legitimize  a  newspaper  preservation  method  that  was  started  in 
1933  by  publishers  who  discovered  a  way  to  serve  the  public  as  well  as 
save  their  own  properties  for  liquidation  during  the  Great  De- 
pi’ession. 

It  wasn’t  until  the  Department  of  Justice  decided  that  a  3o-year-old 
time-proven  newspaper  preservation  device  might  be  in  violation  of 
the  antitrust  acts  that  Congress  even  knew  what  was  going  on. 

Ever  since  the  Newspaper  Preservation  Act  was  passed  there  has 
been  opposition  to  it  in  every  city  where  it  has  been  invoked,  as  well 
as  among  some  other  sectors  of  the  newspaper  business.  There  is 
legitimate  controversy.  But,  how  can  legislation  of  this  kind  be  called 
“bad”  if  the  lives  of  22  daily  newspapers  have  been  perpetuated 
because  of  it  when  the  number  of  newspapers  has  been  contracting? 
In  Detroit,  the  mayor  and  five  newspaper  unions  withdrew  their 
opposition  and  decided  the  JOA  would  be  best  for  them  as  well  as  for 
the  city. 

If  the  Newspaper  Preservation  Act  had  not  existed  we  cannot  see 
that  the  people  of  Detroit,  or  the  thousands  of  people  who  are  em¬ 
ployed  at  the  two  newspapers  there,  would  have  been  served  by  the 
demise  of  one  of  them. 
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With  which  have  been  merged:  The  Journalist  established 
March  22.  1884;  Newspaperdom  established  March.  1892, 
the  Fourth  Estate.  March  1 ,  1894;  Ecitor  &  Publisher,  June 
29,  1901;  Advertising.  January  22,  1925. 
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Letters  to  the  Editor 


Says  Newsday  publisher  was  ‘inaccurate’ 


As  senior  editor  for  Chanry  Com¬ 
munications,  I’d  like  the  opportunity 
to  respond  to  the  inaccurate  com¬ 
ments  attributed  to  Newsday 
publisher  Bob  Johnson  regarding 
Chanry’s  reporters,  editors  and  jour¬ 
nalistic  competence  (E&P,  July  30). 

Chanry’s  newsroom  is  staffed  by  36 
full-time  editors,  reporters  and  pho¬ 
tographers,  including  1 1  editors  and 
19  news  reporters.  All  hold  degrees  in 
journalism,  communications  or  politi¬ 
cal  science.  Several,  including 
myself,  are  former  daily  reporters; 


two,  incidentally,  are  ex-Newsday 
staffers.  One  editor  is  a  longtime  offi¬ 
cer  of  the  Long  Island  Press  Club, 
which,  by  the  way,  is  headed  by 
Newsday  reporter  Bill  Bleyer.  While 
we  do  use  correspondents,  and  do  pay 
between  $20  and  $25  per  story, 
stringer  copy  accounts  for  less  than  1 
percent  of  our  weekly  content. 

As  for  how  much  Stan  [Henry]  — 
or  the  rest  of  us  —  knows  about  jour¬ 
nalism,  Chanry  won  1 1  Press  Club 
awards  this  year,  plus  six  first-  and 
second-place  honors  in  this  year’s 


Association  of  Free  Community 
Papers  competition.  We  also  broke  a 
series  of  stories  on  a  top  Suffolk 
County  aide  who  was  involved  in  the 
use  of  state  employees  on  political 
campaigns.  Newsday  has  still  to 
report  the  story  —  which  began  run¬ 
ning  three  weeks  ago. 


Rose  Ellen  D’Angelo 

(D’Angelo  is  senior  editor  of  Chanry 
Communications.) 


Says  headline  was  misleading 


I  must  protest  the  extremely  mis¬ 
leading  and  inflammatory  headline  on 
a  story  that  appeared  in  your  July  16, 
1988  issue.  The  headline  is,  "Study 
links  miscarriages  to  VDT  use." 

The  study  did  no  such  thing;  it  did 
not  directly  link  miscarriages  to  VDT 
use.  The  investigators  reported  that 
women  who  worked  more  than 
20  hours  per  week  with  a  VDT. 
had  an  apparent  increased  rate  of  mis¬ 
carriage.  However,  they  cautioned 
the  readers  of  their  report,  including 

McClatchy  wants 
to  limit  chain 
ownership 

In  his  otherwise  unexceptionable 
article  on  the  Newspaper  Guild’s 
proposed  legislation  to  curb  newspa¬ 
per-industry  concentration  {E&P, 
July  9),  Mark  Fitzgerald  was  incor¬ 
rect  on  one  significant  point. 

Speaking  about  publishers  who 
have  expressed  concern  about  the 
growth  of  chain  ownership,  he  wrote; 
“None  of  the  publishers  have  so  far 
claimed  they  want  legislation  to  curb 
ownership  concentration.” 

At  least  one  has  said  he  wants  just 
that. 

As  reported  in  E&P  last  Feb.  6, 
C.K.  McClatchy  told  an  audience  at 
the  University  of  California/Riverside 
he  would  favor  "new  antitrust  laws 
that  would  set  limits  on  the  ownership 
of  newspapers,  either  in  total  num¬ 
bers  or  percentage  of  circulation.” 

Even  as  we. 

David  J.  Elsen 

(Eisen  is  director  of  research  & 
information  for  the  Newspaper  Guild.) 
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M.L.  Stein,  from  drawing  any  conclu¬ 
sions  from  these  findings. 

The  investigators  specifically  men¬ 
tioned  in  their  report  that  ionizing 
radiation  is  an  extremely  unlikely 
cause  of  the  effect  (miscarriages) 
found.  They  suggested,  as  most 
researchers  do,  “further  study.”  But, 
they  said,  there  are  other  factors  that 
could  have  produced  the  data  results, 
viz,  job  related  stress  and  ergonomic 
factors  such  as  seating  discomfort, 
eyestrain  and  poor  opportunity  for 
movement.  They  concluded,  "The 
implication  of  this  finding  is  as  yet 
unknown.”  Yet,  your  copy  editor,  or 
whoever,  calls  that  a  “link”. 


professional  studies  of  the  relation¬ 
ship  between  VDT  use  and  adverse 
reproductive  outcome,  in  the  United 
States,  Canada,  Finland,  and  Swe¬ 
den.  These  four  studies  found  no  con¬ 
sistent  association  between  VDT  use 
and  adverse  pregnancy  outcome. 
And,  neither  did  the  Kaiser  Per- 
manente  Study. 

Life  is  difficult  enough  for  working 
newspaper  people,  particularly 
females.  Scare  headlines  add  to  the 
psychological  and  stress  burden.  We 
don’t  need  them,  especially  when 
they  are  not  supported  by  the  facts. 

Lawrence  A,  Wallace 

(Wallace  is  vice  president/industrial 
relations  at  the  Washington  [D.C.j 
Post.) 


Since  1985,  there  have  been  four 


Sometimes  It  Pays  to 
Take  a  Chance 

Two  years  ago  the  Press -Telegram  in  Long  Beach,  Calif., 
launched  a  unique  Q&A  column.  It  was  upbeat,  and  it  felt 
real.  The  topic  was  disability,  and  the  author  had  MS. 

FIVE  AWARDS  AND  HUNDREDS  OF 
READERS’  LETTERS  LATER: 

•  “The  appeal  is  much  wider  than  we  thought 
it  would  be.” — Carolyn  Ruszkiewicz,  lifestyle 
editor,  Press-Telegram 

•  “We’re  a  better  newspaper  because  of  this 
column.” — Harold  Glicken,  features  editor, 
Press-Telegram 

The  editors  in  Long  Beach  took  the  chance. 
Now  you  have  the  opportunity. 

LIVING  WITH  A  DISABILITY  by  Dianne 
Piastre  is  available  for  syndication  every  week. 
For  details  call  Pat  Ecke  at 
The  New  York  Times  Syndication  Sales  Corp. 
800-972-3550  or  (212)  645-3000 


The  Northeastern  United  States  is  undergoing  a  already  here.  In  fact,  nearly  two-thirds  of  its  hun- 
business  renaissance  and  New  Jersey,  with  its  dred  largest  employers  are  members  of  the  For- 
unique  techno-corporate  economy,  is  leading  the  tune  1000. 

way.  And  the  newspaper  for  New  Jersey  is  The  Star- 

New  Jerseys  growing  reputation  as  a  major  tech-  Ledger-New  Jerseys  largest  daily  and  Sunday 
nological  center  is  based  on  some  impressive  newspaper, 
numbers.  The  state  ranks  first  in  private  research 
and  development  spending.  First  in  per  capita  sci¬ 
entists.  Third  in  per  capita  patents  issued.  Fourth  in 
high-tech  companies.  And  out  of  Americas  10 
largest  states.  New  Jersey  has  the  highest  average 
net  household  income. 

Corporate  America  has  taken  notice.  Not  long 
ago.  a  thousand  top  companies  named  New  Jersey 
“most  likely  place”  for  new  headquarters.  Many  are 

For  more  information  on  The  Star-Ledger’s  selling  power, 
call  Fred  Marks,  National  Advertising  Manager,  at  201-877-5864. 
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August  20,  1988 


E&P 

Every  Saturday  since  1884 


Pension  plan  flap 

Employees  at  the  Dallas  Times  Herald  are  questioning  an  apparent 
move  by  ex-owner  —  Times  Mirror  Co.  —  to  take  $15  million  from  the  plan 


By  M.L.  Stein 

A  Dallas  Times  Herald  staff  rep¬ 
resentative  has  asked  Times  Mirror 
Co.,  the  paper's  former  owner,  to 
explain  an  apparent  move  by  the  com¬ 
pany  to  keep  59%  of  a  S26-million 
employee  pension  fund,  which  is 
being  terminated. 

In  an  Aug.  4  letter  to  Richard  T. 
Schlosberg  111,  Times  Mirror’s  presi¬ 
dent  and  CEO,  Jack  H.  Taylor  Jr. 
claimed  a  “number”  of  Times  Herald 
employees  with  a  vested  interest  in 
the  plan  are  “disturbed  to  the  point  of 
seeking  legal  advice"  and  that  some 
“are  even  discussing  a  class-action 
lawsuit  against  Times  Mirror." 

Taylor,  a  Times  Herald  investiga¬ 
tive  reporter,  said  he  had  learned  that 
Times  Mirror  has  filed  with  the  IRS  a 
notice  of  intent  to  terminate  the  pen¬ 
sion  plan,  listing  $26,589,742  in 
assets.  The  same  filing,  Taylor  con¬ 
tinued,  “states  an  intention  by  Times 
Mirror  to  keep  $15,732,948  or  roughly 
59%  of  those  assets.” 

A  copy  of  the  IRS  filing  obtained  by 
E&P  confirms  the  figures.  It  also 
states  that,  as  of  1987, 577  current  and 
former  Times  Herald  employees  are 
vested  in  the  plan. 

Taylor's  letter,  which  was  sent 
anonymously  to  E&P  with  other 
documents,  was  confirmed  by  the 
reporter,  who  then  gave  E&P  addi¬ 
tional  letters  on  the  subject  he  had 
mailed  to  other  Times  Mirror  officials 
and  to  William  FitzGerald,  Freedom 
of  Information  director  for  the  federal 
government's  Pension  Benefit  Guar¬ 
anty  Corp.  (PBGC). 

Taylor,  who  is  acting  as  an  unoffi¬ 
cial  representative  of  several  Times 
Herald  employees,  told  E&P  he 
believes  Times  Mirror  “contributed 
virtually  nothing”  to  the  pension  plan 
from  the  time  it  purchased  the  Times 
Herald  in  1970.  Two  other  longtime 
employees  agreed  with  him. 


In  1986.  Times  Mirror  sold  the 
Times  Herald  to  William  Dean  Single- 
ton,  but  the  pension  plan  was  not 
included  in  the  deal.  Instead,  a  4()l(k) 
plan  was  initiated  by  the  new  owner¬ 
ship. 

Singleton  sold  the  paper  last  June  to 
John  Buzzetta.  but  retained  a  20% 
ownership  and  maintains  his  office  in 
the  Times  Herald  building. 

Taylor,  in  his  letter  to  Schlosberg. 
noted  that,  while  Times  Mirror's 
alleged  reversion  of  the  59%  in  pen¬ 
sion  assets  may  be  legal,  it  is  his 
understanding  that  the  1970  merger 
agreement  of  Times  Mirror  and  the 
Times  Herald  Printing  Co.  “con¬ 
tained  language  expressly  prohibiting 
such  a  reversion.” 


said  that  Taylor  has  “raised  a  number 
of  questions  which  we  expect  to 
address  w  ithin  a  week  or  two.  A  final 
decision  (on  pension  plan  assets 
allocation)  has  not  yet  been  made. 
We  understand  the  issue  is  of  concern 
to  Mr.  Taylor  and  it  also  is  of  concern 
to  us.” 

A  hazy  picture  emerges  regarding 
what,  if  any.  contributions  to  the  pen¬ 
sion  plan  were  made  by  Times  Mirror. 
Monsma  declined  to  discuss  the  mat¬ 
ter  at  the  time  he  was  interviewed  by 
E&P.  Taylor  claims  that  Times  Mir¬ 
ror  put  in  only  the  thousand  shares  of 
Class  “C”  stock.  A  former  Times 
Herald  financial  officer,  who  did  not 
want  to  be  identified,  recalled  that 
Times  Mirror  doled  out  $64,000  to  the 


Monsma  said  that  Taylor  has  “raised  a  number  of 
questions  which  we  expect  to  address  within  a  week 
or  two.  A  final  decision  [on  pension  plan  assets 
allocation]  has  not  yet  been  made.  We  understand  the 
issue  of  concern  to  Mr.  Taylor  and  it  also  is  of 
concern  to  us.” 


Under  the  Freedom  of  Information 
Act.  Taylor  has  requested  from  Fitz¬ 
Gerald  several  documents  relating  to 
the  Times  Mirror's  applications  and 
notices  of  intent  filed  with  PBGC  for 
termination  of  the  pension  plan. 

Taylor  also  wrote  on  Aug.  10  to 
Ronald  C.  Madura.  Times  Mirror's 
manager  for  Retirement  Plan  Admin¬ 
istration.  seeking  other  memoranda, 
correspondence  and  other  documents 
involving  communication  between 
Times  Mirror  and  PBGC  concerning 
the  dissolution  of  the  pension  plan 
and  reversion  of  its  assets. 

Durham  Monsma.  Times  Mirror's 
director  of  Human  Resources  and 
Risk  Management,  responded  for  the 
company  to  E&P  queries.  Monsma 


plan. 

Ron  Calhoun,  a  Times  Herald  col¬ 
umnist  and  editorial  board  member, 
said  he  was  told  by  Betsy  Walker. 
Times  Mirror's  employee  benefits 
administrator,  that  the  reason  Times 
Mirror  was  retaining  $15  million-plus 
of  the  assets  was  because  it  had  con¬ 
tributed  that  amount  to  the  plan. 

Walker,  through  Monsma.  denied 
making  such  a  statement  to  Calhoun. 

Calhoun,  who  has  been  with  the 
Times  Herald  31  years,  supported 
Taylor's  efforts  and  confirmed  that 
some  employees  have  talked  about 
hiring  an  attorney  against  Times  Mir¬ 
ror. 

"We're  not  going  to  agree  to  a 
(Continued  on  page  10) 
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Pension 

(Continued  front  page  9) 


token  settlement,”  he  said.  “Too 
many  of  us  have  put  in  too  many  years 
for  that.  What  they  [Times  Mirror] 
have  offered  is  ridiculously  low.  In 
the  good  years  Times  Mirror  hauled 
out  $100  million  in  profits;  now  they 
want  the  last  drop  of  blood.” 

Another  Times  Herald  veteran, 
cartoonist  Robert  Taylor  (no  relation 
to  Jack),  said  he  “wholeheartedly” 
supports  Taylor’s  inquiries. 

He  noted  that  recently  he  and  other 
employees  were  asked  by  Times  Mir¬ 
ror  to  designate  on  a  form  whether 


they  wanted  their  pension  benefits  in 
a  lump  sum  or  as  an  annuity. 

Robert  Taylor  said  he  refused  to 
choose  either  option  in  view  of  the 
questions  raised  by  Jack  Taylor.  “1 
could  not  sign  away  my  rights,”  he 
explained. 

The  cartoonist  alleged  that  Times 
Mirror  made  no  contributions  to  the 
pension  fund,  except  for  possible 
administrative  costs.  “Those  cer¬ 
tainly  didn’t  come  to  $15  million,”  he 
added. 

Taylor  said  the  pension  plan  actu- 
ally  was  overfunded  through 
employee  contributions. 

“There  was  no  need  for  Times  Mir¬ 
ror  to  put  any  money  into  it,”  he 
stated.  “A  lot  of  us  are  unhappy  over 


this  whole  situation.” 

Irwin  Frank,  a  Times  Herald  busi¬ 
ness  writer  and  Times  Mirror  pension 
plan  participant,  said  he  was  behind 
Jack  Taylor’s  campaign  because  of 
confusion  over  what  he  and  others  are 
entitled  to  under  the  plan. 

“I  don’t  know  if  it  [pension  plan 
money]  belongs  to  us,  but  if  it  does  I 
certainly  think  we  ought  to  get  it,”  he 
added. 

Jack  Taylor  indicated  that  legal 
action  was  unlikely  until  Times  Mir¬ 
ror  responded  to  his  letters. 

“We’re  just  people  trying  to  get 
answers,”  he  went  on.  “That’s  my 
job  in  the  real  world  —  to  ask  ques¬ 
tions.” 


National  ad  network  formed  for  tv  supplements 


By  Debra  Gersh 

Tribune  Media  Services  and  West¬ 
ern  States  Associates  have  formed  a 
national  advertising  network  for  Sun¬ 
day  television  supplements  in  28 
newspapers  in  the  top  30  markets. 

Called  TV  Week  Network,  the  ser¬ 
vice  will  give  national  advertisers  — 
network,  cable  and  syndication  — the 
opportunity  to  place  ads  in  the  partici¬ 
pating  newspapers  with  one  order, 
one  bill  and  offers  three  packages  — 
all  markets,  the  Nielson/Arbitron 
overnight  markets  or  any  12  member 
markets  of  their  choice. 


Bee,  Arizona  Republic  and  Phoenix 
Gazette,  Baltimore  Sun,  Hartford 
Courant,  Indianapolis  Star,  Orego¬ 
nian  of  Portland,  San  Diego  Union, 
Orlando  Sentinel,  Kansas  City  Star, 
Cincinnatti  Enquirer-Post  and  the 
Milwaukee  Journal. 

Norman  Branchflower,  president 
of  Western  States  Associates, 
explained  that  the  network  was 
formed  in  direct  response  to  the 
changes  in  the  television  industry, 
notably  the  increased  competition  for 
viewers. 

In  the  key  viewing  markets,  the  TV 
Week  Network  will  have  an  almost  2- 


In  the  key  viewing  markets,  the  TV  Week  Network 
wiii  have  an  aimost  2-1  advantage  in  reach  over  TV 
Guide,  said  Robert  S.  Reed,  president  and  chief 
executive  officer  of  Tribune  Media  Services  inc. 


The  Chicago  Tribune,  Los  Angeles 
Times  and  New  York  Daily  News 
were  the  first  major  market  newspa¬ 
pers  to  join  the  network,  which  now 
also  includes  the  Philadelphia 
Inquirer,  San  Francisco  Chronicle 
and  Examiner,  San  Jose  Mercury 
News,  Palo  Alto  Times  Tribune,  Bos¬ 
ton  Globe,  Detroit  Free  Press,  Dallas 
Times  Herald,  Dallas  Morning  News, 
Ft.  Worth  Star-Telegram,  Washing¬ 
ton  Post,  Houston  Chronicle,  Cleve¬ 
land  Plain  Dealer,  Atlanta  Journal 
and  Constitution,  Tampa  Tribune,  St. 
Petersburg  Times,  Minneapolis  Star 
and  Tribune,  Ft.  Lauderdale  News/ 
Sun-Sentinel,  St.  Louis  Post-Dis¬ 
patch,  Denver  Post,  Sacramento 


I  advantage  in  reach  over  TV  Guide, 
said  Robert  S.  Reed,  president  and 
chief  excutive  officer  of  Tribune 
Media  Services  Inc. 

Reed  further  noted  that  the  net¬ 
work  of  tv  books  —  which  had  been 
difficult  to  buy  in  the  past  because 
they  were  sold  individually,  market 
by  market  —  offers  advertisers  a 
product  with  established  readership, 
cost  effectiveness,  rates  competitive 
with  TV  Guide  and  the  same  dead¬ 
lines  as  TV  Guide. 

Implementation  of  the  TV  Week 
Network,  slated  to  take  effect  the  first 
Sunday  in  September,  was  slowed 
about  three  months  by  the  writers’ 
strike,  but  Reed  added  broadcasters 


are  now  gearing  up  for  the  fall  season. 

Branchflower  added  that  he  does 
not  think  this  network  will  take  away 
from  the  daily  ROP  television  ads,  as 
those  are  usually  designed  to  run  only 
for  the  day  the  show  is  aired. 

The  TV  Week  Network  will  have  a 
circulation  of  19,845,000,  reaching 
over  41%  of  the  total  audience  in  its 
markets. 

Western  States  Associates,  an 
independent  agency  representing  Tri¬ 
bune  Co.  interests  on  the  West  Coast, 
will  be  responsible  for  all  the  market¬ 
ing  and  sales  activites  for  the  new  tv 
supplement  network. 

TMS,  owned  by  the  Tribune  Co., 
represents  a  number  of  syndicated 
columnists  and  cartoonists  and  also 
provides  television  program  listing 
services  to  newspapers  as  well  as  rep¬ 
resenting  them  in  the  sale  of  boldface 
listing  ads  to  broadcasters. 

Reuters’  profits  up 

Reuters  Holdings  PLC,  parent 
company  of  the  Reuters  news  agency, 
reported  its  revenues  for  the  first  six 
months  of  1988  rose  to  $806.1  million 
from  $684.7  million  a  year  ago. 

Operating  profit  before  interest 
income  rose  to  $167.2  million  in  the 
half  from  $129.1  million  a  year  earlier. 
Net  income  for  the  first  half  of  1988 
improved  to  $109. 1  million  from  $87.9 
million  in  1987’s  first  half. 

Va.  papers  to  open 
Washington  bureau 

The  Daily  Press  and  the  Times- 
Herald  of  Newport  News,  Va.,  are 
slated  to  open  a  news  bureau  in 
Washington,  D.C. 
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Murdoch  gets  into  couponing 

Plans  to  buy  the  second-  and  third-largest  coupon  insert  distributors 


By  Debra  Gersh 

Rupert  Murdoch’s  News  Corp. 
subsidiary  News  America  Publishing 
Inc.  announced  it  will  buy  the  num¬ 
ber-two  and  -three  coupon  insert  dis¬ 
tributors.  Quad/Marketing  Inc.  and 
Product  Movers  Inc. 

No  price  was  disclosed,  but  Ken 
Bortner.  vice  chairman  and  chief 
executive  officer  of  Product  Movers, 
noted  that  the  acquisitions  will  give 
Murdoch’s  company  approximately 
half  the  share  of  the  coupon  insert 
distribution  business,  with  Valassis 
Corp..  currently  the  number-one  cou¬ 
pon  insert  distributor.  con*rolling 
roughly  the  other  half. 

Paul  A.  Moschetti.  president  of 
Quad/Marketing,  said  his  parent  com¬ 
pany.  Quad/Graphics,  had  been 
looking  for  an  equity  partner  over  the 
last  few  months.  That  was  necessi¬ 
tated.  he  explained,  by  the  purchase 
of  Valassis  by  Consolidated  Press 
Holdings,  an  Australian  company, 
which  changed  the  competitive  situa¬ 
tion  and  made  it  more  difficult  for 
Quad/Marketing  to  chip  away  at 
Valassis’  share  of  the  market. 

Although  he  had  heard  rumours 
about  Product  Movers’  negotiations 
with  the  Murdoch  organization.  Mos¬ 
chetti  said  it  was  not  until  about  two 
to  three  weeks  before  the  deal  was 
announced  that  he  learned  the  other 
company  had  been  negotiating  with 
News  America  as  well. 

Bortner  explained  that  Product 
Movers  “had  heard  that  he 


Metro  Sunday 

Metropolitan  Sunday  Newspapers 
Inc.,  parent  company  of  Metro  Com¬ 
ics,  has  signed  an  agreement  to 
become  the  exclusive  advertising 
sales  representative  for  Puck-The 
Comic  Weekly. 

Effective  Oct.  1 ,  the  network,  to  be 
called  Metro-Puck  Comics  Network, 
will  repre.sent  Sunday  color  comics 
sections  in  some  272  newspapers  — 
171  formerly  represented  by  Puck  and 
101  from  Metro. 

Lew  Green,  president  of  MSN. 
explained  that  Puck,  founded  by  Wil- 
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[Murdoch]  might  be  interested  in 
some  acqusitions,  so  we  decided  to 
approach  him."  He  said  that  Mur¬ 
doch’s  company  was  the  only  one 
Product  Movers  approached  and  that 
negotiations  began  "a  few  weeks 
ago." 


Murdoch  continues  to  moke  acquisi¬ 
tions.  See  related  stories  on  this  page 
and  Page  14. 


Both  Bortner  and  Moschetti  said 
that  for  the  present  the  two  compa¬ 
nies.  which  will  become  part  of  the 
Murdoch  Magazines  group,  will  not 
be  merged,  and  Moschetti  added  he 
has  been  instructed  to  continue  pub¬ 
lishing  with  the  same  frequency  and 
aggressively  pursue  business. 


Murdoch  firm  buys 
four  papers 

Independent  Newspapers  Ltd.,  a 
New  Zealand  newspaper  company 
40%  owned  by  News  Corp.  headed  by 
Rupert  Murdoch,  has  acquired  four 
publications  from  Brierley  Invest¬ 
ments  Ltd. 

The  publications  are  the  Daily  Ta¬ 
ranaki  Herald.  Daily  News,  weekly 
Sunday  Express  and  the  weekly 
Northern  Star. 

Previously,  Independent  pur¬ 
chased  the  newspaper  interests  of 
N.Z.  News,  a  subsidiary  of  Brierley. 


liam  Randolph  Hearst.  had  been  hav¬ 
ing  financial  difficulties  and  that  their 
cost  of  doing  business  was  too  high. 
He  said  that  business  at  Metro  was 
“way  up"  and  that  the  organization 
was  able  to  absorb  the  Puck  represen¬ 
tation  easily. 

Puck  will  be  sharing  in  the  profits 
from  the  agreement  and  there  will  be  a 
representative  from  the  Puck  organi¬ 
zation  named  to  sit  on  the  MSN  board 
of  directors.  No  other  Puck  staffers, 
however,  will  be  involved  in  the  sales 
organization.  Green  said. 

Under  the  agreement.  MSN  will  be 


Bortner  said  he  sees  no  problem 
with  the  two  competing  companies 
sharing  a  parent  company,  and  com¬ 
pared  the  situation  to  General 
Motors’  Oldsmobiles  and  Cadillacs 
competing  with  each  other. 

Five  suburban 
groups  form 
ad  network 

Five  suburban  Los  Angeles  news¬ 
paper  groups  have  joined  in  an  adver¬ 
tising  network  that  gives  their  adver¬ 
tisers  a  combined  326. .^09  circulation, 
it  was  announced. 

SNAP  (Suburban  Newspaper 
Advertising  Program)  involves  the 
News  Tribune  New  spapers.  Commu¬ 
nity  News  Group.  Eastern  Group. 
Hah  Shopper  cfc  Coininiinity  News. 
and  Whittier  Shopper  &  Rio  Hondo 
Valley  News. 

Ted  Chandler.  News  Tribune 
advertising  director,  said  the  idea  of 
SNAP  is  to  offer  retailers  and  national 
advertisers  “a  powerful,  fiexible  and 
cost-effective  medium  with  high  pen¬ 
etration  in  a  local  market,  allowing 
head-to-head  competition  with  urban 
dailies’  high  circulations." 

SNAP,  Chandler  continued,  esta¬ 
blishes  a  marketing  area  about  30  by 
20  miles  from  the  San  Gabriel  Moun¬ 
tains  south  to  Long  Beach  city  limits 
and  from  East  Los  Angeles  east  to 
Hacienda  Heights. 


ad  rep  for  Puck 

responsible  for  all  sales,  sales  devel¬ 
opment.  research,  marketing  and  pro¬ 
motion  activities. 

“This  probably  should’ve  hap¬ 
pened  a  long  time  ago."  Green  noted, 
adding  that  there  is  growth  potential 
in  the  comics,  which  have  not 
received  the  attention  they  should. 
He  also  noted  that  the  agreement 
could  open  new  doors  of  opportunity 
to  set  up  national  networks  for  other 
sections  of  the  newspaper,  such  as 
style  pages. 

—  Debra  Gersh 
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Miami  News  cartoonist  pokes  fun  at  Miami  Heraid 


Miami  News  cartoonist  Don  Wright's  cartoon  poking  fun  at  the  competing 
Miami  Herald. 


By  Andrew  Radoif 

Miami  (Fla.)  News  editorial  car¬ 
toonist  Don  Wright  recently  had  some 
fun  with  the  Miami  Herald's,  decision 
not  to  run  cartoons  or  editorials  criti¬ 
cal  of  former  attorney  general  Edwin 
Meese  111  while  he  was  considering 
the  application  in  Detroit  for  a  joint 
operating  agency  between  Gannett's 
News  and  Knight-Ridder's  Free 
Press. 

Jim  Hampton,  editor  of  Knight- 
Ridder,  Inc.'s  flagship  Herald  had 
explained  to  the  Wasliinf>ton  Post 
that  the  newspaper  decided  not  to  run 
any  cartoons  or  editorials  dealing 
with  Meese's  legal  troubles  because 
he  felt  there  was  a  “conflict  of  inter¬ 
est”  regarding  the  pending  JOA  deci¬ 
sion. 

Wright  drew  an  editorial  cartoon, 
published  Aug.  10  in  the  News  and 
also  distributed  by  his  syndicate.  Tri¬ 
bune  Media  Services,  which  showed 
a  mock  Herald  front  page  full  of  head¬ 
lines  lauding  Meese  and  a  picture  of 
the  departed  attorney  general  wearing 
a  beanie  with  a  propeller  on  top. 

“Vaunted  attorney  general  steps 
down”  said  one  headline;  “Nation 
will  miss  fiery  champion  of  justice." 
said  another. 

Still  another  said.  “Analysis:  One 
heck  of  a  guy,”  and  a  fourth  read. 
“Meese:  Honorable,  decent,  loving, 
tough,  fair,  good-looking,  well- 
built  —  An  Editorial,  Page  18A.” 

But  the  headline  that  seemed  to 
capture  the  most  attention  was 
“Knight-Ridder  recommends  75-foot 
Meese  statue  for  Miami  Beach.” 

The  Free  Press  also  held  back  on 
running  editorials  and  cartoons  criti¬ 
cal  of  Meese  while  the  JOA  ruling  was 
pending. 

Wright  said  he  decided  to  lampoon 
the  Herald  rather  than  the  Free  Press 
because  of  the  way  the  Herald  han¬ 
dled  the  situation.  He  explained  that 
the  Free  Press  eventually  ran  a  news 
story  about  its  decision  which 
included  as  art  some  of  the  cartoons 
critical  of  Meese  which  had  originally 
been  turned  down. 

The  Herald,  on  the  other  hand, 
“buried  [the  story]  on  their  local 
page”  in  its  Sunday,  Aug.  7,  edition 
which,  Wright  noted,  was  the  day 
before  Meese  announced  his  decision 
to  allow  the  Detroit  newspapers  to 
merge  business  and  production  oper¬ 
ations. 

The  Cox  Enterpises-owned  News, 
with  about  54,(K)0  daily  circulation. 


has  been  partners  in  a  joint  agency 
with  the  431.()()()-daily  Herald  since 
1966.  The  Miami  JOA  was  grand¬ 
fathered  in  by  the  Newspaper  Preser¬ 
vation  Act  of  1970  and  did  not  require 
the  U.S.  attorney  general's  approval. 

Unlike  Detroit,  where  Knight-Rid¬ 
der  and  Gannett  set  up  a  new  corpora¬ 
tion  to  act  as  the  joint  operation 
agency,  the  Herald  Publishing  Co.,  in 
a  contract  with  the  News,  fulfills  the 
role  of  operating  agent  for  both  news¬ 
papers. 

Wright  said  he  does  not  know  how 
the  top  brass  at  Knight-Ridder 
reacted  to  his  cartoon,  but  he 
“heard”  that  editors  and  reporters  at 
both  the  News  and  the  Herald  liked 
the  cartoon. 

“1  would  sense  they  haven't  gotten 
it  all  out  of  proportion,”  he  said  of  the 
Herald  people. 

Although  Wright  is  free  to  draw 
what  he  chooses,  the  cartoonist  often 
discusses  his  work  with  editorial  page 
editor  Louis  Salome,  and  did  in  this 
instance. 

“Don  is  independent,  but  he  didn't 
draw  that  [Herald  cartoon]  in  a  vac¬ 
uum,”  said  Salome.  “He  didn't  draw 
something  no  one  here  agreed  with.  1 
agreed  with  the  cartoon.” 

Salome  said  the  News  did  not  edi¬ 
torialize  on  the  Herald's  decision 
regarding  Meese  but  did  run  a  story 
on  the  situation. 

Despite  reports  that  the  Herald 
reacted  with  good  humor  to  Wright's 
cartoon,  editor  Hampton  told  E&P 
through  his  secretary  that  he  had  “no 


comment”  on  it. 

And  Frank  Hawkins  Jr.,  Knight- 
Ridder  vice  president  for  corporate 
relations  and  planning,  said  the  parent 
company  also  had  no  comment  on 
Wright's  work. 

Rider  dies  in 
paper-sponsored 
bicycle  race 

A  competitor  in  the  “Register's 
Annual  Great  Bicycle  Race  Across 
Iowa”  sponsored  by  the  Des  Moines 
Register  died  of  an  apparent  heart 
attack  during  the  six-day  competi¬ 
tion. 

The  death  of  45-year-old  Allan  Poli- 
kowski  was  the  second  in  as  many 
years,  and  the  sixth  in  the  16  years  of 
the  race. 

Polikowski  died  in  his  sleep  the 
night  before  the  end  of  the  race,  which 
covers  about  430  miles. 

Register  marketing  services  direc¬ 
tor  Diane  Glass  said  the  death  would 
not  affect  the  future  of  the  so-called 
“RAG-BRAl,”  which  attracts  about 
8,000  competitors  annually. 

The  Gannett  newspaper  supplies  all 
racers  with  a  safety  manual  and 
encourages  measures  such  as  safety 
helmets.  Glass  said. 

Glass  added  that  of  the  six  riders 
who  have  died  over  the  years,  only 
one  death  occurred  during  the  actual 
race. 


12 


EDITOR  &  PUBLISHER  for  August  20.  1988 


Birmingham  News  refuses  ‘Last  Temptation’  ads 


By  Debra  Gersh 

The  Birminfiham  (Ala.)  News  has 
told  local  movie  theater  owners  that  it 
will  not  accept  any  ads  for  the 
recently  released  controverisal 
motion  picture  The  Last  Temptation 
of  Christ. 

Harris  Emerson,  the  News’  adver¬ 
tising  director,  said  the  paper's 
publisher,  V.H.  Hanson  II  made  the 
decision  and  Emerson  called  the  local 
theater  owners  to  “be  up  front  with 
them”  and  tell  them  that  advertising 
for  the  movie  would  be  unacceptable. 

Emerson  said  he  did  not  know  if  the 
film  was  booked  for  release  in  Bir¬ 
mingham,  nor  was  he  aware  of  any 
other  papers  that  were  not  accepting 
the  ads. 

A  spokesman  from  the  paper,  who 
returned  calls  to  the  office  of 
the  News’  publisher,  would  not  com¬ 
ment  on  the  decision. 

Prior  to  the  film’s  early,  limited 
release  date  on  Aug.  12,  Eddie  Marks, 
vice  president/advertising  for 
Consolidated  Theaters,  one  of  the 
two  companies  serving  the  News’ 
area,  said  when  he  spoke  to  E&P  that 
he  knew  "nothing  about  the  movie  or 
advertising  for  it,  but  the  Birmingham 
News  ad  director  said  he  was 
instructed  to  call  all  theaters  in  the 
area  [and  tell  them  that  the  paper] 
would  not  accept  the  advertising, 
regardless  of  how  the  movie  comes 
out”  or  what  its  ad  copy  looks  like. 


"MARTIN  SCORSESE, 
AMERICA'S  MOST  GIFTED, 
MOST  DARING  MOVIEMAKER, 
/MAY  EiAVE  CREATED 
HIS  MASTERPIECE." 
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This  double-truck  ad  promoting  the  controversial  movie  'The  Last 
Temptation  of  Christ'  appeared  in  the  New  York  Times,  but  at  least  one 
newspaper,  the  Birmingham  (Ala.)  News,  announced  that  it  would  not 
run  the  ads. 


dren.  Reportedly,  in  the  end  Christ 
rejects  temptation  and  accepts  death. 

Protests  both  at  Universal  Pictures, 
which  co-produced  the  movie  with 
Cineplex  Odeon  Eilms,  and  at  the 
home  of  Lew  Wasserman,  chairman 
of  Universal’s  parent  company  MCA. 
have  been  accompanied  by  pledges  of 
boycotts  from  religious  groups  and  an 
offer  from  one  religious  organization 
to  buy  the  film  in  order  to  destroy  it. 


“They  were  mighty  nice  to  teil  me,  but  I  asked  if 
they  were  writing  about  it  [the  controversy]  in  the 
newspaper.  He  said  ‘yes’,  and  I  toid  him  I  thought  that 
was  a  double  standard,”  Marks  added. 


"They  were  mighty  nice  to  tell  me. 
but  1  asked  if  they  were  writing  about 
it  [the  controversy]  in  the  newspaper. 
He  said  ‘yes’,  and  1  told  him  1  thought 
that  was  a  double  standard,”  Marks 
added. 

According  to  published  reports,  the 
film,  directed  by  Martin  Scorsese  and 
based  on  a  1951  novel  by  Nikos 
Kazantzakis,  has  evoked  the  ire  of  a 
number  of  religious  fundamentalist 
groups  who  labeled  as  blasphemous 
the  depiction  of  Jesus  Christ  as  a  man 
who  rejects  divinity  and  while  dying 
on  the  cross  imagines  living  as  an 
ordinary  man,  including  marrying 
Mary  Magdalene  and  fathering  chil- 


The  Birminp;ham  News’  sister 
paper,  the  Birmingham  Post-Herald, 
will  in  this  case  follow  its  basic  policy 
for  accepting  advertising,  which  is 
that  it  will  take  non-libelous  ads  from 
legitimate  businesses  offering  legal 
services,  said  Post-Herald  managing 
editor  Jim  Willis. 

"We  feel  uncomfortable  making 
specific  rules  for  specific  advertisers, 
which  means,  I  guess,  that  if  they  [the 
movie  company]  want  to  place  an  ad 
that’s  not  libelous  for  a  legal  service, 
then  we’ll  accept  it,”  he  said. 

Dave  Starr,  president  and  publisher 
of  the  Springfield,  Mass.,  Newspa¬ 
pers.  part  of  the  Newhouse  Newspa¬ 


pers  group  that  also  owns  the  Bir¬ 
mingham  News,  said  “Our  group  is 
really  a  group  of  autonomous  newspa¬ 
pers.  so  each  does  what  it  thinks  is 
best  for  it.  Certainly  there  is  no  New¬ 
house  group  policy  on  this  because 
there  is  no  group  policy  on  anything.” 

Leonard  Pomerantz  of  the  Los 
Anpeles  Times,  who  chairs  the  movie 
committee  of  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives,  also  did  not  know  of 
other  papers  refusing  ads  for  the  film, 
and  noted  that  the  group  met  about  a 
week  before  he  spoke  with  E&P  and 
that  advertising  for  The  Last  Tempta¬ 
tion  of  Christ  was  not  a  topic  of  con¬ 
versation.  His  paper  did  run  ads  for 
the  movie,  as  did  the  New  York  Times 
and  other  New  York  newspapers. 

"We  limit  our  judgment  to  the  ads 
rather  than  the  movie,  and  there  was 
nothing  wrong  with  that  ad.”  com¬ 
mented  Robert  P.  Smith,  New  York 
Times  advertising  acceptability  man¬ 
ager. 


Eby  leaves 


Raymond  Eby,  who  followed  Den¬ 
ver  Post  publisher  Maurice  Hickey  to 
the  newspaper  from  the  Detroit 
News,  has  resigned  his  post  as  senior 
vice  president  for  operations. 

Hickey  joined  the  Post  in  Decem¬ 
ber  1987  after  its  sale  to  Media  News 
Group  by  Times  Mirror.  Eby  came  to 
the  Post  in  February  of  this  year. 
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Here  come  the  ‘Chinasaurs’ 


Seattle  paper  co-sponsors  exhibit  of  dinosaur  skeletons  from  China 


Seattle  Post-Intelligencer  publisher  Virgil  Fassio  (left)  and  Fang  Qiren,  vice 
director  of  China's  Natural  History  Museum  of  Sichuan,  pose  before  an  exhibit 
of  Chinese  dinosaurs  in  Seattle.  "Chinasaurs:  The  Dinosaurs  of  Sichuan"  is 
being  sponsored  by  the  nev/spaper  and  United  Airlines. 

Photo  by  Robert  DeGiulio 


By  M.L.  Stein 

S  e  at  tie  P  o  s  t  - 1  n  t  e  1 1  i  e  n  c  e  r 
publisher  Virgil  Fassio  was  so 
impressed  with  a  dinosaur  exhibit  at  a 
Chongging,  China,  museum  in  1986 
that  he  thought  it  should  be  shared 
with  the  folk  back  home. 

The  idea  led  to  a  “Chinasaurs"  dis¬ 
play  at  the  University  of  Washing¬ 
ton's  Burke  Museum  that  has  drawn 
the  biggest  crowds  in  the  museum’s 
history.  Some  113,000  people  have 
seen  it  since  it  opened  in  mid-March 
and  another  75,000  are  expected 
before  the  exhibit  closes  on  Sept.  18. 

What  they  see  are  three  full  dino¬ 
saur  skeletons  and  198  other  prehis¬ 
toric  specimens,  all  excavated  during 
the  last  five  years  in  China's  Sichuan 
Province.  The  skeletons  are  140  mil¬ 
lion  to  160  million  years  old. 

The  exhibit  is  co-sponsored  by  the 
P-1  and  United  Airlines.  The  newspa¬ 
per  paid  for  diassembling  the  skele¬ 
tons,  packing  them  and  reassembling 
them  in  Seattle.  United  transported 
the  bones,  which  weigh  four  tons,  as 
well  as  19  Chinese  curators  and 
paleontologists,  who  assembled  the 
skeletons  at  the  Burke.  Several  lec¬ 
tures  are  by  Chinese  and  American 
experts  in  connection  with  the  show¬ 
ing. 


Murdoch  firm 

News  Corporation,  headed  by  Rup¬ 
ert  Murdoch,  intends  to  include  its 
stake  in  Reuters  Holdings  PLC  with 
the  assets  the  company  will  sell  in 
order  to  raise  money  for  its  $3-billion 
acquisition  of  Triangle  Publications. 

News  Corp.  has  stated  it  plans  to 
sell  about  $1.4  billion  worth  of  assets 
and  finance  the  remaining  $  1 .6  billion 
in  order  to  come  up  with  the  $3  billion 
in  cash. 

Triangle  publishes  Seventeen 
magazine,  the  Dailv  Racing;  Form  and 
TV  Guide. 

News  Corp.  owns  about  6.89f  of 
Reuters  Holdings'  voting  stock, 
which  the  company  valued  at  $2(K) 
million. 

However,  there  was  speculation 
that  News  Corp.  may  have  trouble 
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The  dinosaurs  range  in  lengths  from 
16  to  45  feet.  The  largest  one  is  17  feet 
tall. 

"I  was  enthralled  by  them,"  said 
Fassio  in  reference  to  his  first  sight  of 
the  dinosaurs  at  the  museum  in  China. 

He  almost  immediately  began 


selling  its  stake  since  the  transaction 
would  require  the  approval  of  the 
other  shareholders. 

Last  year,  Murdoch  and  other  Aus¬ 
tralian  shareholders  of  Reuters  pre¬ 
vented  several  British  newspapers 
from  selling  their  Reuters  stakes. 

The  British  papers  could  see  News 
Corp.'s  current  position  as  an  oppor¬ 
tunity  for  revenge.  News  Corp.  offi¬ 
cials  have  also  stated  there  is  a  possi¬ 
bility  they  will  have  to  sell  the  com¬ 
pany's  Reuters  shares  to  other  share¬ 
holders  at  below  market  rates. 

In  developments  related  to  the 
Triangle  acquisition,  Moody's  Inves¬ 
tor  Service  placed  under  review  for 
possible  downgrade  the  senior  debt 
rating  of  News  Corp.  's  long-term  debt 
securities. 


gathering  information  on  how  much  it 
would  cost  to  transport  the  relics  to 
Seattle,  a  sister  city  to  Chongging. 

Seattle  Mayor  Charles  Royer 
praised  the  project  as  the  largest 
exchange  ever  undertaken  by  a  sister 
city  committee. 


The  review  will  include  an  analysis 
of  the  acquisition's  effect  on  News 
Corp.'s  capital  structure  and  operat¬ 
ing  cash  flows,  the  actual  form  of 
financing  for  the  deal  and  the  effects 
of  the  financing  terms  on  existing 
security  holders. 

Ratings  under  review  are  for  News 
International  PLC  senior  debt, 
incuding  guaranteed  Eurobonds, 
which  are  currently  rated  Bal ,  and  for 
Newscorp  Finance  N.V.  Euro-pref¬ 
erence  shares  guaranteed  on  a  subor¬ 
dinate  basis,  currently  rated  "baZ." 

Standard  &  Poor's  Corp.  said  it 
does  not  intend  to  change  the  debt 
ratings  of  two  News  Corp.  subsidiar¬ 
ies,  Metromedia  Broadcasting  Corp. 
and  2()th  Century  Fox,  as  a  result  of 
the  Triangle  deal. 
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Bridge  the  gap 

Marketing  exec  sees  the  need  for  a  bridging  agent 
between  the  major  newspaper  industry  organizations 


By  Debra  Gersh 

A  major  part  of  newspapers’  prob¬ 
lem  is  the  marketing  vacuum  created 
by  the  lack  of  a  bridging  agent 
between  major  industry  organiza¬ 
tions,  according  to  Jessie  J.  Knight 
Jr.,  vice  president/marketing  for  the 
San  Francisco  Newspaper  Agency. 

“Indeed,  it  is  true  that  many  long¬ 
term  industry  issues  are  being  dealt 
with  by  our  publisher  brethren  of  the 
AN  PA,  and  additionally  through  the 
good  works  of  the  NAB  and  the 
API,”  Knight  told  those  at  the  sum¬ 
mer  meeting  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Association. 

“While  their  efforts  are  certainly 
needed  and  on  target,  we  still  seem  to 
lack  the  connecting  bridge  to  close  the 
gap  between  the  high-level  cosmic 
issues  and  the  present  day-to-day 
operations  that  you  and  I  live  with 
every  day.  For  us  in  this  room,  day- 
to-day  operations  demand  constant 
scrutiny  of  revenue  and  bottom  line 
goals  —  thus  making  it  difficult  to 
mesh  our  everyday  life  with  the 
looming  industry  issues  of  the  day. 

“A  bridging  agent  would  aid  new 
policy  and  new  industry  course  of 
action  to  be  worked  into  the  ongoing 
enterprise  at  all  operational  levels  in  a 
speedy  and  efficient  way,”  he  con¬ 
tinued. 

“It  is  my  humble  opinion  that  this  is 
a  major  reason  we  are  seen  to  be  slow, 
stodgy  and  even  ineffectual  by  some 
of  our  critics,  particularly  in  the  realm 
of  dealing  with  advertiser  criticisms 
and  frustrations. 

“Sit  back  and  try  to  see  our  indus¬ 
try  from  a  bird’s-eye  view.  You  would 
see  marketing  leadership  dispersed 
here  and  there  between  four  organiza¬ 
tions,”  Knight  said,  naming  the 
American  Newspaper  Publishers 
Association,  INAME,  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion  and  the  International  Newspaper 
Marketing  Association. 

“Indeed,  all  of  us  realize  that  we 
must  work  toward  marketing  direc¬ 
tives,  but  this  fact  alone  suggests 
there  are  varied  interpretations  of 
what  it  means.  Can  there  not  be  a 


truly  unified  operating  directorate 
that  can  link  the  groups  together  to 
work  toward  achieving  synergy? 
Should  there  not  be  a  critical  integra¬ 
tion  and  merger  of  operating  strate¬ 
gies  that  would  link  these  organiza¬ 
tions  together  to  translate  into  opera¬ 
tional  change?”  Knight  asked. 

Knight  singled  out  the  International 
Newspaper  Marketing  Association 
and  the  Newspaper  Research  Council 
as  “diamonds  in  the  rough”  with 
“great  creative  energy.” 

“What  1  have  seen  is  an  unfortu¬ 
nate  predisposition  of  both  of  these 
organizations  to  focus  on  the  real  and 
psychic  rewards  of  increasing  circula¬ 
tion  while  subordinating  the  advertis¬ 
ing  side  to  second-class  citizenship,” 
he  said.  “But  let’s  face  it.  Who  wants 
to  produce  only  sales  brochures  and 
rate  cards,  when  you  can  freely  con¬ 
centrate  your  efforts  on  fun  things  like 
radio,  tv  and  Prevents  around  circula¬ 
tion  efforts  for  the  reading? 


“It  is  my  premise  that  the  promo¬ 
tion  mind  and  research  mind  are 
untapped  reservoirs  of  money-mak¬ 
ing  strategies,  ideas  and  programs. 
However,  they  must  be  welcomed  to 
become  part  of  your  everyday  lives 
and  seen  as  valuable  strategic 
resources  before  projects  begin,  not 
after  the  project  has  been  initiated.” 

The  stock  market  “meltdown”  and 
the  wave  of  mergers  and  acquisitions 
have  made  watching  the  bottom  line 
more  important  than  it  has  been  in  the 
recent  past,  Knight  noted.  “Obvi¬ 
ously  we  are  feeling  the  brunt  of  this 
phenomena  in  our  industry  in  finan¬ 
cial  results,  as  the  advertising  budget 
is  the  first  line  examined  by  the  num¬ 
bers  guys. 

“We  dangerously  toy  with  our 
long-term  health  as  we  continue  to 
fuel  growth  principally  from  rate 


increases. 

“The  problem  has  been  discussed 
for  years,  but  the  time  may  now  be  at 
hand,  as  we  have  to  deal  with  it  under 
the  pressure  of  weakening  product 
demand,  particularly  for  national 
business,”  he  continued. 

“From  the  general  business  ranks, 
we  have  held  men  like  [Rupert]  Mur¬ 
doch,  [Allen]  Neuharth  and  [William 
Dean]  Singleton  in  awe,  reverence 
and  maybe  even  disdain.  But  these 
men  have  challenged  the  status  quo 
and  in  many  ways  have  made  the 
industry  better. 

“It  IS  time  for  those  of  us  in  adver¬ 
tising  and  marketing,  who  are  respon¬ 
sible  for  the  lion’s  share  of  our  finan¬ 
cial  results,  to  seize  the  opportunity 
to  more  aggressively  develop 
ourselves,  our  departments  and  even 
our  advertisers  by  seeking  to  maxi¬ 
mize  the  marketing  imperative, 
Knight  stated,  suggesting  a  few 
strategies. 


•  “Experiment  with  employee 
cross-pollination  with  your  major 
customers.  Here  praise  must  go  to 
papers  like  the  State  Record  of 
Columbia,  S.C.,  for  swapping  one  of 
its  ad  sales  staffers  for  a  management 
person  from  one  of  its  largest  retail¬ 
ers.  Cross-pollination  promoted  edu¬ 
cation,  understanding  and  can  stimu¬ 
late  innovation.” 

•  “Fight  for  innovation 
budgets.  .  .  .  These  are  dollars  that 
are  assigned  to  experiment  with  the 
new,  those  business-building  ideas 
outside  the  traditional  and  the  main¬ 
stream.  While  unusual  in  our  busi¬ 
ness,  it  is  an  approach  that  is  used  by 
many  aggressive  firms  that  are  citi¬ 
zens  of  mature  industries. 

“In  our  organization,  we  are  using 
our  innovation  budget  to  experiment 
(Continued  on  page  43) 


“Sit  back  and  try  to  see  our  industry  from  a  bird’s- 
eye  view.  You  would  see  marketing  leadership 
dispersed  here  and  there  between  four 
organizations,”  Knight  said . . . 
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Financial  reports 

Lower  tax  rates  enable  most  public  newspaper  companies  to  offset 
high  newsprint  costs  and  weak  ad  volume  during  second  quarter 


Lower  tax  rates  enabled  most  publicly  traded  newspa¬ 
per  companies  to  offset  higher  newsprint  costs  and  weak 
advertising  volume  and  report  higher  net  earnings  in  the 
second  quarter  ended  June  30,  1988. 

A  number  of  companies,  such  as  the  New  York  Times, 
Affiliated  Publications,  Dow  Jones,  Knight-Ridder  and 
Times  Mirror,  reported  declines  in  newspaper  operating 
profits  as  a  result  of  weak  advertising  demand  and  higher 
newsprint  prices.  But,  with  the  exception  of  Times  Mirror 
and  Affiliated,  their  lower  tax  rates  and  the  strong  per¬ 
formance  of  other  divisions  enabled  these  companies  to 
record  increases  in  net  earnings  for  the  quarter. 

The  strongest  performers  included  Lee  Enterprises, 
Multimedia  and  Park  Communications  —  all  companies 
publishing  small-  to  medium-sized  dailies  in  markets  with 
relatively  few  competing  media. 

However,  the  Tribune  Co.  of  Chicago,  which  publishes 
larger  metros  in  highly  competitive  markets,  reported  not 
only  an  increase  in  its  net  income  but  also  a  strong 
improvement  in  operating  profits  for  its  newspaper  divi¬ 
sion. 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morninfi 
News,  suffered  a  decline  in  net  earnings  as  the  weakness  in 
advertising  demand  affected  both  its  newspaper  and 
broadcasting  divisions. 

Affiliated  Publications 

Boston  Globe  publisher  Affiliated  Publications  said  its 
income  from  consolidated  operations  in  the  second  quar¬ 
ter  was  $16.0  million,  or  230  per  share,  compared  with 
$17.2  million,  or  240  a  share,  in  the  second  quarter  of  1987. 

Total  revenues  rose  in  the  quarter  to  $140.4  million  from 
$125.9  million.  Newspaper  revenues  in  the  quarter 
increased  to  $1 17.3  million  from  $1 14.8  million. 

Newspaper  operating  income  in  the  quarter  declined  to 
$28.2  million  from  $30.6  million. 

The  income  from  consolidated  operations  does  not 
include  charges  to  earnings  from  the  company’s  invest¬ 
ment  in  McCaw  Cellular  Communications. 

For  the  first  half,  consolidated  income  from  operations 
declined  to  $26.9  million,  or  390  a  share,  from  $28.2 
million,  or  400  a  share,  in  the  first  half  of  1987. 

I  Revenues  for  the  first  half  increased  to  $267. 1  million 
j  versus  $228.7  million  a  year  ago. 

Newspaper  revenues  in  the  first  half  rose  to  $225.4 
million  from  $216.9  million,  but  operating  income  dropped 
to  $47.3  million  from  $51.1  million. 

Affiliated  said  it  will  report  its  final  results  for  the 
quarter  later  in  the  summer. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.  reported  its  second-quarter  net  earn¬ 
ings  fell  to  $6.1  million,  or  300  per  share,  compared  with 
$8.6  million,  or  400  a  share,  in  the  prior  year's  second 
quarter.  Revenues  in  the  quarter  dipped  marginally  to 
$101.2  million  from  $101.3  million. 

Excluding  $2.2  million  in  revenues  from  two  Denver 
radio  stations  sold  in  August  1987,  revenues  in  the  quarter 


were  up  2.2%. 

Publishing  revenues  for  the  quarter  were  $55.5  million, 
up  1.3%  from  the  $54.8  million  reported  in  the  second 
quarter  of  1987. 

Lower  earnings  for  the  quarter  and  half  were  due  to  soft 
local  advertising  sales  and  increased  newsprint  and  pro¬ 
gramming  costs. 

For  the  half,  revenues  were  $188.6  million,  compared 
with  $188.7  million  a  year  a  ago.  Excluding  $4.2  million 
from  the  sold  radio  properties,  revenues  were  up  2.2%  for 
the  sixth  months. 

Net  income  for  the  six  months  was  $7.0  million,  or  350  a 
share,  compared  with  $10.8  million,  or  500  a  share,  a  year 
earlier. 

Capital  Cities/ABC 

Capital  Cities/ABC  Inc.  reported  its  second-quarter  net 
income  rose  14.2%  to  $113.9  million,  or  $6.78  a  share, 
compared  with  $99.7  million,  or  $5.88  a  share,  in  the  1987 
quarter.  Revenues  rose  only  slightly  to  $1.16  billion  from 
$1.13  billion. 

Operating  income  for  the  publishing  division  declined 
20.2%  in  the  quarter  to  $31.3  million  from  $39.2  million. 

The  improvement  in  net  income  resulted  primarily  from 
its  lower  tax  rate,  while  the  weak  national  advertising 
market  hurt  both  its  broadcasting  and  publishing  opera¬ 
tions,  the  company  said. 

Cowles  Media 

Minneapolis-based  Cowles  Media  said  its  net  income 
for  its  first  fiscal  quarter  ended  July  2  dropped  to  $5.3 
million,  or  $2.08  a  share,  from  $9.9  million,  or  $3.17  a 
share,  the  previous  year. 

Revenues  in  the  quarter  increased  9%  to  $80.2  million 
from  $73.5  million. 

Current  earnings  include  a  $2 .6-million  after  tax-gain  on 
the  sales  of  a  press  and  related  equipment.  Earnings  in  the 
quarter  were  reduced  by  $1.9  million  from  interest 
expense  on  debt. 

Earnings  in  the  prior  year  included  an  after-tax  gain  of 
$2.5  million  on  the  sale  of  Sun  Community  Directories. 

Expenses  for  the  quarter  were  higher  than  a  year  ago 
largely  due  to  spending  on  the  expansion  of  the  Star 
Tribune,  higher  newsprint  costs,  a  labor  settlement  charge 
and  additional  depreciation  and  amortization  attributable 
to  the  Star  Tribune’s  new  production  plant.  Heritage 
Center,  and  recent  acquisitions,  the  company  said. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.,  largely  on  the  strength  of  its  56% 
stake  in  Telerate  and  its  electronic  information  services, 
reported  a  slight  gain  in  its  second-quarter  net  income  to 
$49.5  million,  or  510  per  share,  against  $49.1  million,  or 
510  a  share,  a  year  earlier. 

Revenue  in  the  quarter  rose  32.2%  to  $413.8  million 
from  $313.1  million,  reflecting  the  consolidation  of  Tele¬ 
rate  Inc.’s  financial  results  into  the  company’s. 

Earnings  for  the  first  half  increased  to  $153.1  million,  or 
$1.59  a  share,  from  $1 15.8  million,  or  $1.20  a  share,  a  year 
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earlier.  Net  in  the  current  first  half  included  an  after-tax 
gain  of  S64.5  million,  or  670  a  share,  from  the  February 
1988  sale  of  Richard  D.  irwin  book  company.  In  the  first 
half  of  1987,  Down  Jones  posted  an  after-tax  gain  of  S29.4 
million  from  the  sale  of  its  interest  in  the  South  China 
Morniitfi  Post. 

Excluding  these  items,  net  income  in  the  first  half 
increased  to  S88.6  million,  or  92?  a  share,  from  S86.5 
million,  or  890  a  share. 

Operating  income  increased  in  the  second  quarter  to 
$101.8  million  and  in  the  first  half  to  $192.95  million.  The 
improvement  reflected  contributions  from  Telerate  and 
electronic  information  services,  the  company  said. 

Revenue  in  the  quarter  for  the  business  publications 
segment,  which  includes  the  Wall  Street  Journal,  declined 
8.29F  to  $201  million  from  $218.9  million.  Operating 
income  dropped  31 .2^^  to  $38.4  million  from  $55.8  million. 

For  the  first  six  months,  business  publications'  revenue 
was  off  6.59f  to  $393  million  from  $420.4  million  and 
operating  income  was  down  27.59f  to  $71  million  from  $98 
million. 

The  fall  in  the  division's  performance  resulted  from 
continuing  decreases  in  financial  advertising  following  the 
October  1987  stock  market  crash,  the  company  said.  Jour¬ 
nal  advertising  volume  declined  1 1 .89f  in  the  quarter  and 
10.2%  through  the  first  six  months  of  the  year. 

The  Journal's  circulation  was  down  5%  from  a  year  ago. 
the  company  said. 

The  information  services  segments,  with  Telerate's 
results  included,  nearly  tripled  in  the  quarter.  $152.8 
million  from  $38.4  million,  while  operating  income  was  up 
272%  to  $54.9  million  from  $14.8  million.  Revenue  for  the 
half  also  tripled,  while  operating  income  rose  272%. 

The  Ottaway  Newspapers  group  saw  its  operating 
income  decline  10.1%  in  the  quarter  to  $12.9  million,  while 
operating  income  in  the  first  six  months  dropped  5%  to 
$21.4  million. 

Gannett  Co. 

Gannett  Co.  said  its  net  earnings  in  the  second  quarter 
rose  9%  to  $97.5  million,  or  600  a  share,  compared  with 
$89.7  million,  or  560  a  share,  a  year  earlier.  Revenues  in 
the  quarter  increased  to  $846.9  million  from  $789.8  mil¬ 
lion. 

Net  income  was  “favorably  affected"  by  the  lowering 
of  the  company's  effective  tax  rate.  Newspaper  advertis¬ 
ing  linage  rose  3%  in  the  quarter,  largely  on  the  strength  of 
classified. 

Pages  of  advertising  in  USA  Today  declined  in  the 
quarter  to  1,004  from  1,116  a  year  earlier.  But  Today's 
revenues  increased  6%  as  a  result  of  increases  in  advertis¬ 
ing  rates  and  a  higher  rate  base. 

For  the  first  half,  net  income  increased  21%  to  $171.5 
million,  or  $1.06  a  share.  Revenues  gained  8%  to  $1.6 
billion.  First-half  results  included  a  non-recurring  gain  on 
the  sale  of  the  company's  stock  in  Cowles  Media. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.  saw  a  slight  increase  in  its  second- 
quarter  net  income  to  $45  million,  or  780  a  share,  from  $43 
million,  or  730  a  share,  a  year  ago.  Operating  revenue  in 
the  quarter  rose  to  $544.6  million  from  $526.9  million. 
However,  operating  income  dropped  9.9%  to  $79.3  million 
from  $88. 1  million. 

The  company  cited  weak  retail  and  general  advertising 
revenues,  higher  newsprint  costs  and  soft  national  adver¬ 
tising  revenues  in  television  as  the  reasons  for  the  decline 
in  operating  earnings.  Classified  linage  remained  strong  in 
most  of  the  country,  however. 

The  benefits  of  the  tax  cut  and  other  non-recurring 
items,  including  the  repurchase  of  2  million  shares  of 
common  stock,  resulted  in  gains  in  net  earnings  and  earn¬ 


ings  per  share,  the  company  said. 

For  the  first  half,  net  income  rose  to  $78.8  million,  or 
$1.37  a  share,  from  $71.7  million,  or  $1.22  a  share. 
Revenues  improved  in  the  half  to  $1.1  billion  from  $1.0 
billion. 

Operating  income  in  the  half  declined  also,  dropping  to 
$139.7  million  from  $148.3  million. 

Lee  Enterprises 

Lee  Enterprises  reported  its  net  income  for  its  third 
fiscal  quarter  ended  June  30  rose  25%  to  $10.7  million,  or 
420  a  share,  from  $8.5  million,  or  330  a  share. 

Revenues  for  the  quarter  totaled  $64.8  million,  up  from 
$61.8  million. 

For  the  fiscal  nine  months,  net  income  was  $26.9  mil¬ 
lion.  or  $1.07  per  share,  compared  with  $31.1  million,  or 
$1.21  per  share,  in  the  same  period  the  previous  fiscal 
year.  Earnings  for  the  nine  months  in  fiscal  1987  included 
an  after-tax  gain  of  $11.2  million  on  properties  sold  in 
December  1986.  Excluding  this  gain,  net  income  in  the 
nine  months  of  fiscal  1987  was  $20  million,  or  780  per 
share. 

The  company  cited  gains  in  its  newspaper  operations, 
lower  income  taxes,  and  "excellent  results"  from  its 
NAPP  systems  joint  venture  as  the  reasons  for  the 
improved  results. 

McClatchv  Newspapers  Inc. 

McClatchy  Newspapers  Inc.  said  its  net  income  in  the 
second-quarter  rose  14.5%  to  $7.6  million,  or  270  per 
share,  from  $6.6  million,  or  250  per  share,  as  a  result  of 
lower  interest  costs  and  a  lower  tax  rate. 

Operating  income  declined  to  $12.8  million  from  $14 
million  due  to  higher  labor  and  newsprint  costs. 

Revenues  in  the  quarter  rose  to  $90.2  million  from  $84.8 
million. 

Net  income  for  the  six  months  rose  to  $12.0  million,  or 
430  a  share,  compared  with  $10  million,  or  380  a  share,  in 
1987.  Revenues  for  the  fist  six  months  were  $173  million, 
compared  with  $160.1  million  a  year  earlier. 

Operating  income  for  the  half  also  declined,  to  $20.7 
million  from  $21.7  million. 

Media  General 

Media  General  reported  its  second-quarter  net  income 
rose  to  $16.2  million,  or  560  a  share,  from  $12.7  million,  or 
440  a  share,  a  year  earlier.  Revenues  increased  in  the 
quarter  to  $196.6  million  from  $187  million. 

For  the  six  months,  net  income  increased  to  $27.7 
million  from  $20.7  million,  while  earnings  per  share  rose  to 
960  from  720. 

Revenues  in  the  half  rose  to  $382.6  million  from  $352 
million. 

Newspaper  revenues  increased  in  the  quarter  to  $76.7 
million  from  $72.9  million  and  in  the  half  to  $149.7  million 
from  $139.9  million. 

Newspaper  operating  profits,  however,  declined  in  the 
first  half  to  to  $14.1  million  from  $18.8  million. 

The  company  said  the  Winston-Salem  (N.C.)  Journal 
continued  its  profit  growth.  The  Richmond  newspapers 
had  "good"  profit  performance  but  suffered  in  compari¬ 
son  with  an  "exceptionally  strong"  1987.  Operations  at 
the  Tampa  Trihime  continued  to  be  affected  by  the  com¬ 
petition  with  the  St.  Petershurp  Times  and  the  consolida¬ 
tion  of  several  key  retailing  accounts. 

The  newsprint  division's  operating  profits  in  the  second 
quarter  were  up  $4  million,  a  51%  increase  from  a  year  ago. 
In  the  first  half,  newsprint  operating  profits  were  up  $9.7 
million,  or  72%,  to  $23.2  million  from  $13.5  million. 

Multimedia 

Multimedia  reported  its  second-quarter  net  earnings 
(Continued  on  pape  44) 
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High  school  journalists  help  battle  AIDS 


By  Richard  Laermer 

Hoping  that  student  leaders  will 
spread  the  word,  an  American  Red 
Cross  Chapter  based  in  Seattle  has 
developed  a  means  of  getting  student 
writers  to  provide  AIDS  education  to 
their  peers. 

The  AIDS  Education  Conference 
for  High  School  Journalists  was 
begun  in  late  1986  as  a  pilot  program. 
To  date,  identical  programs  are  start¬ 
ing  to  appear  nationwide  with  the 
same  tenet  in  mind:  student-to-stu- 
dent  communication  as  an  effective 
educational  approach. 

J.P.  McDonald,  a  former  Red  Cross 
volunteer,  put  the  program  together 
from  scratch,  along  with  Seattle  Red 
Cross  public  relations  director  Hope 
Tuttle  and  health  educator  Julianne 
Crevatin,  but  McDonald  took  it  on 
with  a  vengeance.  He  piloted  the  pro¬ 
gram  a  year  before  Surgeon  General 
C.  Everett  Koop  and  the  National 
Academy  of  Health  addressed  the 
problem,  it  was  difficult,  he  says,  to 
get  schools  involved  in  something 
everyone  figured  had  nothing  to  do 
with  them. 


“AIDS  affects  gay  people  and  I.V. 
drug  users,”  was  the  response  at  first. 
Without  the  support  of  principals, 
there  was  no  chance  of  Seattle-area 
schools  pioneering  this  experiment. 

The  initial  problem  was  solved 
when  a  local  high  school  principal 
accepted  a  request  to  pursue  the  con¬ 
ference  from  his  neighbor,  the  head  of 
the  King  County  (Seattle)  Depart¬ 
ment  of  Health  AIDS  Project.  He 
believed  in  his  friend  and,  McDonald 
says,  was  especially  well-informed. 

After  the  first  successful  attempt, 
McDonald  decided  to  share  the 
results  with  “the  rest  of  the  world.” 
The  U.S.  Conference  of  Mayors,  in 
their  December  19^6  AIDS  Informa¬ 
tion  E.xcluinf>e,  commended  the  pro¬ 
gram:  “Educating  students  about 
AIDS  is  of  great  concern  because 
AIDS  represents  a  deadly  threat  to 
youth  as  they  become  sexually 
active.” 


(Laermer  is  a  free-lance  writer.) 


Immediately,  McDonald  was 
prompted  into  placing  his  thoughts  on 
an  IBM-compatible  disk.  On  that  soft¬ 
ware  he  answers  the  complicated 
query,  “Why  An  AIDS  Education 
Conference  for  High  School  Stu¬ 
dents?”  and  outlines  exactly  who 
should  be  invited;  how  to  get  them 
there;  what  materials  to  bring  to  the 
conference;  what  students  to  include; 
how'  to  entice  them  to  come  through 
cash  awards  for  exceptionally  written 
pieces. 

One  student  who  wrote  a  touching 
article  from  her  experience  at 
McDonald's  conference  ran  into  a 
person  with  AIDS  at  the  Seattle 
meeting.  This  man  “was  sitting 
timidly  among  a  group  of  AIDS 
experts  .  .  .  who  gave  brief  speeches 
on  AIDS,”  she  wrote.  “Talking  about 
AIDS  is  like  talking  about  nuclear 
war.  The  idea  really  never  worries 
you  since  it  doesn't  affect  you.” 

The  student  won  an  award  for  her 
piece,  which  later  appeared  in  the 
“Speak  for  Yourself”  column  of  the 
Bellingham  (Wash.)  Herald. 

Seed  money  for  the  first  conference 
was  provided  by  private  funding  and 


by  a  grant  from  Genetic  Systems  Cor¬ 
poration,  a  software  company,  that 
allowed  McDonald  to  design  and 
clone  the  software,  which  he  sells  to 
schools  and  local  Red  Cross  chapters 
for  S5().  McDonald  claims  to  get  flack 
no  longer  from  educators  for  doling 
out  “up-front  talk  about  sex”  to  teen¬ 
agers. 

“Initially,  it  was  hard  to  get  princi¬ 
pals  to  release  kids  to  come  to  this,” 
he  said. 

What  changed  their  attitudes? 
McDonald  hands  much  of  the  credit 
to  Koop,  who  in  the  last  two  years  has 
encouraged  educating  children  “at 
the  lowest  grade  possible.” 

“Peer  education  on  stuff  like  this  is 
much  more  effective  than  what  they 
read  from  adults  —  a  lot  of  height¬ 
ened  reporting  about  this  and  that,” 
McDonald  says.  The  kids  can't  relate 
to  mumbo  Jumbo  or  hype,  he  adds. 
“We  get  them  to  think  and  write 
articles  —  we  bribe  them.  The  writ¬ 
ing  that  has  come  out  of  giving  them 


an  opportunity  to  meet  with  AIDS 
experts  and  PWAs  is  wonderful.” 

The  contest  rules  are  simple;  Stu¬ 
dent  writers  select  from  any  area 
related  to  AIDS  and  they  write  arti¬ 
cles,  features,  editorials  or  columns. 
They  are  allowed  two-and-a-half 
months  to  complete  their  stories,  and 
receive  $150  for  first  place  on  down. 
Prize  money  is  usually  donated  from 
renowned  local  organizations  such  as 
radio  stations  and  celebrated  donors, 
and  articles  are  judged  by  college 
journalism  faculties. 

The  conferences  cost  about  $1,000 
each,  and  expenses  incurred  are  for 
printing,  mailing,  information  mate¬ 
rial  and  refreshments.  The  latter  is  the 
most  expensive  part  but,  according  to 
eyewitnesses,  the  most  rewarding 
part:  special  “breakout”  sessions 
allot  students  in-depth  interviews  at 
scattered  tables. 

These  20-minute  talks  cover  a  wide 
range:  medical  information;journalis- 
tic  ethics;  schools'  role  in  providing 
education  about  AIDS;  legal  issues; 
psychosocial  aspects  of  AIDS;  and 
how  to  educate  those  in  the  so-called 
high-risk  categories.  Most  crucially, 
the  reporters  get  to  sit  with  a  PWA. 

The  writers  put  to  use  whatever 
knowledge  they  have  gained  from  the 
morning  hours  —  and  get  quotes  they 
need.  American  Red  Cross  promul¬ 
gates  the  importance  of  ethics,  telling 
students  that  they  must  be  accurate  in 
their  reporting,  that  they  have  a 
responsibility  to  their  student  bodies. 

McDonald's  disk  contains  the  line, 
“Their  [student  journalists']  readers 
may  place  themselves  at  risk  for 
AIDS  through  sexual  activity  and/or 
drug  use;  they  often  have  not  been 
well-informed  about  the  subject;  the 
school  newspaper  may  be  the  only 
reliable  source  of  information.” 

Yet,  once  principals  were  con¬ 
vinced  of  the  need,  McDonald  discov¬ 
ered  the  next  hurdle  was  getting  high 
school  journalists  interested  in  a 
decidedly  unpopular  topic.  With  help 
from  local  newscasters,  McDonald 
devised  a  personal  letter  that  invited 
writers  to  join  the  tv  professionals  at  a 
conference  entitled,  “Spread  Fact, 
Not  Fear.” 

The  station  members  approached 
the  students  as  fellow  journalists, 
hoping  to  hit  home  with  a  carefully 
worded  pitch;  “As  journalists,  we 
must  remember  to  report  the  facts  and 
to  clarify  the  myths  surrounding  this 
pressing  health  issue.” 


“The  writing  that  has  come  out  of  giving  them  an 
opportunity  to  meet  with  AiDS  experts  and  PWAs  is 
wonderfui.” 
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President  Reagan  ‘apologizes’  to  Sarah  McClendon 


ers  assigned  front-row  seats. 

Reagan's  signed,  typewritten  note 
on  White  House  stationery  said.  “1 
fully  understand  your  concern  about 
questions  reaching  the  back  of  the 
room.  1  agree  and  next  time  I'll  try  to 
seek  out  questions  from  the  back. 

"Sarah,  you  always  ask  good  ques¬ 
tions.  but  in  the  confusion  at  the  end 
of  the  briefing,  1  lost  track  of  your 
question.  I'm  sorry  for  the  confu¬ 
sion." 


Quayle  related 
to  Pulliam  family 


By  George  Garneau 

Sarah  McClendon  was  working  in 
her  Washington,  D.C.,  home/news¬ 
room  when  a  messenger  delivered  an 
unexpected  message:  a  note  of  apol¬ 
ogy  from  President  Ronald  Reagan. 

Reagan,  at  a  White  House  press 
briefing  earlier  that  day.  Aug.  3,  had 
slighted  her.  He  overlooked  her 
raised  hand  and  called  on  other  ques¬ 
tioners.  Then  he  ignored  questions 
she  called  out  from  her  assigned  seat 


in  the  rear  of  the  crowded  briefing 
room,  instead  fielding  queries  from 
other  reporters. 

Being  shunned  did  not  sit  well  with 
the  feisty  78-year-old  reporter  and 
boss  of  the  Sarah  McClendon  News 
Service.  She  complained  to  Marlin 
Fitzwater.  Reagan's  spokesman, 
saying  questions  are  hard  to  hear  in 
the  back  of  the  room,  and  the  presi¬ 
dent  discriminates  by  taking  ques¬ 
tions  mostly  from  high-status  report¬ 


Indiana  Sen.  Dan  Quayle.  the 
Republican  candidate  for  vice  presi¬ 
dent.  is  a  member  of  the  Pulliam 
newspaper  family,  so  it  should  be  no 
surprise  that  he  has  been  a  staunch 
defender  of  press  freedom. 

Quayle  is  vice  president  of  the  Hiin- 
tinfiton  (Ind.)  HeraUI-Prcs.s.  an  8.600- 
circulation  evening  daily  owned  by 
his  parents,  James  C.  and  Corinne 
Quayle. 

His  maternal  grandfather  is  Eugene 
S.  Pulliam,  whose  family  through  a 
trust  owns  the  Central  Newspapers 
group  which  includes  the  huiuincipo- 
lis  Star  and  News,  Mancie  Star  and 
Evening  Press  and  the  Arizona 
Repahlic  and  Phoenix  Gazette.  Pul¬ 
liam  is  publisher  of  those  newspapers 
as  well  as  executive  vice  president  of 
the  parent  company.  Central  also 
owns  the  Vincennes  Snn-Coinniercial 
as  a  separate  subsidiary. 

His  grandfather,  who  has  long  been 
associated  with  conservative  politics, 
was  a  strong  influence  on  his  life. 
Quayle  said. 

Quayle  was  associate  publisher  of 
the  Huntington  paper  and  being  read¬ 
ied  for  a  career  in  the  family  business 
when  Republican  leaders,  and 
Quayle's  father,  convinced  him  to  run 
for  Congress  in  1976.  He  was  elected, 
re-elected  in  1978  and  then  success¬ 
fully  ran  for  the  U.S.  Senate  in  1980, 
defeating  Sen.  Birch  Bayh. 


ABC  to  host  expo 


The  Audit  Bureau  of  Circulations 
will  be  hosting  a  Roundtable  Informa¬ 
tion  Exposition  on  successful  mar¬ 
keting  techniques  for  business  publi¬ 
cations  to  be  held  Nov.  I  at  the  Royal 
York  in  Toronto,  Ontario. 
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Prison  journalist  facing  hassles 
Newspaper  will  go  to  court  on  his  behalf 


By  M.L.  Stein 

A  convict  writer  for  the  Son  Fran¬ 
cisco  Chronicle  who  was  placed  in 
solitary  for  an  article  criticizing 
prison  conditions  has  been  whisked 
away  to  another  penitentiary,  but  is 
continuing  his  contributions  to  the 
newspaper. 

The  swift  transfer  of  bank  robber 
Dannie  M.  Martin  has  set  the  stage  for 
a  major  court  battle  this  month.  Both 
the  inmate  and  the  Chronicle  claim 
the  move  from  Lompoc  Federal 
Penitentiary  in  California  to  the  Phoe¬ 
nix  Correctional  Institution  violated 
his  constitutional  rights  to  free  speech 
and  the  newspaper's  right  to  freedom 
of  the  press. 

Attorneys  for  Martin  and  the 
Chronicle  went  into  U.S.  District 
Court  in  San  Francisco  to  block  the 
transfer,  but  won  only  a  partial  vic¬ 
tory. 


Federal  Judge  Charles  Legge 
issued  a  temporary  restraining  order 
barring  the  Bureau  of  Prisons  from 
preventing  Martin  from  doing  outside 
writing  and  directing  the  warden  to 
return  the  prisoner's  writing  materi¬ 
als. 


section  in  which  he  labeled  Lompoc 
as  a  “caldron  of  fear,  hatred  and  vio¬ 
lence"  {F&P,  July  9). 

He  was  freed  from  isolation  after 
two  days  during  which  the  incident 
drew  heavy  media  attention. 

Punch  editor  Peter  Sussman  and 


“We’re  being  portrayed  in  a  viiiainous  roie  where 
that’s  simpiy  not  the  case,  i  reaiiy  feei  we’re  in  a  no- 
win  situation  because  even  if  we  win  in  court,  we’re 
going  to  take  a  beating  in  the  press.” 


Legge  refused  to  block  Martin's 
transfer,  saying.  "It  is  not  my  func¬ 
tion  to  tell  the  Bureau  of  Prisons 
where  they  can  put  inmates." 

Martin  first  got  into  trouble  with 
prison  authorities  over  a  June  19  arti¬ 
cle  in  the  Chronicle's  Sunday  Punch 


Warden  R.H.  Rison  later  reached  an 
agreement  that  would  permit  Martin 
to  continue  writing  for  the  Chronicle. 
But  on  June  30.  Martin  was  seized  on 
a  prison  handball  court,  handcuffed, 
placed  in  a  station  wagon  and  taken  to 
a  federal  holding  facility  in  San  Diego. 
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From  there  he  was  moved  to  Phoenix. 

Paul  Hofer.  executive  assistant  to 
Warden  Rison.  said  Martin  was  trans¬ 
ferred  for  violating  a  Bureau  of  Pris¬ 
ons  regulation  stating  that  an  inmate 
“may  not  receive  compensation  or 
anything  of  value  for  correspondence 
with  the  news  media.  The  inmate  may 
not  act  as  a  reporter  or  publisher 
under  a  byline.” 

Sussman  and  Martin,  who  have 
written  more  than  20  pieces  for  the 
Chronicle,  scoffed  at  the  explanation. 

"This  is  the  reason  put  out  to  the 
news  media,  but  it  was  highly  mis¬ 
leading,”  Sussman  told  E&P.  "The 
press  was  lied  to.  Dannie's  transfer 
was  based  on  that  one  article  about 
prison  conditions.” 

In  a  Chronicle  piece  published  just 
before  his  transfer.  Martin  said  he 
feared  such  retaliation. 

"Or  I  could  be  put  on  a  merry-go- 
round,”  he  continued.  "In  federal 
prisons,  when  a  prisoner  is  en  route, 
he's  not  allowed  phone  calls  or  mail 
privileges.  So  w  hat  is  sometimes  done 
is  that  they  put  a  fellow  like  me  on  a 
bus  and  drop  him  off  at  isolation  for  a 
few  weeks  at  every  prison  they  stop 
at.  I've  seen  convicts  caught  up  in 
that  for  nearly  two  years  .  .  .  Old 
convicts  call  it  ‘bus  therapy.'  ” 

"Martin's  pro  bono  lawyer.  Jeffrey 


Leon  of  the  San  Francisco  firm  of 
Heller.  Ehrman,  White  and  McAu- 
liffe,  said  in  an  interview  that  "Danny 
is  fearful  he  could  end  up  in  Marion 
[an  Illinois  prison  considered  the 
nation's  toughest  federal  pen)  or  be 
put  on  drugs  to  keep  him  disoriented. 
This  is  not  unusual." 

Leon  also  questioned  w  hether  Mar¬ 
tin's  transfer  was  based  solely  on  the 
media  correspondence  regulation. 

"Apparently  this  regulation  applies 
only  to  newspapers  and  maga/ines.” 
he  observed.  "Inmates  have  written 
books  under  their  bylines.  You  do  not 
have  to  give  up  your  identity  for  any 
statement  you  make  to  the  public.” 

Leon  said  that  at  an  Aug.  3 1  hearing 
scheduled  for  the  case,  he  w  ill  ask  the 
court  to  declare  the  byline  regulation 
unconstitutional. 

"It  [the  regulation]  does  not 
address  any  legitimate  penological 
objective.”  the  lawyer  added. 

Also  at  the  hearing.  Leon  said,  he 
and  Chronicle  attorneys  w  ill  move  for 
a  permanent  injunction  against  the 
Bureau  of  Prisons  to  prevent  any  fur¬ 
ther  retaliaton  against  Martin. 

"Meanwhile.”  Sussman  said. 
"Dannie  continues  to  write  for  us. 
We're  getting  a  very  positive 
response  from  readers  on  our  posi¬ 
tion.  A  lot  of  letters  start  w  ith  some¬ 


thing  like  ‘I'm  no  liberal,  but  ...  ' 

"Readers  also  are  saying  that  when 
they  take  away  the  Chronicle's  right 
to  publish,  they  also  take  away  their 
right  to  read  Martin's  articles.” 

Jerry  Williford.  Western  regional 
director  of  federal  prisons,  com¬ 
plained:  "We're  being  portrayed  in  a 
villainous  role  where  that's  simply 
not  the  case.  1  really  feel  we  re  in  a  no- 
win  situation  because  even  if  we  w  in 
in  court,  we're  going  to  take  a  beating 
in  the  press.” 

Williford  contended  that  the 
restrictions  on  Martin  were  not 
imposed  because  he  wrote  for  the 
Chronicle,  but  because  he  is  being 
paid  for  it. 

Judge  denies  lower 
bond  for  suspect 

A  Connecticut  Superior  Court  judge 
has  rejected  an  attempt  to  gain  release 
of  a  23  year-old  Hartford  man  await¬ 
ing  trial  in  the  strangling  death  of  Kara 
Laczynski.  a  24  year-old  reporter  for 
the  Main  lu'stcr  Journal  Inquirer. 

Legal  counsel  for  Joseph  L. 
Lomax,  held  on  S2()().(MM)  bond  since 
his  arrest  last  December,  argued  that 
the  case  against  him  is  built  around 
one  controversial  fingerprint  and 
bond  should  be  reduced  to  S1(M).()(M). 
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Paper  drops  broker  as  contributor 


in  Old  Saybrook,  Conn. 

Register  editor  N.  Christian  Ander¬ 
son  told  E&P  that  Callahan  was  an 
unpaid  contributor  of  a  performance 
list  of  stocks  of  Orange  County  com¬ 
panies. 

One  summary  listed  100  stocks  and 
what  happened  to  them  the  previous 
week.  Anderson  continued.  Another 
summary,  he  said,  named  five  Orange 
County  stocks  that  increased  most  in 
the  past  week  and  five  that  decreased 
on  a  percentage  basis  and  the  reason 
behind  the  upward  stocks. 

“There  was  no  analysis."  Ander¬ 
son  stated.  “There  was  no  prediction 
on  stocks  going  up  or  down  and  no 
comment  on  what  or  what  not  to  buy. 
In  no  way,  should  Callahan's  submis¬ 
sion  refiect  on  us." 

Anderson  said  the  newspaper  also 
canceled  its  arrangement  with  Pru- 
dential-Bache.  which  was  listed  in  a 
credit  line  with  Callahan.  The  editoi 
said  the  summaries  w  ill  continue  with 
information  from  another  brokerage 
house. 

Investigations  into  the  scandal 
have  been  started  by  Business  Week, 
the  Securities  and  Exchange  Com¬ 
mission  and  the  New  York  and 
American  Stock  Exchanges.  The 
story  broke  when  suspicious  trading 
was  uncovered  the  day  before  the 
magazine  appeared  on  the  news¬ 
stands. 

—  M.L.  Stein 

Search  for 
missing  reporter 
ends  in  Colorado 

After  combing  a  25-square-mile 
area  of  the  Rocky  Mountains  for  a 
week,  rescue  workers  in  Colorado 
called  off  the  search  for  a  missing 
sportswriter  from  the  Daily  Herald  in 
Arlington  Heights.  111. 

More  than  250  searchers  and  18 
dogs  had  been  involved  in  the  search 
for  Keith  Reinhard.  The  49-year-old 
sportswriter  has  been  missing  since 
Aug.  7  when  he  walked  into  the 
woods  alone,  telling  friends  he  was 
going  to  climb  12,275-foot  Pendleton 
Peak,  a  steep  slope  of  bare  rock  and 
felled  timber. 

Throughout  the  search,  the  Daily 
Herald  helped  pay  the  $75()-a-day 
cost  of  feeding  the  rescue  workers. 
The  Denver  Post  donated  another 
Si  .(MM)  to  the  search. 

“The  searchers  have  done  all  they 
(Continued  on  pa^e  43) 


His  company  fired  him  amid  allega¬ 
tions  that  he  had  received  advance 
notice  of  tips  appearing  in  Business 
Week's  “Inside  Wall  Street"  column. 
The  tips  came  from  an  employee  of  a 
Torrance.  Calif.,  plant  that  prints 
Business  Week,  it  was  reported. 

Two  brokers  from  firms  in  Hartford 
and  New  London.  Conn.,  also  were 
implicated  in  leaks  that  emanated 
from  a  Business  Week  printing  plant 


A  Southern  California  broker  was 
dropped  as  a  contributor  to  the 
Orange  County  Register's  business 
section  after  he  was  fired  in  the  wide¬ 
ning  stock  trading  scandal  involving 
Business  Week  magazine. 

Bruce  J.  Callahan.  28,  wrote  a 
twice-weekly  investment  summary 
for  the  Register  while  employed  in  the 
Anaheim  office  of  Prudential-Bache 
Securities. 
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Judge  rules  in 
favor  of  Alaska 
paper  —  again 

For  the  third  time  in  two  years,  a 
judge  has  ruled  in  favor  of  the  Ketchi¬ 
kan  (Alaska)  Daily  News  in  its  suit 
against  the  city  council  for  allegedly 
holding  improper  executive  sessions. 

But  the  case  will  still  drag  on.  Judge 
Thomas  Jahnke  gave  the  city  30  days 
to  file  a  memorandum  outlining  reme¬ 
dies  to  resolve  the  issue.  Then  the 
newspaper  has  45  days  to  respond, 
followed  by  10  days  for  the  city’s 
response. 

Pioneer  Printing  Co.  Inc.,  parent 
of  the  Daily  News,  sued  in  1986, 
charging  the  council  with  meeting  in 
secret  sessions  to  consider  compen¬ 
sation  plans  for  municipal  employees. 

Jahnke  ruled  for  the  newspaper  in 
1986,  but  gave  the  city  time  to  present 
a  record  that  the  compensation  ses¬ 
sions  did  not  violate  the  state's  open 
meeting  law. 

The  Daily  News  protested  the 
city’s  account  of  the  proceedings  and 
in  1987  Jahnke  upheld  the  newspa¬ 
per’s  protest. 

“This  is  the  third  time  the  judge 
told  the  city  it  screwed  up,"  publisher 
Lew  M.  Williams  Jr.  told  E&P.  “1 


don’t  know  how  many  more  times  it 
needs  to  hear  it." 

Defense  to 
appeal  shield 
law  ruling 

A  San  Diego  judge  delayed  sen¬ 
tencing  a  former  highway  patrolman 
convicted  of  murder  to  allow  the 
defense  to  appeal  his  decision  that  a 
reporter  cannot  be  forced  to  testify  in 
the  case. 

Declaring  that  he  is  “absolutely 
convinced"  of  Craig  Peyer’s  guilt. 
Judge  Richard  Huffman,  neverthe¬ 
less,  agreed  recently  to  allow  the 
defense  two  weeks  to  appeal  his  order 
that  San  Diefto  Union  reporter  Jim 
Okerblom  is  protected  by  the  state 
shield  law  from  answering  questions 
about  a  polygraph  report  that  was 
anonymously  sent  to  him. 

Peyer  was  convicted  June  22  of  the 
strangulation  death  of  2()-year-old 
Cara  Knott  after  pulling  her  over  on 
the  highway.  It  was  the  second  of  two 
trials  that  drew  heavy  media  atten¬ 
tion.  The  first  ended  in  a  hung  jury. 

Peyer’s  attorney.  Diane  Campbell, 
called  Okerblom  to  the  stand  during 
motions  following  the  conviction.  She 


asked  him  several  questions  con¬ 
cerning  the  results  of  a  lie  detector 
test  given  Peyer  at  the  time  of  his 
arrest. 

The  polygraph  results  were  leaked 
to  the  reporter  and  published  by  the 
Union. 

When  Okerblom  refused  to  answer 
Campbell’s  questions.  Huffman  ruled 
he  could  not  be  found  in  contempt 
because  of  the  shield  law. 

Union  attorney  John  Allcock  said 
the  newspaper  stands  ready  to  “move 
mountains  to  keep  Jim  out  of  jail." 

Foreign  diplomat 
sues  Quebec  paper 

Ghana’s  high  commissioner  in 
Canada  is  suing  the  Montreal  (Que.) 
Gazette  for  more  than  S2 10.000 
(Canadian),  claiming  he  was  defamed 
in  a  May  20  article. 

The  suit  maintains  Daniel  Agye- 
kum  "has  been  brought  into  public 
scandal,  odium  and  contempt  and  has 
suffered  injury  to  his  diplomatic 
career"  as  a  result  of  an  article  that 
dealt  with  a  Ghanaian  refugee 
claimant  in  Canada. 

Also  named  in  the  suit  are  Gazette 
publisher  Clark  W.  Davey.  editorial 
page  editor  Joan  Fraser,  reporter  Ale¬ 
xander  Norris  and  Southam  Inc. 

—  CP 
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Judge’s  ruling 
favors  plaintiff 
in  libel  case 

A  former  hostgage  at  the  U.S. 
Embassy  in  Iran  won  another  court 
victory  in  his  $6()-million  libel  suit 
against  the  Daily  News  of  Los 
Angeles. 

A  Superior  Court  judge  ruled  that 
Jerry  Plotkin  does  not  have  to  prove 
the  paper  was  malicious  in  reporting 
that  he  was  a  suspect  in  a  drug  probe, 
only  that  it  was  negligent. 

The  July  27  decision  was  made  by 
Judge  Christian  Markey,  who  previ¬ 
ously  held  that  Plotkin  was  a  private 
figure,  even  though  he  was  among  the 
52  Americans  imprisoned  by  Iran 
Revolutionary  Guards  from  1979-81. 

Markey  did  say  in  the  latest  ruling, 
however,  that  Plotkin,  although  a  pri¬ 
vate  person,  was  involved  in  a  matter 
of  “public  concern,  albeit  on  some¬ 
what  less  than  a  national  level." 

Plotkin’s  lawyers  claimed  Mark- 
ey's  recent  ruling  was  a  “complete 
victory”  for  their  client  in  a  case  that 
is  scheduled  for  trial  Oct.  3  before 
Markey. 
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Plotkin  sued  the  Daily  News  over  a 
story  alleging  that  Los  Angeles  police 
and  federal  drug  agents  wanted  to 
question  him  about  narcotics  traf¬ 
ficking  while  in  Iran.  Both  law  enfor¬ 
cement  agencies  subsequently  denied 
they  had  made  such  statements. 

At  the  time  of  the  suit,  the  Daily 
News  was  owned  by  the  Tribune  Co. 
of  Chicago,  which  remains  the  defen¬ 
dant.  The  paper  has  been  since  pur¬ 
chased  by  Jack  Kent  Cooke,  who  is 
not  involved  in  the  action,  nor  are  the 
paper's  current  managers. 

Based  on  previous  rulings  in  other 
states.  Tribune  Co.  lawyers  had 
argued  unsuccessfully  that  Plotkin  be 
required  to  show  malice  by  the  news¬ 
paper  and  prove  falsity  by  a  higher 
standard  of  “clear  and  convincing" 
evidence  that  would  show  gross  negli¬ 
gence,  gross  irresponsibility  or  willful 
misconduct. 

But  Markey  decided  that  the  plain¬ 
tiff  must  only  produce  a  “pre¬ 
ponderance  of  evidence"  for  negli¬ 
gence,  adding  that  he  disagreed  with 
the  notion  that  the  higher  liability 
standard  “has  any  real  meaning  or 
effect  at  the  trial  level.” 

“It's  a  complete  victory  for  us  and 
one  more  giant  step  toward  getting 
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complete  vindication,”  Plotkin's 
attorney,  Alan  Rothenberg,  told  AP. 

Tribune  Co.  attorney  Daniel  Fogel 
said,  “I'd  rather  have  him  [Markey] 
rule  that  a  more  stringent  standard 
applied,  but  we're  going  to  continue 
to  vigorously  defend  the  case  and 
exercise  all  our  options." 

NLRB  to  file 
complaint  against 
California  daily 

The  Sacramento  (Calif.)  Bee  acted 
in  bad  faith  when  it  imposed  a  merit 
pay  system  last  year,  according  to  the 
chief  attorney  for  the  National  Labor 
Relations  Board,  who  ordered  that  a 
complaint  be  filed  against  the  newspa¬ 
per. 

The  case  will  be  heard  by  an 
administrative  law  Judge,  who  will 
decide  if  the  Bee  violated  the  National 
Labor  Relations  Act  when  it 
canceled  a  collective  bargaining 
agreement  with  the  Northern  Califor¬ 
nia  Newspaper  Guild  covering  380 
employees. 

Union  officials  hailed  the  order  by 
NLRB  general  counsel  Rosemary 
Collyer,  who  directed  the  agency's 
regional  director,  Robert  Miller,  to 
file  the  complaint.  Last  October, 
Miller  said  there  was  insufficient  evi¬ 
dence  to  issue  a  complaint. 

In  1987,  the  Bee  posted  work  rules 
that  pegged  pay  increases  to  indivi¬ 
dual  job  performance  rather  than  the 
previous  system  of  across-the-board 
increases  agreed  to  in  union-manage¬ 
ment  bargaining. 

The  Guild  maintains  it  has  no  objec¬ 
tion  to  merit  increases  if  negotiated 
salaries  are  continued. 

Travis  Brown,  the  Guild's  acting 
administrative  officer,  said  Collyer's 
decision  was  significant  since  it  came 
from  an  appointee  of  President  Rea¬ 
gan  whom  he  termed  “not  a  friend  of 
labor." 

Bee  administrative  director 
Richard  Frey  said  the  newspaper  was 
“surprised  and  disappointed"  by  the 
order,  but  added:  “All  this  really 
means  is  that  a  complaint  will  be 
issued  and  we  will  then  have  our  day 
in  court." 

In  September,  the  Guild  filed  an 
unfair  labor  practice  charge  with  the 
NLRB,  claiming  the  new  merit  sys¬ 
tem  denied  workers  the  right  to  bar¬ 
gain  collectively  for  a  basic  working 
condition:  wages. 

Collyer's  order  was  the  second 
NLRB  victory  for  the  Guild  in  Sac¬ 
ramento  in  less  than  a  month. 
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On  June  30,  an  NLRB  administra¬ 
tive  law  officer  ruled  that  the  Sac¬ 
ramento  Union  must  rehire  four  Guild 
members  it  fired  and  give  them  back 
pay  with  interest.  The  newspaper  has 
appealed. 

The  four  were  dismissed  for  writing 
a  letter  to  Union  advertisers  manage¬ 
ment  considered  disparaging  to  the 
newspaper. 

The  Guild  members  were  asking  for 
advertisers’  help  in  fighting  condi¬ 
tions  posted  by  the  newspaper,  which 
included  a  15%  pay  cut  for  workers 
and  a  refusal  by  the  Union  to  continue 
collecting  Guild  dues. 

Lawyers  work  on 
challenge  to  S.C. 
criminal  libel  law 

It  may  be  several  weeks  before 
attorneys  working  to  strike  down 
South  Carolina's  criminal  libel  law 
decide  on  legal  action,  according  to 
the  state  director  of  the  American 
Civil  Liberties  Union. 

Jim  Fitts,  editor  of  a  black- 
oriented  weekly  newspaper,  was 
jailed  after  accusing  two  state  law¬ 
makers  of  stealing  and  later  indicted 
on  criminal  libel  charges.  The  charges 
were  dismissed  July  1  at  the  request  of 
the  two  legislators. 

Fitts,  the  editor  and  publisher  of  the 
Voice,  said  no  decision  on  a  definitive 
course  of  action  was  reached  after  a 
two-hour  meeting  with  his  attorney 
and  attorneys  for  the  ACLU  on  July 
7. 

Fitts’  lawyer,  Steve  Bates,  issued  a 
two-sentence  statement:  “Attorneys 
for  ACLU  and  Mr.  Fitts  are  proceed¬ 
ing  on  a  course  we  believe  will  assure 


that  no  newspaper  publisher  will  ever 
again  go  to  jail  in  South  Carolina  for 
what  he  writes  about  a  government 
official.  Several  litigable  and  legisla¬ 
tive  options  are  available  and  none 
have  been  ruled  out  at  this  time." 

Fitts  met  with  Bates.  ACLU  attor¬ 
ney  Edmund  Robinson  and  his  attor¬ 
ney,  LaNue  Floyd,  in  Robinson’s 
Charleston  office. 

Two  Williamsburg  County  Demo¬ 
crats,  Rep.  B.J.  Gordon  and  Sen. 
Frank  McGill,  signed  warrants 
against  Fitts  in  May  for  criminal  libel 
after  the  62-year-old  published  a  col¬ 
umn  accusing  the  lawmakers  of 
unspecified  stealing. 

Fitts  spent  two  nights  in  jail  after 
his  arrest  May  20. 

South  Carolina  is  one  of  23  states 
where  criminal  libel  is  still  a  misde¬ 
meanor,  and  only  one  state.  Color¬ 
ado,  considers  it  a  felony,  according 
to  Jane  Kirtley,  director  of  the 
Reporters’  Committee  for  Freedom 
of  the  Press  in  Washington. 

The  South  Carolina  law  carries  a 
possible  penalty  of  up  to  a  year  in 
prison  and  a  $5,(K)()  fine. 

—  AP 

Mayor’s  comments 
in  newspaper  were 
protected  opinions 

A  state  judge  has  dismissed  a  defa¬ 
mation  lawsuit  filed  against  Hono¬ 
lulu,  Hawaii,  Mayor  Frank  Fasi.  say¬ 
ing  the  newspaper-published  com¬ 
ments  made  by  the  mayor  that  led  to 
the  suit  were  opinions  protected 
under  First  Amendment  guarantees 
of  free  speech. 

Honolulu  attorney  Martin  Wolff 


alleged  that  he  was  defamed  by  com¬ 
ments  Fasi  made  last  August  after 
Wolff  won  a  civil  fraud  case  against 
Fasi  and  two  other  then-city  officials 
in  connection  with  a  city  housing  proj¬ 
ect.  Fasi,  in  comments  printed  in 
Honolulu  newspapers,  called  Wolff  a 
“sleazy  lawyer"  and  a  “nerd"  and 
said  he  should  be  disbarred. 

Circuit  Court  Judge  Robert  Klein, 
in  his  ruling  July  1 1 ,  said  Fasi's  com¬ 
ments  unquestionably  were  opinions, 
rather  than  fact,  and  are  protected  by 
the  First  Amendment  to  the  Constitu¬ 
tion. 

Given  the  context  of  the  entire 
fraud  case  and  the  verbal  sparring  that 
prompted  the  comments,  “there  is  no 
way  that  the  average  reader  would 
view  the  Fasi  statements  as  recita¬ 
tions  of  fact,”  Klein  ruled. 

—  AP 

Hawaii  high  court 
reverses  gag  order 

The  Hawaii  Supreme  Court  has 
struck  down  a  gag  order  that 
restricted  comment  by  attorneys  and 
city  employees  involved  in  a  mali¬ 
cious  prosecution  lawsuit  pending  in  a 
state  court. 

Members  of  Honolulu  news  organi¬ 
zations  and  the  American  Civil  I  liber¬ 
ties  Union  joined  city  attorneys  in 
opposing  the  order  directed  at  Hono¬ 
lulu  City  Prosecutor  Charles  Mars- 
land  and  others  involved  in  the  suit. 

In  overturning  First  Circuit  Judge 
Patrick  Yim's  order,  the  high  court 
ruled  that  lawyers  are  hound  only  by 
an  ethics  code  that  controls  their  com¬ 
ments  about  cases  in  which  they  are 
involved. 

(Continual  on  pafte  46) 


Introducing  COUNTER  CULTURE^ 
by  Kate  and  Pete  Maratta. 

A  new  comic  panel  about 
toasters  who  think  .  .  . 

.  .  .  and  much  more. 

Starting  September  5. 

For  more  information  call  Brad  Bushell  at 
1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  1-800-668-4649. 


5^  UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 
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IN  BRIEF  — 


as  first  vice  president;  Charles  Lyons, 
president/chief  executive  officer,  the 
Connection  Newspaper  Group, 
Reston,  Va.,  as  second  vice  presi¬ 
dent;  J.C.  Pennington,  chief  execu¬ 
tive  officer  and  publisher,  Houston 
Community  Newspapers  Inc.,  Chan- 
nelview,  Texas,  as  treasurer;  and 
Harrison  Cochran,  president  and 
publisher.  Sentinel  Publishing,  Inc., 
Denver,  Colo.,  as  secretary.  Each 
will  serve  a  one-year  term. 

Elected  to  serve  three-year  terms 
on  the  SNA  board  were:  Lee  Can¬ 
ning,  general  manager,  Minnesota 
Suburban  Newspapers  Inc.,  Edina, 
Minn.;  Cam  Inglis,  president,  Kittf’.s- 
ton  This  Week,  Kingston,  Ont.;  and 
Wayne  Toske,  publisher  and  general 
manager.  Community  Newspapers, 
Oak  Creek,  Wis. 

Erederick  Wilson,  publisher  and 
president,  Wilson  Publishing  Co., 
Wakefield,  R.L,  was  elected  to  serve 
a  one-year  term  on  the  SNA  board. 

Eugene  Johnson,  publisher  and 
president.  Press  Publications,  White 
Bear  Lake,  Minn.,  was  re-elected  to 
the  board  to  serve  a  three-year  term. 

NPMA  awards  first 
college  scholarship 

The  Newspaper  Purchasing  Man¬ 
agement  Association  awarded  its  first 
college  scholarship  to  Thomas  A. 
Clark  of  Spokane,  Wash.,  during  the 
group’s  annual  conference  in  Seattle. 
Clark,  who  received  $1,000,  plans  to 
major  in  biology  at  Tulane  University 


Phila.  mailers 
join  Teamsters 

The  union  representing  mailers  at 
the  Philadelphia  Inquirer  and  Daily 
News  will  affiliate  with  the  Interna¬ 
tional  Brotherhood  of  Teamsters  after 
the  membership  voted  overwhelm¬ 
ingly  to  give  up  their  union’s  indepen¬ 
dent  status. 

The  former  Newspaper  and  Maga¬ 
zine  Employees  Union  will  be  known 
as  Teamsters  Local  1414  following  a 
893-30  vote  for  affiliation.  The  union 
has  about  1,100  members. 

The  affiliation  vote  was  the  result  of 
concerns  by  the  mailers  about  the 
effects  of  automation  on  their  jobs, 
according  to  union  president  Edward 
T.  Savryk. 

“We  ftel  we  have  more  bargaining 
strength  and  more  physical  strength 
in  the  event  of  a  strike,”  Savryk  said. 
“The  Teamsters  is  one  of  the  stronger 
organizations  in  the  country.” 

SNA  elects  officers 

Lewis  E.  Eisher,  president  and 
publisher  of  Eisher  Publications  Inc., 
San  Antonio,  Texas  was  elected 
president  of  Suburban  Newspapers  of 
America  during  the  group’s  summer 
management  conference  in  Quebec 
City,  Quebec. 

Other  officers  elected  during  the 
conference  included:  Christopher 
Larsen,  president  and  publisher  of 
Imprint  Inc.,  West  Hartford,  Conn., 


Richard 
Curtis  on 

GraphicsBuilders® 


"Although  USA  TODAY  has  a 
relatively  large  graphics  staff, 
we  still  see  a  need  for  services 
such  as  AP's  GRAPHICS- 
BUILDERS.  We  especially 
liked  -  and  used  -  their  maps, 
company  logotypes,  and 
symbols.  The  time  we  save  in 
using  just  one  piece  a  month 
more  than  offsets  the  cost.  It  is 
one  of  the  industry's  great 
bargains." 


Richard  Curtis,  mcinaging  editor  for 
graphics  and  photography  at  USA  Today. 


To  order,  contact  your  local  AP  bureau  chief  or  call 
Hal  Buell,  (212)-621-1909,  Don  DeMaio  (212)-621- 
1905,  or  the  membership  department  at  the 
Associated  Press  (212)-621-1703. 


iS.z-s.-BwaBrff'*  li^ 


and  then  go  to  medical  school. 

The  NPMA  scholarship  was  open 
to  all  children,  stepchildren  or  legally 
adopted  children  of  full-time  employ¬ 
ees  of  NPMA  member  organizations. 
The  children  had  to  be  high  school 
seniors  who  will  be  enrolling  in  an 
accredited  college  or  university 
within  16  months  following  their  grad¬ 
uation. 

N.J.  daily  read 
and  broadcast 
for  the  blind 

Local  news  stories  from  the  News 
Tribune  of  Woodbridge,  N.J.,  are 
being  read  and  broadcast  to  visually 
handicapped  people  in  central  New 
Jersey  through  ElES,  the  Electronic 
Information  and  Education  Service. 

EIES  transmits  120  hours  of  pro¬ 
gramming  a  week  to  an  audience  of 
700  blind  and  sight-impaired  people. 
With  almost  150  volunteer  readers, 
EIES  is  able  to  broadcast  newspaper 
and  magazine  articles,  best  sellers, 
recipes,  shopping  and  health  tips, 
sports  and  more. 

Newspapers  fashion  the  scripts  for 
various  EIES  programs.  In  the  morn¬ 
ing,  EIES  transmits  articles  of  world 
and  national  importance  from  large 
metropolitan  dailies,  including  the 
New  York  Times  and  the  Wall  Street 
Journal.  In  the  afternoon  program, 
“Evening  Newsstand,”  they  read 
articles  of  local  interest  from  regional 
newspapers.  The  show  is  divided  into 
various  “editions,”  and  articles  from 
the  News  Tribune  make  up  the  Mid¬ 
dlesex  County  edition. 

EIES  broadcasts  can  be  heard  in 
homes  equipped  with  special  EM 
receivers,  which  are  made  available 
to  the  blind  and  visually  impaired  at 
no  cost.  In  Middlesex  County,  EIES 
broadcasts  are  also  available  through 
the  FM  channels  transmitted  by  TKR 
Cable  and  Suburban  Cable. 

Ohio  Univ.  names 
school  for  McClure 

Ohio  University’s  College  of  Com¬ 
munication  announced  the  formal 
naming  of  its  newest  school  after 
retired  newspaper  and  marketing 
executive  J.  Warren  McClure:  the  J. 
Warren  McClure  School  of  Commu¬ 
nication  Systems  Management. 

McClure  is  currently  president  of 
McClure  Media  Marketing  Motiva¬ 
tion,  and  was  formerly  a  director  on 
the  board  of  Gannett  Co.  Inc. 
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Commercial  Appeal 
gains  ad  revenue 
from  yellow  pages 

The  advertising  sales  staff  of  the 
Commercial  Appeal,  Memphis, 
Tenn.,  recently  worked  to  convince 
advertisers  that  they  should  keep 
their  ads  in  the  South  Central  Bell 
Yellow  Pages  but  reduce  the  size  of 
those  ads  and  use  the  money  they 
save  to  run  ads  in  the  newspaper. 

The  effort  began  in  April  with  a  goal 
of  $350,000  in  advertising  from  yel¬ 
low  pages  advertising. 

At  the  end  of  the  campaign, 
$816,881  had  been  pledged  for  ads  in 
the  Commercial  Appeal  —  $189,696 
of  which  came  from  businesses  that 
had  not  previously  advertised  in  the 
newspaper  —  and  1 15  contracts  were 
signed. 

Retail  advertising  sales  manager 
Don  Berwald  said  the  revenue  gener¬ 
ated  was  greater  than  any  other 
Scripps  Howard  newspaper  partici¬ 
pating  in  the  program. 

Suburban  papers 
now  DCI  Publishing 

A  group  of  suburban  community 
newspapers  have  formed  a  newspa¬ 
per  publishing  and  printing  organiza¬ 
tion  in  the  Washington,  D.C.,  area 
called  DCI  Publishing. 

The  organization  includes  Domin¬ 
ion  Newspapers  Inc.  of  Alexandria, 
Va.,  Fairfax  Communications  Inc.  of 
Reston,  Va.,  and  P  and  B  Newspa¬ 
pers  Inc.  of  Potomac,  Md. 

DCI  publishes  10  newspapers  with 
a  combined  circulation  of  230,000. 
Heading  the  new  group  is  a  manage¬ 
ment  team  that  includes:  Chuck 
Lyons,  president;  Tom  Grubisich, 
Gay  Nuttall,  Leslie  Leven  and  Joe 
Tinkelman,  publishers  and  group  vice 
presidents;  Roger  Silvey,  vice  presi¬ 
dent  of  operations;  and  Russ  Burnett, 
chief  financial  officer. 

DCI  has  plans  to  begin  its  llth 
publication,  the  Bethesda  (Md.) 
Almanac,  this  fall,  with  other  expan¬ 
sion  plans  to  be  announced  in  the  next 
few  weeks. 

Ten  kids  win 
anti-drug  contest 

Ten  youngsters  in  the  Boston  Her¬ 
ald  circulation  area  were  named  win¬ 
ners  of  a  contest  sponsored  by  the 
newspaper  and  the  Boston  Against 


Drugs  program,  a  citywide  consor¬ 
tium  of  schools,  businesses  and  City 
Hall. 

Herald  publisher  Patrick  Purcell 
and  Boston  Police  Commissioner 
Francis  “Mickey"  Roache  presented 
the  winners  with  $100  gift  certificates 
from  Filene’s  department  store  and  T- 
shirts. 

The  10  were  selected  from  more 
than  300  entrants  in  a  contest  tied  in  to 
the  Herald’s  long-running  “Say  No  to 
Drugs"  campaign. 

AAF  revises  rules 
for  ADDY  Awards 

The  American  Advertising  Federa¬ 
tion  has  issued  new  eligibility  guide¬ 
lines  and  procedures  for  the  1989 
ADDY  Awards  in  response  to  allega¬ 
tions  of  impropriety  in  the  entry  prac¬ 
tices  of  some  local  participants. 

The  new  guidelines  require  that  all 
entries  must  have  been  substantially 
created  within  the  market  of  the  local 
ADDY  competition  and  must  have 
appeared  or  run  in  the  media  within  1 2 
months  prior  to  the  competition 
deadline. 


In  addition,  with  the  exception  of 
public  service  advertising,  all  entries 
must  have  been  created  and  dissemi¬ 
nated  in  the  normal  course  of  busi¬ 
ness  whereby  the  advertiser  has  paid 
for  the  media  placement. 

The  entry  form  also  now  requires  a 
statement  of  where  and  when  the 
advertising  appeared  in  the  media  and 
the  signature  of  the  entrant,  by  w  hich 
the  entrant  agrees  to  submit  any 
documentation  deemed  necessary  for 
review.  Inability  to  provide  the 
documentation  will  be  grounds  for 
disqualification. 


Valley  Times  folds 

The  Valley  Times,  a  l,3(K)-circula- 
tion  weekly  based  in  Ukiah,  Calif., 
ceased  publication  with  the  issue  for 
the  week  of  July  28-Aug.  3. 

“The  paper  simply  was  unable  to 
attract  sufficient  numbers  of  sub¬ 
scribers  and  advertisers,"  said  gen¬ 
eral  manager/editor  Jerry  Newton  in  a 
statement. 

The  Lesher  Communications- 
owned  Valley  Times  began  publishing 
May  30,  1986. 


The  Richards  family 
of  Alpena^  Michigan,  has  sold 


0he  Alpena  Neiuh 


(Dady  Circulation  12,800) 


To  Ogden  Newspapers 


We  are  proud  to  have  served  as  the  broker 
for  the  Richards  family  in  this  transaction. 


Lee  Dirks  &  Associates 
313-6464230 
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Kodak 

Official 

Professional  Film 
of  the  1988 

Olympic  Games  Kodak  professional  film.  Official  Language  of  the  '88  Olympic  Games. 
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Photograph  ©  Uwe  Ommer.  1987  Kodachrome  64  professional  film. 
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Don't  let  her  get  to  you. 


■■■■ 


You  know  the  games  begin 

before  they  light  the  torch. 


®  Eastman  Kodak  Company,  1988 


NEWSPEOPLE  IN  THE  NEWS 


Dudley  Thomas 


Wayne  Herdlicka 


Mark  Contreras 


Mark  Contrkras  has  been  named 
marketing  services  manager  of  the 
Capital  Cities/ABC-owncd  Oaklainl 
Press  in  Pontiac,  Mich. 

Prior  to  joining  the  Press.  Con¬ 
treras  completed  his  MBA  from  Har¬ 
vard  Business  School.  He  has  served 
as  legislative  assistant  on  the  U.S. 
Senate  Judiciary  Committee  for  Sen. 
Paul  Simon  in  Washington.  D.C..  and 
as  a  management  consultant  for  Man¬ 
agement  Analysis  Center  Inc.  in  Cam¬ 
bridge.  Mass. 


1979  as  administrative  assistant  to  the 
executive  editor,  prior  to  which  she 
had  been  assistant  to  the  president  of 
the  Research  and  Trading  Corp..  a 
safety  equipment  manufacturing 
company. 


Times  Aif’us  since  1969.  Succeeding 
him  is  John  VanHoksen,  who  has 
been  assistant  managing  editor  since 
1979. 


Dl'di.ey  B.  Thomas,  most  recently 
the  publisher  of  the  News-Herahl  in 
Willoughby,  Ohio,  has  become 
publisher  of  the  Brid^ieport  Post,  the 
Telegram  and  the  Sunday  Post  in 
Connecticut  as  part  of  the  acquisition 
of  the  papers  by  Thomson  Newspa¬ 
pers  Inc. 

Thomas,  a  New  Jersey  native,  has 
been  in  the  newspaper  business  for  30 
years,  including  12  years  at  the 
Washington  Post.  Thomas,  who 
holds  a  degree  from  George  Washing¬ 
ton  University  Law  School  but  never 
practiced  law,  also  spent  a  year  at  the 
Culpeper  (Va.)  Star-E.xponent  and 
three  years  as  editor  and  publisher  of 
the  Lonf>  Branch  (N.J.)  Daily  Record 
before  becoming  publisher  in  Ohio  in 
1975. 

*  *  * 

Ronald  A.  Miller  has  joined  the 
Post-Tribune  Inc.  of  Gary.  Ind..  as 
advertising  director,  bringing  with 
him  25  years  of  newspaper  experi¬ 
ence.  Miller  was  formerly  with 
Knight-Ridder  Inc.  in  Akron,  Ohio, 
and  the  Hearst  Corp.  in  Beaumont. 
Texas. 


Wavne  Herdlicka  has  been 
named  graphics  editor  of  the  Seattle 
(Wash.)  Post-Intelligencer. 

Herdlicka  had  been  deputy  photo 
editor  at  Newsday.  Long  Island, 
N.Y..  since  last  August.  Prior  to  that 
he  worked  at  the  Dallas  (Texas) 
Times  Herald  as  director  of  photogra¬ 
phy,  and  as  a  staff  photographer  for 
the  Palm  Beach  Post-Times  in  West 
Palm  Beach,  Fla.,  and  the  Waterloo 
(Iowa)  Courier. 


Don  IE  Bltler  has  been  appointed 
vice  president  of  USA  Today  adver¬ 
tising  operations.  Butler,  who  will  be 
responsible  for  ad  services  and  the 
advertising  pre-press  and  proof  press 
operations,  came  to  USA  Today 
advertising  services  in  March  1985 
and  was  appointed  director/ 
advertising  services  in  June  1985. 

Butler  was  ad  services  manager  at 
the  News  Journal  Co.  in  Wilmington. 
Del.,  from  1983  to  1985.  and  from  1980 
to  1983,  she  was  supervisor  of  edito¬ 
rial  administrative  services.  Butler 
first  joined  the  News  Journal  Co.  in 


Nicholas  Monsarrat  has 
resigned  as  managing  editor  of  the 
Rntland  (Vt.)  Herald  to  join  the 
faculty  at  St.  Michael's  College  in 
Colchester,  Vt.,  as  an  adjunct  profes¬ 
sor  of  journalism.  He  will  also  pursue 
a  career  as  a  free-lance  writer. 

Monsarrat  had  worked  for  the  Her¬ 
ald  and  the  Barre-Montpelier  (Vt.) 


The  Albuquerque  Publishing  Co. 
has  named  Dick  Smith,  former  home 
delivery  manager  for  the  afternoon 
edition  of  the  San  Jose  Mercury 
News,  as  its  new  circulation  director. 

Smith  will  oversee  circulation  of 
both  the  locally  owned  Alhnqnerqne 
Journal  and  Scripps  Howard's  Alhn¬ 
qnerqne  Tribune. 

The  Albuquerque  Publishing  han¬ 
dles  the  business,  production,  adver¬ 
tising  and  circulation  operations  of 
the  two  newspapers  under  a  joint 
operating  arrangement. 


Expertise  and  reliability 
tor  owners  selling 
daily  newspapers* 

‘15,000  circulation 
and  above. 


(919)-782-3l31 
Box  17127 
Raleigh,  N.C.  27619 


Personal,  Confidential  Handling 
40  Years  Service 
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Two  key  executive  appointments 
were  recently  announced  at  El  Nuevo 
Herald  in  Miami,  Fla. 

Gustavo  Pupo-Mayo,  who  has 
been  executive  editor  of  the  paper, 
was  promoted  to  general  manager, 
and  Carlos  Vkrdecia,  a  member  of 
the  Miami  Herald  editorial  board, 
was  named  as  editor. 

Pupo-Mayo,  who  holds  a  law  de¬ 
gree  from  the  U  ni  versity  of  Miami  and 
is  a  member  of  the  Florida  Bar,  joined 
the  Miami  Flerald  Publishing  Co.  and 
Knight-Ridder  Inc.  as  general  execu¬ 
tive  in  August  1987  after  serving  as 
news  director  of  WLTV-Channel  23, 
one  of  Miami’s  largest  Spanish- 
language  television  stations.  Shortly 
after  joining  the  Herald  he  was  named 
executive  editor  of  El  Nuevo  Herald, 
a  position  he  accepted  on  a  temporary 
basis  to  help  develop  and  supervise 
the  paper's  launch  in  November  1987. 

As  general  manager,  Pupo-Mayo 
will  oversee  El  Nuevo  Herald's 
advertising,  circulation,  production 
and  promotion  departments. 

Verdecia.  who  assumes  his  new 
post  Sept.  1,  will  direct  the  news  op¬ 
erations  at  Fd  Nuevo  Herald.  In  the 
interim,  he  will  undertake  special 
projects  for  the  paper  unrelated  to 
daily  news  operations  and  will  use  the 
time  to  expand  his  contacts  within  the 
Hispanic  community.  As  editor,  he 
will  continue  to  serve  as  a  member  of 
the  Miami  Herald  editorial  board  and 
will  write  a  weekly  column  for  both 
papers. 

in  his  native  Cuba.  Verdecia  work¬ 
ed  in  American  companies  and  then 
held  various  government  posts  in  the 
early  years  of  the  revolution,  includ¬ 
ing  that  of  vice  minister  of  foreign 
trade  and  commercial  attache  to 
Japan. 

After  voicing  his  opposition  to  the 
direction  the  Cuban  government  was 
taking  in  the  early  196()s.  Verdecia 
resigned  his  posts  and  asked  for  per¬ 
mission  to  emigrate  with  his  family. 
As  a  result,  he  was  ostracized  for 
nearly  15  years,  including  four  years 
of  forced  labor  as  a  stevedore,  and 
was  forbidden  to  hold  a  regular  job. 

Verdecia  and  his  family  finally  were 
allowed  to  leave  Cuba  in  1980,  and 
they  emigrated  through  Spain,  where 
they  lived  for  almost  a  year.  He  joined 
El  Miami  Herald,  El  Nuevo  Herald’s 
forerunner,  in  1981  as  a  part-time 
translator  and  later  worked  as  a  fea¬ 
ture  writer,  copy  editor  and  executive 
sports  editor  on  the  Spanish-language 
paper  before  becoming  assistant  edi¬ 
tor  of  the  Herald’s  Neif’lihors  North¬ 
west!  North  Central  in  1985. 

In  July  1986,  Verdecia  was 
appointed  to  the  Herald’s  editorial 
board,  where  ne  has  written  editorials. 
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In  preparation  for  its  switch  from 
monthly  to  weekly  publication  in 
early  September,  Vista,  the  Hispanic 
magazine,  has  increased  its  editorial 
and  production  staffs. 

Contributing  editors  have  been 
named  at  new  bureaus  in  Los  Angeles 
and  New  York  City.  Changes  at  Vista 
headquarters  in  Coral  Gables,  Fla., 
include  the  appointment  of  a  manag¬ 
ing  editor  and  several  promotions. 

Heading  the  new  California  bureau 
is  Ray  Estrada,  former  city  editor  for 
Wave  community  newspapers  of  Los 
Angeles  and  a  former  radio  corre¬ 
spondent  and  daily  newspaper  staff 
writer. 

John  Garcia  will  man  the  North¬ 
east  bureau  in  New  York  City.  He 
joined  Vista  from  the  Gannett  West¬ 
chester  Rockland  Newspapers  and 
previously  worked  for  the  Miami 
News  and  the  Miami  Herald. 

At  the  Coral  Gables  office.  Rknato 
Perez  has  been  promoted  from  man¬ 
aging  editor  to  senior  editor  in  charge 
of  special  projects.  Judith  Faerron 
was  hired  as  managing  editor.  She 
held  similar  positions  with  Caribbean 
Review  magazine  and  the  Tieo  Times 
of  San  Jose,  Costa  Rica,  before  join¬ 
ing  Vista.  Kris  Caicedo  has  been 
promoted  from  editorial  coordinator 
to  assistant  managing  editor,  and 
Lorenzo  Chavez  has  been  promoted 
from  staff  writer  to  writer/editor. 

New  in  the  production  department 
are  Ofelia  Rasco.  production  man¬ 
ager.  and  Peter  Estein.  art  director. 
Both  previously  worked  for  Interna¬ 
tional  Voyager  Publications  of 
Miami. 


"  '  (213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 


Diane  Morgenthaler.  former  cir¬ 
culation  executive  at  Time  Inc.,  has 
joined  USA  Today  as  director  of  con¬ 
sumer  marketing.  Before  joining  the 
staff  of  USA  Today.  Morgenthaler 
had  been  circulation  director  for  Roll¬ 
ing  Stone  and  US  magazines. 

From  1985  to  1987.  she  had  been 
circulation  director  for  Time  Inc.'s 
People  Weekly  magazine,  and  from 
1984  to  1985  was  assistant  circulation 
director  for  Sports  Illustrated. 

Morgenthaler  was  corporate  cir¬ 
culation  director  for  Fairchild,  a  pub¬ 
lishing  division  of  Capital  Cities/ 
ABC,  in  New  York  from  1981  to  1984. 
From  1980  to  1981  she  was  business 
manager  there  for  Women’s  Wear 
Daily  and  W  magazines  and  director 
of  special  projects  from  1978  to  1981. 

:is  ^  :)c 

Morris  Communications  Corp.  has 
appointed  Edward  B.  Skinner,  gen¬ 
eral  manager  of  the  An^insta  (Ga.) 
Chronicle  and  Aupusta  Herald  for  15 
years,  as  Eastern  group  newspaper 
manager  and  Carl  N.  Cannon,  group 
newspaper  manager  since  October 
1986,  as  Western  group  newspaper 
manager.  Both  are  new  positions  and 
will  be  based  in  Augusta. 

Skinner,  whose  replacement  as 
general  manager  in  Augusta  will  be 
named  later,  has  been  with  the  com¬ 
pany  for  46  years. 

Cannon  began  his  career  w  ith  MCC 
in  1965  in  advertising  sales  at  the 
Augusta  newspapers.  He  was  general 
manager  of  MCC’s  two  dailies  in 
Amarillo,  Texas,  at  the  time  he  was 
named  group  newspaper  manager. 
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Keith  Curtis 

Kkith  Curtis  has  been  appointed 
research  manager  of  Scripps  League 
Newspapers  Inc.  He  is  the  former 
executive  editor  and  assistant  to  the 
publisher  of  Somerset  Newspapers 
Inc.,  a  multinewspaper  organization 
in  Pennsylvania. 

*  *  * 

Ron  CiOFFi  has  been  named  assis¬ 
tant  managing  editor  of  the  Bakers¬ 
field  Californian  where  he  is  in  charge 
of  design,  graphics,  photography  and 
special  projects. 

Cioffi  had  worked  as  graphics  edi¬ 
tor  of  the  Alexandria  (La.)  Daily 
Town  Talk.  Previously  he  worked  as  a 
reporter  and  photographer  at  the 
Bridgeport  (Conn.)  Post-Telegram 
and  began  his  career  at  the  Hartford 
(Conn.)  Coiirant. 


Dr.  David  B.  Sachman,  formerly  of 
Rutgers  University  in  New  Jersey  is 
the  newly  named  founding  dean  of  the 
School  of  Communications,  which 
opened  July  1  at  California  State  Uni¬ 
versity,  Fullerton. 


David  P.  Whitf:,  former  general 
advertising  manager  of  the  Orlando 
{V\'d.)  Sentinel,  has  been  named  direc¬ 
tor  of  advertising  for  Capital  Newspa¬ 
pers,  which  publishes  the  Times 
Union  and  the  Sandav  Times  Union  in 
Albany,  N.Y. 

He  replaces  Alan  Haskins,  who 
now  is  a  Hearst  Corp.  executive  on 
loan  to  the  Clearwater  (Fla.)  San.  In 
his  new  position.  White  will  oversee 
86  advertising  employees  in  retail, 
national,  classified  and  dispatch  divi¬ 
sions. 

Prior  to  his  post  in  Orlando,  White 
was  the  director  of  advertising  for  the 
Detroit  Free  Pre.ss  from  1983  to  1986 
and  the  retail  advertising  manager  at 
the  Star-Ledger  in  Newark,  N.J., 
from  1979  to  1983.  Before  that,  he  was 
the  department  store  ad  manager  at 
the  Plain  Dealer  in  Cleveland,  Ohio. 
White  began  his  newspaper  career  as 
a  paperboy  and  mailroom  worker  for 
the  Herald  in  Circleville,  Ohio. 

*  *  * 

John  P.  Widdison  has  been 
appointed  managing  editor  for  plan¬ 
ning  and  administration  to  oversee 
the  combination  of  the  morning 
WDf(r.v/6’r  (Mass.)  Telegram  and  eve¬ 
ning  Worcester  Gazette  into  a  single 
all-day  newspaper. 

Harry  T.  Whitin  was  named  to 
succeed  Widdison  as  managing  editor 
of  the  Gazette. 

*  *  * 

Allan  Dodds  Frank,  former 
senior  editor  of  Forbes  magazine,  has 
joined  ABC  News  as  a  correspondent 
specializing  in  economic  issues  and 
investigative  business  reporting. 

*  *  * 

Andrf;  Prf:fontainf:,  former  vice 
president  of  marketing  for  the  Cana¬ 
dian  Press,  has  been  named  assistant 
publisher  and  editor  in  chief  of  Le 
Droit,  Ottawa’s  French-language 
newspaper. 
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For  less  than  $3500,  precise  maps  are 

available  on  IBM-compatible  PCs!  New 

technology  from  a  new  firm,  founded  by  3  j  AJuA 

nationally-known  newspaper  executives. 

Price  of  software:  $1495,  maps  for  PCs 

$250-$2000.  Call  now  for  pre-Labor  fjS  ^ 

Day  savings  of  20%.  For  Demo  Disk, 


MapMedia  International  ^ 

200  Broadway,  Troy,  NY  12180 
President:  Paul  Flynn;  Director:  Paul  Zindell 


David  White 

The  Boulder  (Colo.)  Daily  Camera 
has  appointed  Daniel  H.  Shrader 
controller  and  Dolorf:s  A.  Moore  as 
director  of  human  resources. 


Lee  Enterprises  has  named  John 
C.  Gardner,  publisher  of  the  Quad- 
City  Times  since  December  1983, 
director  of  economic  development  for 
the  company. 

In  his  new  post,  Gardner  will  be 
responsible  for  helping  to  promote 
economic  growth  in  cities  and  states 
where  Lee  has  its  newspaper  and 
broadcasting  operations. 

*  Nt  * 

The  Dallas  Times  Herald  under 
new  owner/publisher  John  Buzzetta 
has  announced  new  executive 
appointments. 

Paul  D.  “Pete"  laraway,  for¬ 
merly  director  of  classified,  has  been 
appointed  vice  president/advertising. 

John  Wolf  has  been  named  senior 
vice  president  marketing/corporate 
affairs. 

Joe  D.  Moss,  outside  sales  man¬ 
ager  for  classified,  has  been  promoted 
to  classified  advertising  director,  suc¬ 
ceeding  Laraway. 


Media  General  of  Richmond,  Va., 
has  appointed  Robert  W.  Pender- 
GAST  to  the  new  position  of  director  of 
corporate  communications. 

R.  Don  Jones,  formerly  creative 
services  manager  of  the  Richmond 
newspapers,  will  join  the  new  depart¬ 
ment  as  director  of  the  corporate  cre¬ 
ative  services  section. 

Howard  Baar  succeeds  Jones  as 
creative  services  manager  for  the 
Richmond  News-Leader  and  the 
Times-Dispatch. 
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John  A.  Yaple,  59,  general  man¬ 
ager  of  the  Register  Publishing  Co., 
Danville,  Pa.,  died  July  9  after  a 
lengthy  bout  with  lung  cancer. 

Yaple  spent  most  of  his  career  at 
newspapers  owned  by  the  New  York 
Times  Co.,  includingjobs  as  assistant 
circulation  director  in  Ocala,  Fla., 
and  circulation  manager  in  Leesburg, 
Fla.  He  also  worked  for  the  Star- 
News  of  Wilmington,  N.C. 

Yaple  first  joined  the  Register  Pub¬ 
lishing  Co.,  which  publishes  the 
Register  and  the  Bee,  in  1981,  and 
stayed  until  1985  when  he  returned  to 
the  Star-News  for  one  year.  He 
retired  from  the  New  York  Times 
group  in  1986  and  returned  to  Register 
Publishing  as  vice  president  and  gen¬ 
eral  manager. 

^  9)S 

Vern  Johnson,  45,  a  professor  at 
Boston  University's  College  of  Com¬ 
munications  since  last  year,  died  of 
lung  cancer  in  Boston  July  3.  Johnson 
also  had  owned  an  advertising/mar¬ 
keting  research  firm  in  Chicago. 

*  *  * 

John  David  O’Mara,  70,  who 
spent  more  than  40  years  in  the  adver¬ 
tising  division  of  the  Anniston  (Ala.) 
Star,  died  July  9  at  Regional  Medical 
Center  after  a  long  struggle  against 
cancer. 

He  had  been  a  sales  representative 
and  advertising  manager  during  his  41 
years  with  the  Anniston  Star,  and  was 
the  paper’s  director  of  marketing 
when  he  retired  in  1987.  For  many 
years,  he  was  assistant  to  the 
publisher  at  the  Jacksonville  News. 

He  *  * 

Dave  Overpeck,  49,  a  spokesman 
for  the  Machinists  Union  Racing 
Team  and  a  former  Indianapolis  Star 
sportswriter,  died  July  2  of  cancer. 

Overpeck  joined  the  Star  in  1963. 
He  left  the  Star  in  1985  to  work  in 
motor  sports  publicity  and  was 
employed  by  the  Machinists  Union 
auto  racing  team  at  the  time  of  his 
death. 

*  *  * 

Frederick  M.  Parker  jr  ,  59.  wire 
editor  of  the  Panipa  (Texas)  News 
and  a  35-year  employee  of  Freedom 
Newspapers,  died  July  5. 

Parker  had  been  at  the  Pampa 
News  for  10  years,  and  also  worked  at 
the  Odessa  (Texas)  American  and  the 
Lima  (Ohio)  News  in  his  long  career. 

He  was  also  a  licensed  steam  loco¬ 
motive  engineer. 


Barry  Bingham  Sr.,  82,  who  pres¬ 
ided  over  the  1986  sale  of  his  Louis¬ 
ville  newspapers  when  he  was  unable 
to  end  the  internal  battling  among  his 
children,  died  at  his  Louisville  home 
from  cancer. 

Bingham's  father,  Robert  Worth 
Bingham,  acquired  the  Louisville 
Times  and  Courier-Journal  in  1918 
with  $5  million  he  inherited  from  his 
second  wife  and  Barry's  stepmother, 
Mary  Lily  Kenan  Flagler. 

After  graduating  magna  cum  laude 
from  Harvard  in  1928,  Bingham 
joined  the  newspapers  and  married 
Mary  Clifford  Caperton,  who  grad¬ 
uated  from  Radcliffe  the  same  year. 

Bingham  became  sole  owner  of  the 
newspapers  upon  his  father's  death  in 
1937.  Taking  the  title  of  editor,  he 
directed  the  editorial  pages  while 
Mark  Ethridge,  a  liberal  Southern 
publisher,  ran  the  newspapers.  Bing¬ 
ham  did  not  add  the  title  of  publisher 
until  Ethridge’s  retirement  in  1961. 

Under  Bingham’s  leadership,  the 
Louisville  newspapers  fought  for  civil 
rights  legislation  and  strip  mining 
reform  and  in  1939  and  1940  stirred 
controversy  in  isolationist  Kentucky 
byurgingthe  U.S.  toenter  World  War 
II. 

The  Bingham  family  was  also 
known  for  its  philanthropy.  They 
annually  donated  5%  of  their  com¬ 
pany’s  pretax  earnings  to  local  chari¬ 
ties. 

Bingham  retired  from  active  man¬ 
agement  of  the  family  companies  in 
1971,  though  he  remained  chairman. 
The  family  concerns  by  then  also 
included  television  and  radio  stations 
in  Louisville  and  Standard  Gravure 
printing  company. 

In  January  1986,  Bingham  decided 
to  sell  the  family  companies  after  his 
son  Barry  Jr.,  who  had  run  the  family 
businesses  since  1971,  began  feuding 
with  his  two  sisters.  Sallie  Bingham 
and  Eleanor  Bingham  Miller,  over  his 
decision  to  remove  them  from  the 
board  of  directors. 

The  entire  liquidation  brought  the 
family  about  $435  million,  with  Gan¬ 
nett  Co.  paying  a  reported  $307  mil¬ 
lion  for  the  two  Louisville  newspa¬ 
pers. 

During  World  War  II  Bingham 
directed  public  relations  for  the  Navy 
in  Europe.  In  1949  he  spent  a  year  as 
chief  of  the  Marshall  Plan  in  France, 
and  in  1955  he  gave  a  series  of  lectures 
in  the  Fourth  Fulbright  Conference 
on  American  Studies  at  Oxford  Uni¬ 
versity. 


Robert  T.  Si  llivan,  64,  an  edi¬ 
torial  cartoonist  for  the  Worcester 
(Mass.)  Telef>ram,  died  June  1 1  at  the 
home  of  his  friend  and  colleague  Mar¬ 
ilyn  Spear,  after  a  short  illness. 

He  began  his  career  as  a  manufac¬ 
turer's  representative  in  power  trans¬ 
missions,  working  as  a  free-lance  car¬ 
toonist  until  he  joined  the  Telegram  in 
1971. 

A  World  War  II  veteran  of  the 
Army  Air  Corps  and  the  recipient  of 
the  Air  Medal,  Sullivan  drew  occa¬ 
sionally  for  Stars  and  Stripes,  the 
military  newspaper. 

In  1977,  Sullivan  received  the 
United  Press  International  award  for 
New  England  newspapers,  the  first  of 
three  such  awards  in  a  row.  Sullivan’s 
cartoons  also  have  been  displayed  in 
several  galleries. 

*  *  * 

William  J.  Drlmmey.  82,  former 
publisher  of  the  Sprinfifleld  (Mass.) 
Shopping  News,  later  known  as  the 
Springfield  Herald,  died  Aug. 4  in 
Longmeadow,  Mass. 
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Fortenberry  named 
m.e.  in  Pensacola 

Ken  Fortenberry,  a  former  South 
Carolina  state  information  director 
and  newspaper  owner,  has  been 
named  managing  editor  of  the  Pensa¬ 
cola  (Fla.)  News  Journal. 

Fortenberry  succeeds  Fred  Palm¬ 
er  who  died  in  an  accident  in  his 
home  on  June  15. 

Fortenberry,  37,  had  been  director 
of  education  and  information  for  the 
South  Carolina  Department  of  Mental 
Health  in  Columbia  since  February 
1987. 

He  took  that  position  after  selling 
the  McCormick  (S.C.)  Messenffer,  a 
newspaper  he  had  owned  for  two 
years.  The  Messenger  won  the  South 
Carolina  Press  Association's  Public 
Service  Award  in  1986  for  a  series  of 
stories  that  resulted  in  the  arrest  and 
conviction  of  the  county  sheriff  on 
charges  of  embezzling  U.S.  Treasury 
checks. 

Fortenberry  began  his  newspaper 
career  at  the  Lincoln  Times  News  in 
Lincolnton,  N.C.  Since  then  he  has 
been  an  assistant  city  editor  at  the 


Tallahassee  (Fla.)  Democrat,  editor 
of  the  Beaufort  (S.C.)  Gazette,  city 
editor  of  the  Greenville  (S.C.)  News 
and  executive  editor  of  the  News 
Chief  \n  Winter  Haven,  Fla. 

—  AP 

Delivery  driver  killed 
in  van  crash 

A  delivery  van  driver  for  the  Berk¬ 
shire  Ea^le,  Pittsfield,  Mass.,  was  fa¬ 
tally  injured  in  a  crash  over  the  Ver¬ 
mont  state  line  near  Bennington  at 
5:45  a.m.  on  a  recent  Sunday. 

Vermont  State  Police  said  that 
Dannye  D.  Grandbois,  30,  was 
traveling  north  when  he  crashed  into 
trees.  He  was  pronounced  dead  at  the 
scene  from  massive  head  injuries, 
according  to  police. 

Police  said  the  van  was  apparently 
a  total  loss,  with  heavy  damage  to  the 
driver’s  side.  Grandbois  was  not 
wearing  a  seat  belt,  police  added. 

Asbury  Park  Press 
carrier  scholarships 

The  Ashury  Park  (N.J.)  Press 
awarded  four  of  its  newspaper  car¬ 
riers  $750  educational  grants  each,  to 
be  used  toward  tuition  costs  at  the 
prep  school,  college  or  trade  school  of 
their  choice. 

To  qualify  for  the  grant,  carriers 
must  be  at  least  13  years  old  and  have 
been  a  Press  carrier  for  at  least  one 
year.  Winners  were  evaluated  on 
their  achievements  in  route  manage¬ 
ment,  scholastics  and  length  of  ser¬ 
vice  on  their  route.  The  average 
length  of  service  for  the  four  grant 
recipients  is  over  four-and-a-half 
years. 

Parade  carries  new 
‘pyramid’  booklet 

A  12-page,  three-tiered  "pyramid" 
booklet  recently  appeared  in  Parade 
magazine  for  the  first  time. 

Representing  a  buy  of  over  $2  mil¬ 
lion,  S.C.  Johnson  &  Son  is  utilizing 
the  creative  unit  to  feature  its  new 
marketing  approach  for  Raid  prod¬ 
ucts. 

A  $50,000  sweepstakes,  along  with 
detailed  information  about  the  threat 
and  control  of  common  household 
insects,  was  included  in  the  booklet, 
which  was  distributed  in  all  Parade's 
national  circulation. 


Boston  Herald  extra 

The  Boston  Herald  produced  an 
extra  edition  announcing  the  selec¬ 
tion  of  Texas  Sen.  Lloyd  Bentsen  as 
the  vice  presidential  running  mate  of 
presidential  hopeful  Massachusetts 
Gov.  Michael  Dukakis,  featuring  sto¬ 
ries  and  photos  of  his  selection  and 
requiring  a  fairly  extensive  remake  of 
the  paper. 

Patrick  J.  Purcell,  publisher,  gave 
the  go-ahead  for  the  extra  edition  at 
10:30  a.m.  on  July  13.  The  presses 
started  at  1 1 :45  a.m.  and  papers  were 
on  the  street  at  noon.  The  presses 
were  finished  with  the  run  at  12:30 
p.m. 

The  Herald  sold  75%  of  the  16,000 
copies,  mostly  around  the  downtown 
Boston  and  Faneuil  Hall  area,  where 
Dukakis  and  Bentsen  were  making 
the  formal  announcement. 

Times  Co.  stock 
dividend  increases 

The  New  York  Times  Co.  has 
increased  the  annual  dividend  on  its 
Class  A  and  Class  B  common  stock  by 
9%,  from  440  to  480,  effective  with  the 
quarterly  payment  of  120  a  share  on 
Sept.  26  to  shareholders  of  record  on 
Sept.  6. 

A  regular  quarterly  dividend  of 
$1,375  per  share  on  the  5'/:%  cumula¬ 
tive  prior  preference  stock  was  also 
declared,  payable  on  Oct.  3  to  share¬ 
holders  of  record  on  Sept.  6. 

L.A.  Times  minority 
training  workshops 

Ten  new  recruits  have  entered  the 
Los  Angeles  Times  1988-90  Minority 
Editorial  Training  Program  (MET- 
PRO),  a  two-year  program  created  to 
increase  the  number  of  minority 
reporters  and  photographers  in  news¬ 
rooms  across  the  country. 

METPRO  is  jointly  funded  by  the 
L.A.  Times  and  its  parent  company. 
Times  Mirror.  Participants  spend  the 
first  year  in  the  Times  newsroom 
where  they  are  trained.  Those  who 
successfully  complete  this  phase  are 
then  assigned  to  the  staff  of  a  Times 
Mirror  newspaper  for  the  rest  of  their 
training. 

Thirty-four  of  36  graduates  of 
METPRO’s  first  four  sessions  are 
now  on  the  staffs  at  Times  Mirror 
newspaper  and  other  news  organiza¬ 
tions. 
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Editor  files 
bankruptcy 


Lewis  D’Vorkin,  who  resigned 
June  29  as  page  one  editor  of  the  Wall 
Street  Journal  for  “personal  rea¬ 
sons,”  has  Filed  personal  bankruptcy 
in  federal  district  court  in  Manhattan. 

The  filing  listed  personal  debts  of 
about  $129,300,  including  an  unspeci¬ 
fied  sum  to  Dow  Jones  &  Co.,  the 
Journal’s  owner. 

The  largest  listed  debt  is  for  $45 ,000 
owed  to  American  Express.  Another 
$12,000  is  owed  to  Diner's  Club. 

When  D'Vorkin  resigned,  the  Jour¬ 
nal  said  it  had  nothing  to  do  with 
matters  of  journalistic  integrity  or 
management. 

Public  service 
ad  campaign 

The  Interfaith  Hunger  Appeal, 
based  in  New  York,  has  produced  a 
series  of  print  and  broadcast  public 
service  ads  focusing  on  the  theme, 
“Hunger  Causes  a  World  of  Prob¬ 
lems.” 


IF  PEOPLE  GET 
HUNGRY  ENOUGH, 
THEYTL 

REACH  FOR  ALMOST 
ANYTHING. 


An  ad  from  the  "Hunger  Causes  a 

World  of  Problems"  campaign 

Created  pro  bono  by  the  Lord  Ein¬ 
stein  O'Neill  advertising  agency,  the 
campaign  focuses  on  the  problem  of 
world  hunger  in  the  context  of  other 
global  problems,  such  as  drug  traf¬ 
ficking,  political  unrest  and  the  plight 
of  refugees. 

Four  agencies  make  up  the  IHA: 
Catholic  Relief  Services,  Church 
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World  Service,  Lutheran  World  Ser¬ 
vice  and  the  American  Jewish  Joint 
Distribution  Committee. 

The  IHA  campaign  has  been 
accepted  for  inclusion  in  the  Adver¬ 
tising  Council's  Public  Service 
Advertising  Bulletin  for  January/ 
February.  As  a  result,  in  its  media 
solicitations,  the  IHA  can  state  that 
the  project  has  been  accepted  by  the 
Ad  Council  and  is  to  be  listed  in  the 
bulletin,  but  the  IHA  must  also  note 
that  its  requests  are  not  intended  to 
displace  time  and  space  allocated  for 
the  Ad  Council,  but  are  sought  as 
additional  contributions. 

UPl  moves  its 
New  York  bureau 

United  Press  International  has 
moved  its  New  York  bureau  from  its 
home  of  57  years  in  the  Daily  News 
Building  on  42nd  Street  to  v/here 
Acme  Photos  operated  before  merg¬ 
ing  with  United  Press. 

The  new  bureau  at  5  Penn  Plaza,  on 
Eighth  Avenue  near  Penn  Station, 
opened  July  25.  The  16th-floor  offices 
spread  over  12,000  square  feet  in  the 
restored  Printing  Crafts  Building.  The 
bureau  houses  90  reporters,  editors, 
technicians  and  support  staffers. 

The  move  means  a  return  to  famil¬ 
iar  surroundings  for  three  UPI  staff¬ 
ers  who  worked  there  with  Acme; 
Larry  DeSantis,  New  York  photo 
manager;  photographer  Wally  Ehlers 
and  Frank  Mrocka,  Northeast  tele¬ 
photo  engineer. 

Both  Scripps  Howard  subsidiaries, 
UP  and  Acme  merged  in  1959,  and 
Acme  moved  the  following  year. 

The  new  space  is  not  bigger  but  is 
“more  adaptable,”  according  to  UPI 
spokesman  Dwight  Geduldig,  who 
said  it  was  less  expensive  by  the 
square  foot. 

ICMA  chooses  new 
officers,  president 

Carleton  Rosenburgh,  vice  presi¬ 
dent/circulation  for  Gannett  Co.  Inc., 
was  elected  president  of  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion  during  the  group's  annual  sales 
conference  in  Dallas. 

David  Thomas,  vice  president/cir¬ 
culation  of  the  Loaisville  (Ky.)  C<ni- 
rier-Jonrnal  and  ICMA's  1987-88 
president,  was  elected  chairman  of 
the  board. 

Elected  to  the  executive  committee 
were:  Ron  Myatt,  circulation  direc¬ 


tor,  Rocky  Mountain  News,  Denver, 
executive  vice  president;  Tom  Fos¬ 
ter,  circulation  director,  St.  Paul 
(Minn.)  Pioneer  Press  Dispatch,  first 
vice  president;  and  Paul  Delorey,  cir¬ 
culation  director,  Quincy  (Mass.) 
Patriot  Ledger,  second  vice  presi¬ 
dent. 

The  membership  also  elected  six 
new  members  to  the  ICMA  board  of 
directors;  Charles  Downing,  circula¬ 
tion  director,  Salem  (Ore.)  States¬ 
man-Journal,  representing  North¬ 
west  Circulation  Executives  Associa¬ 
tion;  John  Hayes,  circulation  direc¬ 
tor,  El  Paso  (Texas)  Times  Inc.,  rep¬ 
resenting  Texas  Circulation  Manag¬ 
ers  Association;  Robert  Dobson,  cir¬ 
culation  director,  Birminfiham  (Ala.) 
News-Post  Herald,  representing 
Southern  Circulation  Managers  Asso¬ 
ciation;  Jeff  Burcham,  circulation 
director,  Raleigh  (N.C.)  News/ 
Observer-Times,  at-large  member; 
Fred  Tobey,  circulation  director. 
Lewiston  (Me.)  Sun-Journal,  repre¬ 
senting  New  England  Association  of 
Circulation  Executives;  and  Allen 
Walton,  circulation  director.  Rich¬ 
mond  (Va.)  Newspapers,  represent¬ 
ing  Mid-Atlantic  Circulation  Manag¬ 
ers  Association. 


Plant  our  woodworking  and  handi¬ 
crafts  columns  in  your  pages  and 
reap  a  25%  commission  on  all 
orders  received. 

Currently  700  newspapers  are 
harvesting  the  benefits  of  these 
reader  services  which  we  have 
offered  to  the  industry  for  40  years. 

THERE  IS  NO  CHARGE... 

200%  REAOER  SATISFACTION 
ANO  A  25%  COMMISSION  TO 
PARTICIPATING  NEWSPAPERS. 

_ ^  For  complete  details. 

Un  a-bild 

(818)  785-6368 

U-Bild  Newspaper  Features 
•  P.O.  Box  2383 

^  -  jn  :  Van  Nuys,  CA  91409-2383 
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NEWS/TECH  - 

From  the  Far  East  to  the  East  Coast 

Second  Japanese  pressmaker  makes  North  American  sales; 
keyless  offset  technology  has  arrived  —  in  color 


By  Jim  Rosenberg 

Three  recent  orders  will  bring  new 
offset  presses  from  the  Far  East  to  the 
East  Coast,  beginning  late  next  year. 

The  equipment  includes  an  order 
for  the  first  color  keyless  offset  and 
two  orders  for  conventional  offset 
with  color. 

In  the  contest  for  large  color  offset 
press  orders  at  U.S.  newspapers.  Mit¬ 
subishi  Heavy  Industries  and  Tokyo 
Kikai  Seisakusho  Ltd.  (TKS)  not  only 
went  head-to-head  against  each 
other,  but  faced  heavyweight  Ameri¬ 
can  and  European  competitors, 
.^dded  to  the  mix  was  an  effort  by 
both  Japanese  firms  to  put  their  own 
versions  of  keyless  offset  technology 
into  daily  production. 

Two  of  the  three  installations  are  at 
papers  currently  running  TKS 
presses,  and  one  of  Mitsubishi's  two 
orders  (both  for  conventional  color 
offset)  was  placed  by  TKS-user 
Macromedia  Inc.,  Hackensack,  N.J. 
Macromedia  is  publisher  of  the  Rec- 
ord  in  Bergen  County,  N.J.  and  the 
News  Tribune  in  Woodbridge.  N.J. 

In  another  sale  announced  shortly 
before  the  long-awaited  Macromedia 
deal  was  inked,  a  sizable  color  offset 
order  was  placed  by  Virginia's  Rich¬ 
mond  Newspapers  Inc.,  a  part  of  the 
Media  General  Group. 

Only  days  before  that  announce¬ 
ment,  Taft  Equipment  Sales  Co.. 
North  American  representative  for 
TKS,  annouced  that  New  Jersey's 
biggest  daily,  Newhouse  Newspa¬ 
pers'  Newark  Star-Ledf^er,  placed  an 
order  for  color  keyless  anilox  offset 
presses. 

The  Mitsubishi  order  represents 
the  company's  first  North  American 
sales,  which  followed  its  introduction 
of  a  3:2  folder  earlier  this  year  and 
announcement  of  a  50"  reel  for  the 
market.  Sale  of  the  TKS  Model  C-21 
is  a  first  for  keyless  offset  in  the  U.S., 
color  or  monochrome. 

While  black  keyless  offset  conver¬ 
sions  are  possible,  both  companies 
are  among  those  now  manufacturing 
such  presses.  Mitsubishi  uses  non- 
analox  technology,  while  TKS 
employs  analox  inking.  In  U.S.  tests, 
much  sought-after  color  keyless 
printing  experienced  water-contami¬ 


nation  problems,  which  are  no  longer 
believed  insuperable  by  TKS  and 
Goss  (E&P,  July  23,  P.  36).  Mitsu¬ 
bishi  indicated  it  may  also  enter  the 
market  for  keyless  color  (E&P,  June 
18,  P.  62). 

Keyless  technology  offers  the  pros¬ 
pect  of  reduced  press  complexity, 
maintenance,  operator  skills,  man¬ 
ning,  energy  consumption  and  paper 
and  ink  waste.  (E&P,  June  1 1 .  P.  18; 
June  18,  P.  62.) 

The  468,0(K)-circulation  Star-Led¬ 
ger's  order  consists  of  18  blanket-to- 
blanket  keyless  anilox  units,  two 
common-impression  four-color  key¬ 
less  anilox  satellite  units,  six  conven¬ 
tional  reversible  half  decks,  three 
heavy-duty,  double-delivery  3:2  fold¬ 
ers  and  a  complete  automatic  reel 
loading  system. 

In  addition  to  18  conventional  TKS 
units  already  in  its  newer  Piscataway 
printing  facility,  the  Star-Ledger  has  a 
line  of  converted  direct  letterpress, 
comprising  eight  Goss  Mark  111  and 


Mark  V  units  and  24  Hoe  Colormatic 
units  at  its  Newark  production  plant. 

The  new  TKS  units,  half  decks  and 
folders  will  not  replace  Newark's  let¬ 
terpress  equipment.  Rather,  “this  is 
an  expansion  of  our  Piscataway  facil¬ 
ity,"  said  a  member  of  the  paper's 
Newark  production  crew.  He  said 
that  no  decision  had  been  made  on 
replacing  the  older  letterpress  equip¬ 
ment. 

“We're  not  going  to  abandon  the 
[Newark]  facility,"  said  Star-Ledger 
general  manager  Mark  Newhouse. 
“The  move  out  of  Newark  is  another 
matter.  It  may  be  the  balance  of  pro¬ 
duction  may  shift." 

Saying  the  paper  is  “investigating 
different  possibilities  of  upgrading" 
the  Newark  plant,  Newhouse  added 
that  no  decision  has  been  made. 


“We're  looking  at  that  and  talking  to 
various  vendors  about  what  can  be 
done." 

The  Star-Ledger  prints  color  at 
both  its  plants,  and  Newhouse  noted 
an  increasing  advertiser  demand  for 
process  color. 

“1  can't  say  about  editorial  use  of 
color  at  this  point,"  Newhouse  said. 
“It's  under  study." 

When  RNl,  publisher  of  the  Rk  h- 
mond  Times-Dispatch  (morning  cir¬ 
culation  140,000)  and  The  Richmond 
News  Leader  (afternoon  circulation 
108,000),  begins  phased  relocation 
from  its  current  downtown  facility, 
offset-converted  60,00()-cph  Hoe 
presses  will  be  replaced  with  three  10- 
unit  75.0(X)-cph  Mitsubishi  presses. 

Each  press  consists  of  four  four- 
color  common  impression  cylinder 
units,  four  half  deck-equipped  per¬ 
fecting  units  (spot  color  or  full  color 
with  another  unit)  and  two  black- 
over-black  units,  as  well  as  four 
stand-alone  half-decks.  The  order 


also  includes  a  double  3:2  folder,  six 
“three-high"  formers  and  50"  reels. 

The  equipment  will  allow  RNl  to 
run  10  webs  collect  for  160  pages  in  12 
sections  with  process  color  on  64 
pages.  The  papers  can  now  run  128 
pages  in  eight  sections.  RNl  vice 
president  and  general  manager 
Joseph  Porter  said  the  new  capacity 
will  allow  publication  of  more  zoned 
editions. 

Presses  will  be  installed  with  the 
Integrated  Production  Management 
System  for  presetting  of  inks  and 
compensators,  which,  according  to 
Mitsubishi  representative  Paul  Dick¬ 
inson,  “also  includes  an  imposition 
capability." 

“The  plan  is  to  ship  in  1990  and 
install  in  September  1991,"  said 
Dickinson.  The  first  of  the  three 


Macromedia,  owner  of  northern  New  Jersey’s  158,000- 
circulation  Record  and  central  New  Jersey’s  51,000- 
circulation  News-Tribune,  has  ordered  two  nine-web 
presses  from  Mitsubishi. 
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presses  may  be  up  and  running  by 
May  of  1991 .  Delivery  was  scheduled 
for  30-36  months  in  order  for  RNI  to 
make  its  site  selection  and  address 
any  zoning  requirements,  according 
to  RNI  operations  vice  president  Ger¬ 
ald  Estes  (also  a  Media  General  senior 
vice  president).  The  Richmond 
papers  reported  that  publisher  J. 
Stewart  Bryan  said  RNI  is  now  look¬ 
ing  at  three  sites  outside  of  down¬ 
town. 

In  the  three-stage  project.  Estes 
said  business  offices  and  all  prepress 
departments  will  follow  production 
into  the  new  facility  by  three  to  four 
years.  The  third  stage  would  be  a 
move  by  Media  General's  corporate 
offices  three  years  after  RNl's  offices 
relocate. 

“Media  General  may  or  may  not 
move  —  that's  seriously  in  doubt." 
said  Estes.  “In  any  case,  the  produc¬ 
tion  plant  will  be  moving  along  in  the 
next  several  months." 

Macromedia,  owner  of  northern 
New  Jersey's  1 58,0()()-circulation 
Record  and  central  New  Jersey's 
5 1 ,0(K)-circulation  News  Tribune,  has 
ordered  two  nine-web  presses  from 
Mitsubishi.  Each  will  include  three 
four-color  common-impression  satel¬ 
lite  units  and  nine  half  deck-equipped 
perfecting  units,  as  well  as  a  double 
3:2  folder  and  press  control  system. 

Operations  vice  president  Richard 
Lewis  said  the  order  provides  50'^ 
more  color. 

“We're  going  from  two  satellites  to 
three,"  he  said,  adding.  “It  provides 
fifty  percent  more  spot 
color  .  .  .  going  from  six  half  decks  to 
nine." 

It  will  also  boost  page  capacity  by 
12.5%,  according  to  Lewis,  “going 
from  eight-roll  runs  to  nine-roll 
runs." 

Lewis  considered  the  keyless 
option  and  observed  both  companies' 
keyless  presses.  He  said  that  although 
“keyless  is  going  to  be  the  way  of  the 
future,"  and  was  “impressed  with 
what  it  can  do  —  where  it  has  been 
applied,"  he  doesn't  “think  the  pro¬ 
cess  is  mature  enough  at  this  time  for 
us  to  include  it  in  our  press  at  the 
[installation]  schedule  we  want." 

Besides  delivery  schedule  and 
price.  Lewis  attributed  the  decision  to 
go  with  Mitsubishi  to  its  “state-of- 
the-art"  product,  noting  especially 
the  press  control  system. 

Lewis  said  the  new  presses  will  go 
into  a  satellite  production  facility. 
One  source  said  it  would  likely 
occupy  a  site  known  as  Borg  Park, 
adjacent  to  the  existing  Record  plant 
in  Hackensack.  The  location  has  long 
been  the  site  of  the  publicly  displayed 
USS  Linf>,  a  World  War  11-vintage 

EDITOR  &  PUBLISHER  for  August  20,  1988 


submarine.  However,  a  spokesper¬ 
son  for  the  Ling  said  the  Record  has 
decided  to  allow  the  sub  to  remain  at 
its  current  location. 

As  for  the  News  Tribune,  in  Wood- 
bridge,  N.J.,  Lewis  said  its  printing 
will  continue  to  be  done  at  the  Record 
plant  in  Hackensack,  “at  least  for  the 
foreseeable  future." 

Asked  whether  the  News  Tribune 
would  be  printed  using  the  new  equip¬ 
ment,  Lewis  said  “we  haven't  gone 
so  far  as  to  the  exact  scheduling  [of] 
what  editions  are  going  on  what 
press." 

Installation  of  the  first  press  line  is 
scheduled  for  early  1990.  with  the 
second  to  “follow  two  months  later." 
according  to  Lewis. 

Sources  said  the  Record 
(Macromedia)  expansion,  including 
satellite  plant  and  new  presses,  would 
cost  in  excess  of  S5()  million. 


Scitex  Corp.  Ltd.  has  transferred 
overall  company  management  to  Arie 
Rosenfeld  in  his  new  capacity  as 
president  and  CEO,  positions  for¬ 
merly  held  by  Scitex  chairman  Efraim 
Arazi. 

Originally  a  research  and  develop¬ 
ment  production  engineer.  Rosenfeld 
was  promoted  from  executive  vice 
president  and  chief  operating  officer. 

Scitex  also  announced  implementa- 
tion  of  a  Handshake  interface 
between  its  Response  color  pre-press 
system  and  the  Wave4  composition 
and  pagination  system  from  Bestinfo 
Inc.  Space  ads,  publications  and 
documents  can  be  created  and  com¬ 
posed  on  Wave4.  then  passed  to  the 
Response  for  fully  composed  color 
copy  output. 

A  Response  system  was  recently 
purchased  by  the  Boston  Globe  to 
eliminate  manual  color  pre-press 
operations  and  enhance  color  page 
design  and  production  of  plate-ready 
separations.  The  system  consists  of  a 
CCD-array  flatbed  Smart  Scanner,  a 
pre-/post-scan  SoftProof  workstation 
for  color  correction  and  tonal  grada¬ 
tion,  an  Assembler  page-assembly 
workstation  and  Raystar  I  I/S  flatbed 
laser  color  imagesetter. 

A  Smart  Scanner,  Assembler  and 
Raystar  are  also  going  into  the  Den¬ 
ver,  Colo.  Rocky  Mountain  News, 
where  president  and  general  man¬ 
ager,  W.W.  Fletcher,  cited  the  sys¬ 
tem's  “compatibility  with  other  sys¬ 
tems  that  are  in-house.” 

The  newspaper  is  also  expected  to 
be  the  next  Scripps  Howard  property 
to  acquire  flexo  presses. 


Accu-Weather  | 
provides  services 
in  Adobe  format 

Accu-Weather  Inc.  now  provides 
its  national,  regional  and  local 
weather  maps,  graphics  and  text  in 
the  Adobe  Illustrator  format.  Materi¬ 
als  were  already  provided  in  Mac- 
Draw  and  Ready,  Set.  Go! 

Accu-Weather  also  successfully 
completed  its  first  Macintosh-to 
Macintosh  transmission  of  color 
separations  of  its  complete  weather 
section.  The  transmission,  to  the 
Nashville  (Tenn.)  Banner,  included  a 
five-day  local  forecast  and  national 
and  regional  weather  maps. 

Crosfield  reports 
25%  increase  in 
annual  profits 

Crosfield  Electronics  Ltd.  showed 
a  25%  increase  in  profits  for  the  year 
ended  in  March. 

Trading  profits  of  £21.1  million 
were  achieved  on  revenues  of  £210.4 
million,  a  10%  increase  over  the  pre¬ 
vious  year's  figures. 

The  company  noted  that  by  manu¬ 
facturing  in  the  U.S.  and  Europe,  it 
was  able  “to  minimize  the  impact  of 
[currency]  exchange  fiuctuations." 
Strength  was  noted  in  the  company's 
color  graphics,  press  controls  and 
communication  systems  segments. 
Managing  director  Jim  Salmon 
pointed  to  particular  success  in  the 
U.S.  market. 

Crosfield  Electronics  president. 
Melvin  A.  Ettinger.  was  named  to  the 
board  of  directors  of  the  Gravure 
Association  of  America,  a  3(K)-mem- 
ber  trade  association.  Ettinger  also 
serves  on  the  board  of  the  Graphic 
Arts  Technical  Foundation. 
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Waste  disposal  fine  against  newspaper  is  overturned 


A  $6,000  fine  against  the  Tacoma 
(Wash.)  News  Tribune  for  discharg¬ 
ing  photographic  wastes  in  the  local 
sewer  system  was  overturned  by  the 
Washington  State  Pollution  Control 
Hearings  Board. 

The  fine  had  been  levied  by  the 
state’s  Department  of  Ecology,  which 
charged  that  the  spillage  contained  an 
execessive  amount  of  heavy  metal 
and  other  toxic  materials. 

The  newspaper  claimed  that  it  had 
oral  permission  from  the  city  of 
Tacoma  for  its  discharges.  This  was 


backed  by  Chan  O'Dell,  a  Tacoma 
waste  treatment  official,  who  said  the 
photographic  chemicals  did  not 
exceed  city  standards. 

According  to  the  Pollution  Control 
Hearings  Board,  state  law  provides 
an  exemption  for  firms  that  discharge 
toxic  wastes  into  a  sewer  that  leads  to 
a  publicly  owned  treatment  facility. 

It  upheld  the  paper's  contention 
that  its  waste  discharges  should  be 
regulated  by  the  city,  not  the  state. 
The  Department  of  Ecology,  how¬ 
ever,  can  still  force  the  city  to  main¬ 


tain  certain  standards  of  waste  dis¬ 
posal  but  cannot  directly  discipline  a 
company,  the  court  ruling  said. 

Following  the  Department  of  Ecol¬ 
ogy  testing,  the  Tribune  ceased  emp¬ 
tying  its  waste  into  the  sewer,  ship¬ 
ping  the  effluent  to  a  hazardous  waste 
disposal  plant. 

After  the  fine  was  withdrawn,  the 
newspaper  said  it  will  review  which  of 
its  photographic  disposables  can 
again  be  run  into  the  city  sewer  to 
meet  the  city's  pretreatment  stan¬ 
dards. 


Production  personnel  changes 


The  Los  Angeles  Times  has  named 
Murray  Allan  assistant  to  production 
director  Paul  Gledhill. 

Previously  mailroom/transporta- 
tion  superintendent  at  the  Orange 
County  production  plant,  Allan  will 
coordinate  press  production  and 
deliveries  when  the  Times  moves  to 
and  starts  up  the  downtown  plant, 
scheduled  for  completion  in  1990. 

Jerry  Holden,  production  services 
manager  at  the  Times  San  Fernando 
Valley  plant  since  1984,  has  been  pro¬ 
moted  to  assistant  production  man¬ 
ager  in  Los  Angeles. 

*  !|!  * 

Henry  H.  Moeller  is  now  printing 
manager  at  the  Stuart  (Fla.)  News, 
where  he  will  also  supervise  printing 
of  two  other  Scripps  Howard  newspa¬ 
pers.  the  Courier  Journal  and  the 


Mirror.  Moeller's  background 
includes  25  years  in  commercial  and 
newspaper  printing. 

*  *  * 

Anthony  Pondel  has  moved  from 
press  operations  manager  at  the  Chi¬ 
cago  Tribune  to  assistant  production 
manager/press  at  Times  Mirror  Co.'s 
Hartford  {Conn.)  Courant.  Reporting 
to  production  director  Mark  Kurtich. 
Pondel  will  oversee  day  and  night 
pressroom  operations.  Pondel  had 
earlier  been  with  the  Tribune's  finan¬ 
cial  department. 

Also  from  the  Chicago  Tribune,  its 
pre-press  services  manager  Michael 
McLain  has  been  named  production 
director  for  the  Tribune  (Company's 
Daily  Press  and  the  Times-Heraki, 
both  of  Newport  News,  Va. 

McLain  had  earlier  been  a  cus¬ 


tomer  service  manager  with  the  Chi¬ 
cago  Tribune’s  Production  Division. 


Dale  L.  Carr  has  been  named  pro¬ 
duction  vice  president  at  Lehman 
Communications  Corp.,  publisher  of 
Colorado's  Longmont  Time s-C all, 
Loveland  Reporter-Herald  and 
Canon  City  Daily  Record. 

Moving  from  a  production  position 
with  the  Estes  Park,  Colo.,  Trail- 
Gazette,  Carr  joined  the  Times-Call  in 
1966,  where  he  has  served  as  produc¬ 
tion  superintendent  for  the  last  10 
years.  In  addition  to  responsibility  for 
daily  production  at  the  three  newspa¬ 
pers  (45,000  combined  circulation), 
Carr  will  oversee  commercial  printing 
work. 


TECHNICAL  BRIEFS 


Winners  of  NAPP 
print  contest 
announced 

Winners  of  the  seventh  annual 
“Best  in  the  World”  print  quality 
contest,  sponsored  by  NAPP  Sys¬ 
tems  Inc.,  have  been  chosen  from 
among  200  worldwide  submissions. 

Four  finalists  in  each  category  were 
chosen  by  Dr.  Robert  Hacker,  news¬ 
paper  management  professor  at 
Rochester  Institute  of  Technology, 
Ferdinand  Teubner,  publisher  of  Edi¬ 
tor  &  Publisher,  and  Pamela  Stull, 
retail  Western  region  vice  president 
for  the  Newspaper  Advertising 
Bureau. 

Winners,  selected  by  visitors  who 
cast  about  4,000  votes  at  NAPP's 


.ANPA/TEC  88  booth,  were  honored 
at  an  awards  banquet  June  14. 

For  “Best  of  the  Best,”  black-and- 
white  honors  went  to  The  (Sydney) 
Australian,  while  the  color  category 
award  went  to  Saale  Zeitung,  Bad 
Kissingen,  West  Germany.  For 
Advertising  Excellence  in  the  North 
America/International  category,  the 
Racine  {W\s.)  Journal  Times  took  top 
honors. 

North  American  winners  for  black- 
and-white  were  the  Evening  E.\press, 
Portland,  Maine  (l,0(K)-49,999  circu¬ 
lation):  the  Eargo,  N.D.,  Forum  (to 

99.999) ;  the  Fresno  (Calif.)  Bee  (to 

199.999) ;  the  San  Francisco  Chroni¬ 
cle  (2()0,(X)0  and  up). 

For  color.  North  American  winners 
were  the  Wilkes-Barre  (Pa.)  Times 
Leader  (l,0(X)-99,999)  and  Syracuse 


(N.Y.)  Herald-Journal  (100 .000  and 
up). 


Gannett  honors 
production  execs 

Among  the  10  newspaper  execu¬ 
tives  honored  by  Gannett  Co.  Inc. 
during  ANPA/TEC  88  were  winners 
of  1987  outstanding  production 
executive  awards. 

Wayne  Bean,  Tucson  Newspapers 
Inc.  production  director  took  first 
place,  Francis  Price,  Cincinnati 
Enquirer  production  vice  president, 
was  runner-up,  and  Louisville  (Ky.) 
Courier-Journal  operations  vice 
president  Ralph  Drury  received  a 
third-place  award. 
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As  you  know,  there’s  a  lot  more  to  photography  than  just  pressing  a  button  or  developing  film. 
Photography  is  a  very  complex  and  exciting  process.  In  the  newspaper  industry  it  is  a  crucial 
part  of  making  or  breaking  a  news  story  —  from  coverage  to  final  print  on  paper.  Editor  & 
Publisher  has  set  aside  the  November  5th  issue  to  focus  on  photography  in  the  newspaper 
industry. 

A  special  pullout  section  in  the  November  5th  issue  will  cover  photography  equipment  from 
cameras  (and  the  different  types  of  film  available)  to  stat  and  reduction  machines.  There  is  a  lot 
of  information  that  newspaper  professionals  from  reporters  to  photographers,  from  editors  to 
production  managers  need  to  be  up-to-date  on  in  the  field  of  photography.  E&P  aims  to  help 
inform  these  professionals  on  all  facets  of  the  fascinating  field  of  photography  with  the 
November  5th  issue. 

Our  November  5th  issue  with  special  pullout  section  is  a  wonderful  showcase  opportunity  for 
your  photographic  equipment,  supplies,  cameras,  film  solvents  and  add  ons.  Your  ad  message 
will  reach  the  newspaper  industry  in  the  most  read  and  respected  publication  . . .  EDITOR  & 
PUBLISHER!  Use  this  opportunity  to  show  off  and  sell  your  products  to  the  newspaper 
industry. 


Call  now  and  reserve  your  space  in  E&P’s 
November  5th  Photography  issue! 

Ask  for  Don  Parvin  at  212  •  675  •  4380 

Advertising  deadiines:  Space— October  26;  Materiai— October  28 


Editor  &  Publisher 

1 1  West  19th  Street  •  New  York.  N  Y  1001 1  •  212  675  4380  ANPA 

FAX#  212  929  1259 


SYNDICATES 


He  wears  two  kinds  of  syndication  hats 

Editorial  cartoonist  Adrian  Raeside  self -syndicates  in  Canada  and 
uses  an  American  syndicate  to  distribute  his  work  elsewhere 


By  Tom  Unger 

Editorial  cartoonist  Adrian  Raeside 
has  the  best  of  both  worlds  when  it 
comes  to  syndication. 

The  Victoria,  British  Columbia, 
resident  distributes  his  own  cartoons 
to  newspapers  across  Canada.  And 
Raeside's  work  appears  in  the  L'.S. 
and  overseas  via  the  Cartoonists  & 
Writers  Syndicate  (CWS)  in  New 
York  City. 

But  success  as  an  artist  did  not 
come  immediately  for  the  3 1  -year-old 
Raeside. 

After  a  childhood  of  drawing  on  the 
back  of  bus  seats  and  in  Sunday 
school  (where  his  sketches  of  the 
Three  Kings  on  motorcycles  and  a  hot 
dog  roast  at  the  burning  bush  didn't 
exactly  please  his  teachers),  the  teen¬ 
age  Raeside  found  no  takers  when  he 
tried  syndicating  a  comic  strip  with  a 
Middle  Ages  milieu. 

“I  sent  it  out  to  about  300  papers 
and  I  think  I  got  about  340  rejection 
slips,"  Raeside  recalled.  “Some  peo¬ 
ple  sent  me  two,  just  so  I'd  get  the 
hint." 

But  then  Raeside's  mother  Joan 
asked  him  to  illustrate  some  chil¬ 
dren's  books  she  was  writing.  It  was 
thus  at  age  18  that  he  saw  his  first 
work  published. 

Meanwhile,  Raeside  tried  a  variety 
of  other  jobs,  but  nothing  caught  his 
fancy.  “1  realized  1  wasn't  much  good 
at  anything  else  when  1  applied  for  a 
job  as  a  vacuum  cleaner  salesman  and 
they  wouldn't  hire  me,"  he  laughed. 

“So  I  started  doing  editorial  car¬ 
toons,  sending  them  out  to  various 
weekly  newspapers  around  British 
Columbia  [in  1976].  1  got  two  papers 
that  said,  ‘Yeah,  we'll  run  them.'  I 


Adrian  Raeside 


thought,  ‘What  do  1  do  now?'" 

The  19-year-old  plunged  ahead  and 
launched  his  editorial  cartoon  career 
selling  his  work  for  $2  a  drawing. 

“Over  the  months  1  kept  sending 
out  rnore  and  more  sample  pack¬ 
ages,"  Raeside  said.  “At  the  end  of 
the  year  1  had  10  papers  and  it  just 
went  from  there." 

He  also  landed  a  job  doing  a  daily 
comic  for  the  Toronto  Star  starring 
two  soldiers  in  Quebec.  The  bilingual 
strip  was  later  dropped,  but  Raeside 
was  retained  to  draw  “Captain  Star- 
ship"  —  an  English-only  comic  with 
an  outer  space  theme.  He  did  this 
while  also  producing  editorial  car¬ 
toons  for  the  other  papers  from  a 
cramped  studio  at  his  parents'  home. 

Raeside's  persistence  in  lobbying 
the  editors  at  the  Victoria  Times-Col- 
onist  led  to  their  agreeing  to  run  his 
work  three  to  four  times  a  week  at  S8  a 
cartoon.  He  eventually  ended  the 
“Starship"  strip  (by  crashing  all  the 
characters  into  a  planet)  to  concen¬ 
trate  on  editorial  cartoons,  which  are 
now  published  six  times  a  week  in  the 
Times-Colonist. 

The  cartoonist's  career  took 
another  upturn  when  Miller  Services 
in  Toronto  agreed  in  the  late  1970s  to 


syndicate  his  work  to  over  30  Cana¬ 
dian  papers. 

When  owner  Dick  Miller  died,  Rae¬ 
side  started  self-syndicating.j  He  now 
has  about  100  clients,  inclujding  the 
Toronto  Globe  and  Mail,  Edmonton 
Journal,  and  Calf>aiy  Herald. 

“1  felt  1  could  do  [syndication]  bet¬ 
ter  than  everybody  else,"  said  Rae¬ 
side.  “I  can  deal  with  the  editors 
directly.  I  mail  directly.  There  is  no 
mailing  to  Toronto,  and  then  turning 
around  and  [having  them]  mailing  to  a 
paper  [which  can  be]  right  next  door 
to  you.  So  it  sped  up  the  process.  And 
I  enjoy  the  business  side  of  it.  It's 
fun." 

Then  he  approached  CWS  after 
reading  an  article  about  the  syndicate, 
and  was  signed  about  two  years  ago. 
Like  other  CWS  contributors,  Rae¬ 
side's  work  is  occasionally  included 
in  the  weekly  “Views  of  the  World" 
package  of  non-U. S.  cartoons.  One  of 
his  drawings  even  ended  up  in  a 
Soviet  publication. 

Raeside  —  who  praised  C  WS's  per¬ 
sonal  attention  and  aggressive  mar¬ 
keting  —  works  each  morning  in  the 
airy  studio  he  set  up  in  the  house  he 
moved  into  two  years  ago.  The  car¬ 
toonist  does  a  rough  sketch  and  then 
checks  with  his  editor  at  the  Times- 
Colonist  to  make  sure  he  is  not  stray¬ 
ing  into  libelous  territory.  After  that, 
Raeside  produces  a  finished  pen-and- 
ink  drawing. 

Although  some  may  find  such  car¬ 
toonist-editor  cooperation  unusual, 
Raeside  said  it  has  its  benefits.  “It's 
better  to  have  the  editor  involved  so 
that  when  1  come  in  with  something 
that  1  think  is  borderline  and  he 
changes  his  mind,  1  can  say,  ‘Well  you 
approved  it.  It  has  to  run 
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Heaven  for  some  preachers. 


Death  pays  for  these  three. 


A  star  is  borne  unwillingly. 
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UM  and  King  offering  standardized  comic  sections 


By  David  Astor 

The  country's  two  largest  syndi¬ 
cates  are  planning  to  offer  standard¬ 
ized  Sunday  comic  sections  beginning 
next  month. 

United  Media  (UM)  and  King  Fea¬ 


tures  Syndicate  are  providing  the  com¬ 
plete  sections  to  smaller  newspapers 
who  want  to  save  money  after  a 
recent  rate  hike  by  Sunday  comics 
printer  Greater  Buffalo  Press. 

Papers  using  the  new  “ready- 


King  now  distributing  number  puzzle 


“Challenger,”  the  seven-day-a- 
week  number  puzzle  by  Linus 

AliaffAfaArAf  the  international 

LfiaffKfflfef  m,  CROSSNUMBER  GAME 
O  ^  ©  1988  KFS,  Inc. 

DIRECTIONS:  Try  to  beat  today's  challenge  time  ^  4^* 
Fill  each  square  with  a  number,  one  through  nine 

•  hlorizontal  squares  should  add  to  totals  on  right  ^^2.  v 

•  Vertical  squares  should  add  to  totals  on  bottom 

•  Diagonal  squares  through  center  should  add  to 

total  in  upper  ar>d  lower  right  15  1 


Today's  Challenge  ^  ^ 

Time  3  Minutes 

47  Seconds  111  I  I  I  5 

Yoor  Working 
Time  Minutes 

Seconds  5  8  7  5  5 


Requires  'total'  concentration. 


now’  ....  Usually  I’m  censored  for 
bad  taste  rather  than  libel.” 

Raeside  scours  daily  papers,  news 
magazines,  television,  and  radio  for 
topics.  Then  the  cartoon  takes  one  to 
four  hours  to  produce,  depending  on 
the  subject. 

“I’ve  developed  a  style  that  is  con¬ 
ducive  to  speed  'oecause  1  have  had  a 
2:30  p.m.  deadline  every  day  for  the 
last  10  years,”  Raeside  noted. 

Being  a  cartoonist  is  a  full-time  job. 
After  meeting  his  Times-Colonist 
deadline,  Raeside  spends  his  after¬ 
noons  with  correspondence,  free¬ 
lance  assignments,  and  the  paper¬ 
work  involved  in  running  his  own  syn¬ 
dicate. 

“It’s  surprising  the  amount  of  work 
[involved],”  he  said.  “Checks  that 
come  in  have  to  be  entered.  There  is  a 
double-entry  system  so  I  don’t  bill 
somebody  twice.  Then  billing  has  to 
go  out  and  I  need  to  keep  track  of  who 
hasn’t  paid  and  who  should  pay.  Plus 
[there  are]  letters  telling  them  it  would 
be  nice  if  you  would  pay,  and  then 
letters  saying  we  have  your  son  tied 
up  in  the  back  of  the  car  and  if  you 
don’t  pay  .  .  .  .” 

Raeside  considers  the  syndication 
income  “cream  off  the  top”  because 


Tom  Unger  is  a  Los  Angeles-based 
writer. 


Maurer,  has  moved  to  King  Features 
Syndicate  from  Sun  Features. 

King  said  the  game  is  aimed  at  both 
youngsters  and  adults,  who  try  to  beat 
a  “challenge  time”  of  as  little  as  30 
seconds  on  weekdays  and  up  to  14 
minutes  on  Sundays. 

“With  ‘Challenger,’  you  figure  out 
the  answer  rather  than  having  to 
know  it  ahead  of  time,”  said  Maurer, 
who  masterminded  King’s  “Wheel  of 
Fortune”  game  and  has  also  been  a 
syndicated  cartoonist  and  humor  con¬ 
tributor  to  tv,  films,  and  ads. 

“Challenger”  appears  in  over  40 
papers,  including  the  Baltimore  Sun, 
Cleveland  Plain  Dealer,  Colitmhas 
Dispatch,  Houston  Post,  Philadel¬ 
phia  Daily  News,  San  Francisco 
Chronicle,  and  Toronto  Star. 


he  simply  sends  out  the  cartoons  he 
has  already  drawn  for  the  Times-Col¬ 
onist. 

His  early  cartoons  were  mostly 
social  comment  as  he  did  not  have  the 
ability  at  the  time  to  draw  caricatures 
of  any  politicians.  Raeside  has  since 
honed  his  skills  by  working  with 
photographs. 

“I  still  have  a  long  way  to  go.”  he 
declared.  “I’m  always  trying  to 
improve  what  I’m  doing.” 

Raeside’s  liberal  bent  of  humor  has 
found  a  large  group  of  fans,  including 
some  of  the  politicians  he  has  drawn. 
Many  top  Canadian  politicians  have 
requested  originals  of  Raeside’s  car¬ 
toons. 

Readers  have  also  purchased 
copies  of  Raeside’s  three  books,  and  a 
greeting  card  line  is  due  out  soon. 

As  Raeside’s  client  list  and  abilities 
have  increased,  so  have  his  prices.  He 
now  earns  between  $20  and  S 1  (K)  for  a 
cartoon,  depending  on  the  newspa¬ 
per’s  circulation. 

Raeside  now  has  a  six-figure  salary, 
a  waterfront  home  in  an  affluent  sec¬ 
tion  of  Victoria,  and  a  38-foot  yacht. 
But  financial  rewards  are  not  the  sole 
reason  for  Raeside’s  career. 

“Editorial  cartooning  is  not  just 
working  for  a  wage,”  he  said.  "We  all 
have  a  certain  message  we  want  to  get 
across.” 


prints”  will  pay  the  same  amount  (or  a 
little  more  or  less  than)  they  were 
paying  before  the  GBP  price  increase, 
according  to  UM  assistant  sales  man¬ 
ager  Lisa  Klem  Wilson.  This  is 
because  GBP,  which  will  still  print  the 
sections,  won’t  have  to  stop  its 
presses  as  often  to  change  plates. 

King  —  which  is  affiliated  with 
North  America  Syndicate  (NAS)  — 
will  be  offering  six-page  and  four- 
page  broadsheet  sections,  an  eight- 
page  tabloid,  and  possibly  a  12-page 
tabloid,  according  to  vice  president/ 
marketing  and  sales  Lawrence  Olsen, 
who  noted  that  the  exact  lineup  of 
comics  is  still  being  assembled. 

UM  —  the  parent  of  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association  (NEA)  —  will  offer  a  six- 
page  broadsheet  package  of  23  comics 
and  an  eight-page  tabloid  of  22  comics 
starting  September  4.  said  Wilson. 
“Robotman”  by  Jim  Meddick  of 
United  will  appear  in  the  broadsheet 
but  not  the  tabloid  section. 

The  22  comics  each  UM  section 
will  have  in  common  include  seven 
Universal  Press  Syndicate  offerings 
(Continued  on  pape  42) 


YOU  KNEAD 
TO  START 
YOUNG  FOR 
READERS. 
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Rena  Coyle's  Kitchen  Kids 
explains  howto  slice,  dice  and 
clean  up  nice.  And  she  starts 
kids  cooking  right-with  no  half- 
baked  ideas.  She's  the  best 
person  for  the  job  since  she's 
mother,  professional  chef  and 
author  of  the  children's  cook¬ 
book  My  First  Cookbook  by 
Workman  Publishing. 

Call  toll-free  800-445-4555  for  a 
free  san^le  of  Kitchen  Kids. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up 
readership  and  revenues. 
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SYNDICATES 


(Continued  from  pofte  41) 
(“Calvin  and  Hobbes"  by  Bill  Wat- 
terson,  “For  Better  or  For  Worse”  by 
Lynn  Johnston,  “Ziggy"  by  Tom 
Wilson,  “Tank  McNamara"  by  Jeff 
Millar  and  Bill  Hinds,  “Doonesbury" 
by  Garry  Trudeau,  “The  Far  Side" 
by  Gary  Larson,  and  “Cathy”  by 
Cathy  Guisewite). 

There  are  also  five  United  comics 
(“Peanuts”  by  Charles  M.  Schulz, 
“Garfield”  by  Jim  Davis,  “Rose  Is 
Rose”  by  Pat  Brady,  “Nancy”  by 
Jerry  Scott,  and  “Marmaduke”  by 
Brad  Anderson)  and  four  King  comics 
(“Blondie”  by  Dean  Young  and  Stan 
Drake,  “Beetle  Bailey”  by  Mort 
Walker,  “Hagar  the  Horrible”  by  Dik 
Browne,  and  “The  Family  Circus” 
by  Bil  Keane). 

Then  there  are  two  from  NEA 
(“The  Born  Loser”  by  Art  Sansom 
and  “Frank  and  Ernest”  by  Bob 
Thaves),  two  from  Tribune  Media 
Services  (“Shoe”  by  Jeff  MacNelly 
and  “Mother  Goose  and  Grimm”  by 
Mike  Peters),  one  from  NAS  (“The 
Wizard  of  Id”  by  Johnny  Hart  and 
Brant  Parker),  and  one  from  the 
Washington  Post  Writers  Group 
(“Bloom  County”  by  Berke 
Breathed). 

“It’s  a  really  good  grouping,”  said 
Wilson,  who  noted  that  national 
rankings  and  individual  newspaper 
readership  polls  were  studied  before 
the  comics  were  chosen.  “And  we 
feel  it’s  objective.” 

“We’re  very  happy  with  the  [UM 
and  King]  packages,”  declared  Uni¬ 
versal  national  sales  director  Robert 
Duffy,  who  said  he  was  pleased  that  a 
variety  of  syndicates  will  now  be  well 
represented  in  “the  small  Sunday 
market  that’s  always  been  owned  by 
the  brokers.”  In  the  past,  Duffy 
added.  King  and  what  is  now  UM 
brokered  ready-print  pages  that  were 
more  “loaded  up”  with  their  own 
comics  —  some  of  which  did  not  have 
very  high  readership. 

(These  standardized  pages  were 
different  from  the  complete  sections 
that  are  starting  next  month;  a  paper, 
for  instance,  could  combine  the 
ready-print  pages  with  their  own  indi¬ 
vidualized  pages.  Besides  the  new 
sections,  UM  and  King  will  continue 
to  offer  papers  the  option  of  comic 
sections  with  varying  degrees  of 

S^n  STrantiaco  Stj/le  '^international 

—  Servicing  all  your  West  Coast  needs  — 

•  Custom  bureau  coverage 

•  Insider  features  on  business,  lifestyle,  and  travel 

•  Inexpensive  photo-text  packages 

(415)  731-NEWS  (415)  788-6589 


A  cartoon  exhibition 

The  Cartoon  Art  Museum  will  be 
having  its  first  major  exhibit  from 
August  25  to  November  19  in  its  new 
San  Francisco  gallery  at  665  Third  St. 

The  “Drawn  to  Excellence:  Mas¬ 
ters  of  Cartoon  Art”  show  will 
include  comics  by  “Peanuts”  creator 
Charles  M.  Schulz  of  United  Feature 
Syndicate,  “Pogo”  creator  Walt 
Kelly,  and  “Krazy  Kat”  creator 
George  Herriman;  political  cartoons 
by  Thomas  Nast  ;  comic  book  illustra¬ 
tions;  magazine  panels;  posters; 
advertising  art;  and  animation  work. 


standardization  and  individuality.) 

But  Creators  Syndicate  (CS)  presi¬ 
dent  Richard  Newcombe  is  not  as 
pleased  as  Duffy.  While  acknowledg¬ 
ing  that  the  UM  section  has  a  lesser 
percentage  of  UM  comics  than  past 
standardized  packages,  he  said  there 
is  still  some  weighting  in  UM’s  favor. 

“Is  United  Media  saying  that 
‘Robotman’  has  a  higher  readership 
than  ‘B.C.’?”  asked  Newcombe. 
“That’s  insane.” 

Johnny  Hart’s  “B.C.”  is  distrib¬ 
uted  by  CS,  which  has  angered  some 
rival  syndicates  with  its  signings  of 
longtime  creators  like  Hart  and  with 
its  criticism  of  syndication  contract 
policies. 

“We  did  not  deliberately  slight  any¬ 
one,”  responded  Wilson,  who  said  a 
comic’s  syndicate  affiliation  wasn’t 
considered  when  UM  made  its 
choices.  “We  made  a  judgment  call 
that  had  nothing  to  do  with  Rick  or  his 
syndicate.” 

Wilson  added  that  UM  tried  to 
assemble  a  lineup  of  comics  that 
would  appeal  to  various  reader 
groups.  She  said  “Robotman”  rates 
high  among  younger  people,  and  that 
the  package  contains  strips  —  such  as 
“Doonesbury”  —  enjoyed  by  the 
more  sophisticated  readers  “B.C.” 
attracts.  And  there  were  other  comics 
left  out  that  were  good  enough  to  have 
been  picked,  too,  noted  Wilson. 

Olsen  stated  that  “B.C.,”  which 
moved  from  NAS  to  CS  last  year,  will 
be  part  of  King’s  standardized  sec¬ 
tion.  But  that  section  will  reportedly 
have  a  significantly  higher  percentage 
of  King  and  NAS  comics  than  the  UM 
section  will  have  United  and  NEA 
comics.  Olsen  explained  that  there 
are  a  huge  number  of  King  and  NAS 
comics  in  syndication  —  including 
about  half  of  the  country’s  top  30 
strips  and  panels. 

“B.C.”  aside,  Newcombe  declared 
that  the  “whole  concept  of  the  print¬ 
er’s  broker  also  being  a  supplier  of 


Package  on  literacy 

A  selection  of  material  on  literacy  is 
being  offered  for  free  by  the  New  York 
Times  Syndication  Sales  Corporation 
(NYTSSC). 

Included  is  a  1,500-word  excerpt 
from  Jonathan  Kozol’s  Illiterate 
America  book,  a  Joyce  Maynard 
piece  about  reading  at  an  early  age,  a 
Howard  Blumenthal  report  about 
books  on  tape,  a  Richard  Zacks 
roundup  of  videos  that  teach  pre¬ 
schoolers  to  read,  a  Coretta  Scott 
King  commentary  calling  for  renewed 
efforts  to  eradicate  adult  illiteracy,  a 
Dianne  Piastro  offering  on  why  the 
education  system  fails  many  young 
people,  and  a  Faye  Zuckerman  article 
on  Hollywood’s  “war  against  illiter¬ 
acy.” 

Also  available  are  editorial  car¬ 
toons  from  Bill  DeOre  of  the  Dallas 
Morning  News  and  Tom  Meyer  of  the 
San  Francisco  Chronicle,  and  a  legis¬ 
lative  wrap-up  from  States  News  Ser¬ 
vice  (SNS). 

Maynard  (who  writes  “Domestic 
Affairs”),  Blumenthal  (“Hi-Tech 
Home”),  Zacks  (“Home  Video”), 
King,  Piastro  (“Living  With  a  Dis¬ 
ability”),  Zuckerman  (“TV- 
Tonight”),  DeOre,  Meyer,  and  SNS 
are  syndicated  by  NYTSSC. 

The  material  is  available  for  use 
between  August  22  and  September  8, 
which  is  National  Newspaper  Liter¬ 
acy  Day. 


comics  is  highly  questionable.”  He 
said  papers  seeking  to  save  money 
with  standardized  Sunday  comic  sec¬ 
tions  should  get  them  via  a  non-syndi¬ 
cate  company. 

And  Newcombe  stated  that  a  num¬ 
ber  of  papers  have  told  him  that  they 
prefer  to  publish  individualized  comic 
sections  even  if  it  costs  a  little  more. 

Wilson  agreed  that  some  papers 
would  rather  not  give  up  editorial  con¬ 
trol  of  their  Sunday  comics,  but 
emphasized  that  others  are  attracted 
by  the  UM  ready-print  section’s 
lineup  and  lower  costs.  “[The  stand¬ 
ardized  sections  are]  an  alternative,” 
she  stated.  “Papers  can  make  their 
own  decisions.  We’re  trying  to  save 
them  money.” 

So  far,  said  Wilson,  over  35  papers 
(with  a  median  circulation  of  20,0()0  to 
25,000)  have  agreed  to  buy  the  UM 
comic  packages. 


A  story  about  on  agreement  that  will 
make  Metropolitan  Sunday  Newspapers 
the  exclusive  advertising  sales  representa¬ 
tive  for  Puck  —  The  Comic  Weekly 
appears  on  Page  1 1 . 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov..  i987) 
1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  isas) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

L  1988  Edition  S70  per  copy  Bulk  orders  5  or  more  S63.00  each 
(U.S.  and  Canada)  S90  per  copy  outside  U.S.  &  Canada 
EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 
□  1988  Edition  S70  per  copy  i_j  Bulk  orders  5  or  more  $63.00  each 
(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada 

Name _  Title 

Company _  _  _  _ 

Nature  of  Business _  _ 

Address _ _  .  _ _  .  Ste./Apt. 

City  _  _  .  „  State  Zip  __ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


Bridge 

(Continued  from  pai’e  15) 


with  an  exciting  idea  that  may  in  fact 
develop  into  a  whole  new  vehicle  of 
selling  for  the  newspaper  business." 
Knight  said,  adding  that  the  core  tac¬ 
tic  of  the  program  will  be  introduced 
in  September  through  the  trade  press. 

•  “A  third  and  more  immediate 
idea  we  can  do  in  the  short/medium 
term  is  to  commission  our  research 
and  advertising  support  staffs  to  go 
after  image  dollars  that  are  sitting 
there  waiting  for  our  industry  to  go 
after."  he  explained.  "We  must  be 
able  to  conversationally  speak  to  the 
rationale  of  helping  an  advertiser 
translate  newspaper  exposure  into 
the  jargon  of  ad  campaigning  flights. 

"The  long-term  goal  does  exist  for 
us  to  be  considered  as  the  umbrella 
medium.  If  we  play  our  cards  right, 
we  can  be  the  sole  surviving  mass 
medium  in  our  markets,  as  cable, 
radio  and  magazines  continually  slice 
slivers  of  their  pie  into  tinier  and  tinier 
pieces." 

Knight  noted  that  clients  want 
more  options  and  measurable  results, 
calling  for  newspaper  executives  to 
“expose  the  growing  chinks  in  the 
armor  of  broadcasting  and  com¬ 
mit  .  .  .  to  the  guerilla  warfare  of  edu¬ 
cating  our  advertisers. 

"We  should  urge  our  business  edi¬ 
tors  to  continually  reveal  the  growing 
facts  about  the  dow  nturn  of  television 
viewership  and  its  contribution  to 
poorer  returns  for  advertisers'  expen¬ 
ditures."  he  said. 

•  “A  fourth  strategic  opportunity 
to  address  the  marketing  imperative  is 
to  reassess  the  charter  of  the  research 
department.  This  department  is  usu¬ 
ally  considered  the  quiet  intellectual 
font  that  we  dip  into  whenever  we 
need  to  pour  out  information  to 
clients  about  our  products  and  why 
they  should  buy  us.  We  tend  to  forget 
that  the  research  department  is  usu¬ 
ally  one  of  the  most  sophisticated 
marketing  intelligence  centers  in  your 
city. 

"Let  us  re-think  how  this  depart¬ 
ment  can  be  positioned  to  influence 
and  empower  our  newspapers." 
Knight  suggested.  "We  can  broaden 
the  scope  of  this  department's  charter 
and  stretch  our  horizons  by  having 
them  more  deeply  evaluate  the 
framework  of  our  principal  clients.  To 
reduce  their  talents  to  only  spew  dem¬ 
ographic  and  readership  statistics  is 
not  prudent  business  practice  in  the 
long  run.  If  staffed,  positioned  and 
managed  correctly,  you  may  already 
have  the  makings  of  a  marketing  con¬ 
sultancy  under  your  very  roofs." 


Knight  further  suggested  that  pro¬ 
motion  departments  be  developed  as 
well. 

"For  many  of  you.  your  promotion 
department  can  match  the  top  sales 
promotion  firm  in  your  city."  he  said. 
"Because  they  do  not  have  to  develop 
clients  to  exist,  they  are  probably 
unmatched  in  quantity  of  output  and 
are  likely  unmatched  in  quality  of  out¬ 
put. 

"Our  industry's  gargantuan  prob¬ 
lem  with  national  advertising  has 
been  debated  for  years.  Most  critics 
want  us  to  simply  lower  prices  and 
become  easier  to  buy."  he  noted. 
"Obviously  we  are  trying  to  address 
this  criticism  by  listening  to  our  cus¬ 
tomers  more.  Most  of  our  problems 
are  resolvable  and  the  industry  is 
working  on  them. 

"However,  fundamentally  one  of 
the  areas  of  opportunity  where  new 
work  must  be  done  is  to  change  and 
improve  perceptions  about  our  busi¬ 
ness. 


Missing 

(Continued  from  pai;e  22) 


can  and  our  feeling  is  if  there  is  any 
evidence  that  further  search  would  be 
fruitful,  then  we  will  fund  that  effort." 
said  Douglas  R.  Ray  vice  president 
and  executive  editor. 

"But  at  this  point  it  Just  appears 
there's  not  a  clue  and  the  searching 
has  really  ended."  he  added. 

The  unsuccessful  search  for  Rein- 
hard  took  on  an  even  more  tragic  turn 
Aug.  12  when  a  volunteer  pilot  w  ith 
the  Civil  Air  Patrol  was  killed  in  the 
crash  of  his  Cessna  182  w  hile  looking 
for  signs  of  the  reporter. 

Reinhard  was  on  a  three-month 
leave  of  absence  from  the  new  spaper 
to  photograph  nature  and  pan  for  gold 
in  the  Rockies  as  a  way  of  marking  his 
impending  5()th  birthday. 

A  22-year  veteran  of  the  newspa¬ 
per.  Reinhard  covered  high  school 
sports  for  the  suburban  Chicago 
newspaper.  The  day  he  was  reported 
missing,  the  newspaper  received  a 
letter  from  Reinhard  asking  to  be 
assigned  the  Chicago  Bulls  basketball 
beat. 

Isaacs  is  named 
distinguished  prof. 

Stephen  D.  Isaacs,  a  veteran  jour¬ 
nalist  and  author,  has  been  named 
Gannett  Foundation  Visiting  Profes¬ 
sor  at  Columbia  University's  Gradu¬ 
ate  School  of  Journalism,  where  he 
will  teach  advanced  reporting  and 
writing  courses  during  the  coming 
academic  year. 


"We  are  still  overwhelmingly  seen 
as  primarily  a  promotion  vehicle  and 
not  an  image-building  vehicle." 
Knight  said.  "We  talk  of  lines,  inches 
and  pages  rather  than  GRPs  (gross 
ratings  points],  (lights  and  campaigns. 

We  apologize  for  duplication  rather 
than  promote  the  glory  of  frequency. 
We  battle  each  other  for  a  relatively 
fixed  base  of  current  customers  rather 
than  commit  resources  to  show  the 
inefficiencies  of  other  media  that  are 
desperately  trying  to  hold  onto  busi¬ 
ness  that  should  be  ours. 

"Business  is  tough  right  now .  but  it 
is  generally  during  tough  times  that 
innovation  takes  place."  he  added. 
"All  1  am  suggesting  ...  is  that 
broad,  creative  thinking  and  the  will¬ 
ingness  to  take  calculated  risks  must 
be  the  impetus  that  allows  newspa¬ 
pers  alone  to  be  the  phoenix  that  rises 
out  of  the  ashes  of  mediocrity  in  the 
media  business.  Our  other  reader  — 


Dallas  Times  Herald 
introduces  changes 

The  Dallas  Times  Herald  has  intro¬ 
duced  a  series  of  changes  in  the  new  s¬ 
paper.  including  a  new  publishing 
date  and  more  entertainment  features 
for  "Datebook."  a  new  publishing 
date  for  "Dallas  Inc."  and  a  new  Sun¬ 
day  section  covering  current  culture 
trends. 

"Datebook."  which  contains  infor¬ 
mation  on  entertainment  and  movie 
and  event  listings,  has  moved  from 
Sunday  to  Friday.  "Dallas  Inc.."  the 
Times  Herald's  local  business  publi¬ 
cation.  has  moved  from  Monday  to 
Sunday.  And  a  new  section.  "Enter¬ 
tainment."  was  launched,  containing 
expanded  coverage  of  movies,  music, 
books,  art.  hobbies  and  special  enter¬ 
tainment  events,  as  well  as  the  New 
York  Times  crossword  puzzle. 


SYNDICATE  SALES 
OPPORTUNITY 


WANTED:  A  Syndicate  Sales 
Manager  and  a  Territorial 
Sales  Representative. 

.Send  complete  resume  including 
tmanciul  requirements  to: 
HI3ITOR  &  PUBLISHER  BOX  NO.  212 
II  W.  19th  Street 
New  York.  N.Y.  I(K)II 


the  advertiser  —  awaits  us." 


EDITOR  &  PUBLISHER  for  August  20,  1988 


43 


Financial  reports 

(ContiniieJ  from  p(if>c  17) 

increased  to  $S.2  million,  or  67«!  a  share,  from  S4.2  million, 
or  350  a  share.  Results  include  a  net  gain  in  the  current 
quarter  of  SI. 7  million  from  the  sale  of  assets. 

Revenues  in  the  quarter  improved  to  SI  14.3  million  from 

5107.3  million. 

Operating  profits  in  the  quarter  increased  to  S39.2  mil¬ 
lion  from  S.36.8  million. 

For  the  first  half,  revenues  improved  to  S2I4.2  million 
from  SI97.1  million,  while  net  income  rose  to  S9.3  million 
from  S2.5  million.  Operating  profits  in  the  half  increased  to 
S68.7  million  from  S6().9  million. 

Interest  expenses,  resulting  from  the  company's 
restructuring  a  few  years  ago.  declined  in  the  quarter  to 
S27.6  million  from  S28.3  million  in  the  prior  year.  For  the 
half,  interest  expense  declined  to  S54.9  million  from  S55.5 
million. 

New  York  Times  Co. 

The  New  York  Times  Co.  said  its  second-quarter  net 
income  rose  to  S45.I  million,  or  550  a  share,  from  S44.I 
million,  or  540  a  share,  a  year  earlier. 

Revenues  for  the  quarter  rose  to  S456.4  million  from 

5426.3  million. 

For  the  six  months,  net  income  rose  to  S9().6  million,  or 
$1.11  a  share,  from  $85.2  million,  or  $1.04  per  share,  last 
year. 

Six-months  revenues  rose  to  $886.7  million  from  $835.3 
million. 

Operating  profits  in  the  second-quarter  for  the  newspa¬ 
per  group,  including  the  New  York  Times  and  35  regional 
newspapers,  declined  179?  to  $64.6  million  from  $77.6 
million  in  the  second-quarter  of  1987.  For  the  first  half, 
operating  profits  declined  1 19?  to  $132  million  rom  $147.5 
million. 

Newspaper  group  revenues  increased  49?  in  the  quarter 
to  $360.1  million  and  49?  in  the  half  to  $706.5  million. 

Advertising  linage  at  the  New  York  Times  for  the  sec¬ 
ond  quarter  declined  3.49?  to  30.9  million  lines.  For  the  six 
months,  linage  was  off  3.39?  to  59.0  million  lines. 

Ad  volume  for  the  32  regional  newspapers  that  com¬ 
prised  the  group  in  both  1987  and  1988  second-quarters 
increased  49?  in  the  current  quarter  to  8.5  million  inches 
and  69?  in  the  current  half  to  16.3  million  inches.  The 
increases  were  primarily  attributable  to  more  inserts. 

Park  Communications 

Ithaca,  N.Y. -based  Park  Communications  said  its  net 
income  for  the  second-quarter  rose  139?  to  $5.7  million,  or 
420  a  share,  from  $5.1  million,  or  370  a  share,  earned  in 
I987’s  second-quarter.  Revenues  in  the  period  increased 
to  $42.3  million  from  $38.8  million. 

Revenues  for  the  half  improved  to  $78.3  million  from 
$70.9  million.  Net  income  rose  239?  to  $8.8  million,  or  630 
a  share,  from  $7.1  million,  or  520  a  share. 

E.W.  Scripps  Co. 

E.W.  Scripps  Co.,  in  its  first  public  quarterly  earnings 
report,  said  its  net  income  in  the  second-quarter  was  $23 
million,  or  320  a  share,  compared  with  $2 1  million,  or  290  a 
share,  in  the  year-ago  period. 

Revenues  increased  59?  to  $305.4  million  from  $290 
million. 

The  benefits  from  a  lower  tax  rate  were  paitially  offset 
by  increased  interest  expenses  from  more  borrowing,  the 
company  said. 

Operating  income  in  the  quarter  rose  to  $54  million  from 
$51.7  million. 


Publishing  revenues  in  the  quarter  rose  to  $2 1 1 .2  million 
from  $205.4  million,  while  publishing  operating  income 
improved  slightly  to  $38.6  million  from  $38  million. 

in  the  half,  net  income  was  $34.2  million,  or  470  a  share, 
compared  with  $64.3  million,  or  890  a  share,  in  1987. 
Revenues  in  the  half  rose  to  $585.5  million  from  $550.7 
million. 

Results  in  the  1987  half  included  a  net  gain  of  $24.4 
million  from  the  sale  of  properties  plus  a  credit  of  $14.1 
million  resulting  from  the  adoption  of  an  accounting 
change. 

Publishing  revenues  in  the  half  increased  to  $406.7 
million  from  $393.5  million.  Publishing  operating  income 
in  the  half  rose  to  $67.5  million  from  $64  million. 

Southam  Inc. 

Toronto-based  Southam  Inc.  reported  its  second-quar¬ 
ter  net  income  before  extraordinary  items  rose  to  $23.9 
million  (Canadian), or  400  a  share,  from  $22.6  million,  or 
380  a  share.  Revenues  in  the  quarter  rose  to  $195.7  million 
from  $180  million. 

Extraordinary  items  reduced  the  current  quarter's  net 
income  by  $462,000  to  $23.4  million  and  boosted  the  1987 
quarter's  net  income  by  more  than  $2.3  million  to  $25 
million. 

In  the  quarter,  newspaper  revenues  rose  37.19?  to 
$152.5  million  from  $111.3  million.  Newspaper  operating 
income  in  the  quarter,  however,  declined  to  $29.2  million 
from  $29.6  million. 

For  the  half,  revenues  rose  to  $378.2  million  from  $339.8 
million.  Net  income,  before  extraordinary  items,  rose  to 
$46.3  million,  or  780  a  share,  from  $41.5  million,  or  700  a 
share.  With  extraordinary  items,  net  income  in  the  current 
half  was  $45.8  million  v.v.  $46.7  million  in  the  first  half  of 
1987. 

Newspaper  revenues  in  the  half  rose  35.59?  to  $309 
million  from  $228  million.  Newspaper  operating  income  in 
the  half  rose  $47.6  million  from  $45.3  million. 

Times  Mirror  Co. 

Times  Mirror  Co.  announced  its  net  income  for  the 
second-quarter  dropped  to  $79  million,  or  620  a  share, 
from  $83  million,  or  640  a  share.  Revenues  in  the  quarter 
rose  to  $818.1  million  from  $784.1  million  a  year  earlier. 

Net  income  for  the  first  half  of  the  year  was  $154.1 
million,  or  $1 .20  a  share,  compared  with  $141.2  million,  or 
$1.09  per  share,  in  1987's  first  half.  Revenues  in  the  half 
rose  to  $1 .6  billion  from  $1 .5  billion  in  the  first  half  of  1987. 

Softness  in  advertising  volume  and  higher  newsprint, 
other  paper  and  postal  costs  all  contributed  to  the  weaker 
performance,  the  company  said. 

Newspaper  publishing  had  second-quarter  revenues  of 
$51 1.7  million,  down  slightly  from  $514.5  million  the  year 
before.  Newspaper  operating  profits  in  the  quarter  were 
down  19.19?  to  $88.6  million  from  $109.7  million. 

For  the  half,  newspaper  revenues  rose  to  $982.8  million 
from  $973.8  million,  while  operating  profits  were  down 
14.69?  in  the  half  to  $163.7  million  from  $191.7  million. 

Toronto  Sun  Publishing  Corp. 

Toronto  Sun  Publishing  Corp.  recorded  a  second-quar¬ 
ter  net  income  of  $6  million  (Canadian),  or  270  a  share, 
compared  with  $5.9  million,  or  290  a  share  last  year. 
Toronto  sun  issued  another  1.9  million  shares  last  year  in 
its  purchase  of  the  Finaneiiil  Post. 

Revenues  for  the  second  quarter  were  $64.4  million,  up 
from  $45.9  million. 

For  the  first  half,  net  income  rose  to  $1 1  million,  or  490  a 
share,  compared  with  $8.3  million,  or  410  a  share,  in  1987. 
Revenues  for  the  six  months  were  $120  million,  up  from 
$86  million. 

Results  for  1988  do  not  include  the  Houston  Post,  but  do 
include  the  Financial  Post,  which  is  continuing  to  lose 
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money. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  a  319f  increase  in 
second-quarter  net  income  to  S63.6  million  from  S48.6 
million.  Earnings  per  share  rose  389?  to  840  from  610. 

Revenues  for  the  quarter  were  up  109?  to  $613  million 
from  $559.3  million. 

For  the  half,  net  income  was  up  479?  to  $95.8  million 
from  $65.2  million,  while  earnings  per  share  were  up  549? 
to$l.26from  820.  Revenues  in  the  half  rose  to$l.l  billion 
from  $1  billion. 

Higher  operating  profits  in  all  its  divisions  as  well  as 
lower  expenses  and  lower  tax  rates  contributed  to  the 
improved  results. 

The  newspaper  division’s  operating  profits  rose  79?  in 
the  quarter  to  $65.7  million  from  $61 .6  million.  Revenues 
also  rose  79?  in  the  period  to  $394.4  million  from  $369.7 
million. 

For  the  half,  newspaper  operating  profits  rose  139?  to 
$117.5  million  from  $104.1  million.  Newspaper  revenues 
were  up  1%  in  the  half  to  $769.8  million  from  $720.4 
million. 

The  company  said  improved  results  for  the  New  York 
Daily  News  and  Clueof’o  Tribune  contributed  to  the  news¬ 
paper  division’s  gains. 

The  newsprint  division  saw  its  operating  profit  in  the 
quarter  jump  669?  to  $27  million  due  to  increased  volume, 
higher  prices  and  cost  controls.  For  the  half,  newsprint 
operating  profits  were  up  729?  to  $50  million  from  $29. 1 
million. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  its  second-quarter 
net  income  rose  16.49?  to  $49.3  million,  or  $3.83  a  share, 
from  $42.4  million,  or  $3.29  a  share.  Revenue  in  the 
quarter  rose  2.19?  to  $346.2  million  from  $339.1  million. 

For  the  six  months,  net  income  was  $194.1  million,  or 
$15.08  per  share,  compared  with  $61  million,  or  $4.74  a 
share. 

Net  income  for  the  first  half  of  1988  included  a  one-time 
net  gain  of  $1 15.7  million,  or  $8.99  a  share,  from  the  sale  of 
its  Florida  cellular  telephone  interests. 

Excluding  this  gain,  net  income  in  the  first  half  was 
$78.4  million,  or  $6.09  a  share,  for  a  28.59?  increase  from 
the  prior  year’s  first  half. 

Income  from  operations  in  the  second  quarter 
decreased  49?  to  $78. 1  million  from  $8 1 .6  million.  For  the 
half,  income  from  operations  rose  2.19?  to  $123.6  million 
from  $121.1  million. 

Newspaper  division  revenue  increased  49?  in  the  second 
quarter  and  79?  in  the  half.  Washington  Post  advertising  in 
the  quarter  was  down  slightly  to  l,482,6(K)  inches  from 
1,484,900  inches. 

In  the  half.  Post  advertising  was  up  39?  to  2,849,400 
inches  from  2,770,400  inches. 

The  company’s  effective  tax  rate  was  41.59?  in  the 
second  quarter  of  1988,  compared  with  479?  in  the  second 
quarter  of  1987. 

—  Compiled  by  Andrew  Radolf 


Parade  ad  pages  up  10.35% 

Parade  magazine  reported  that  ad  pages  for  the  first  half 
of  I988  showed  a  gain  of  I0.359?,  totaling  327.05  pages 
compared  with  296.37  pages  in  the  first  half  of  I987.  Major 
growth  categories  were  automotive,  food  and  toiletries. 


In  Brief 


Seattle  papers  name  agency 

The  Seattle  Times  Company  has  selected  Mogelgaard 
&  Associates  to  handle  both  the  Seattle  Times'  circula¬ 
tion-promotion  account  and  the  joint  advertising  account 
for  the  Seattle  Times  and  the  Seattle  Post-Intelligeneer. 
Selection  of  an  advertising  agency  for  the  Post- 
Intelligencer  circulation-promotion  account  is  pending. 

Morris  News  Service  opens 
bureau  in  Columbia,  S.C. 

Morris  News  Service,  owned  by  Morris  Communica¬ 
tions  Corp.,  Augusta,  Ga.,  has  opened  a  one-man  bureau 
at  I32I  Lady  St.,  Columbia,  S.C.  Paul  R.  Pinkham  was 
named  bureau  chief. 

Pinkham  joined  Morris  News  Service,  headquartered  in 
Atlanta,  after  three  years  as  a  senior  staff  writer  at  the 
Pampa  (Texas)  News.  Prior  to  that  he  was  news  editor  at 
the  Linn  County  News.  Pleasanton.  Kan. 

Journalists  to  head  programs 
at  Columbia  College,  Chicago 

Columbia  College  in  Chicago  has  named  Jeff  Lyon  to 
head  its  science  writing  and  reporting  program  and  John 
White  to  head  its  photojournalism  program. 

A  1 987  Pulitzer  Prize  winner  for  explanatory  journal¬ 
ism,  Lyon  has  previously  taught  courses  in  the  science 
department  at  Columbia  and  is  currently  a  reporter  for  the 
Chieago  Tribune,  assigned  to  its  weekly  magazine.  Sun¬ 
day.  The  science  writing  and  reporting  program  is  a  first¬ 
time  offering. 

White  is  a  photographer  for  the  Chieago  Sun-Times  and 
also  is  currently  an  instructor  in  Columbia’s  photography 
department.  He  received  a  Pulitzer  Prize  in  I982  for  fea¬ 
ture  photography. 

Journal  and  Constitution  to 
resume  use  of  courtesy  titles 

The  Atlanta  Journal  and  Constitution,  bucking  recent 
trends  in  newspaper  style,  have  restored  the  use  of  cour¬ 
tesy  titles  for  men  and  women  in  their  news  columns. 

“Under  the  new  rules,  the  first  reference  to  individuals 
will  include  full  proper  names  along  with  the  use  of  public, 
military,  professional  and  ecclesiastical  titles."  the  news¬ 
papers  said  in  a  front-page  note  announcing  the  policy  in 
their  combined  Sunday  editions  July  3I. 

“On  second  reference,  names  will  be  preceded  by  the 
earned  title  or  the  courtesy  title  for  all  individuals  and  not 
just  for  women,  as  is  now  the  case.” 

The  decision  contrasts  with  the  style  of  many  newspa¬ 
pers  which  have  moved  closer  to  dropping  courtesy  titles 
such  as  Mr.,  Mrs.,  Miss  or  Ms.  Only  a  few  newspapers, 
notably  the  New  York  Times  and  the  Wall  Street  Journal 
use  the  courtesy  title  “Mr.” 

“For  some  time  we  have  been  troubled  by  the  limited 
use  of  courtesy  titles  in  our  news  columns.”  said  editor 
Bill  Kovach,  who  came  to  the  newspapers  from  the  New 
York  Times’  Washington  bureau,  in  the  front-page  note. 

The  newspapers  left  unchanged  their  policy  for  sports 
stories,  which  do  not  include  courtesy  titles  for  men  or 
women. 

—  AP 
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Shop  Talk 

(Continued  from  page  56) 

were  matched  with  the  original  data. 
This  allowed  Tomlinson  to  conduct 
statistical  analyses  to  determine  the 
consistency  between  pre-election 
intentions  and  actual  voting  behavior, 
and  to  explore  the  reasons  that  some 
people  changed  their  mind  and  why 
originally  undecided  voters  ended  up 
voting  the  way  they  did. 

In  a  Sunday,  May  1,  1988,  news 
story,  Tomlinson  reported  the  results 
of  the  Herald-Whig's  follow-up  post¬ 
election  survey.  Overall,  the  findings 
of  the  follow-up  survey  of  how  adults 
voted  in  the  referendum  matched  the 
actual  election  outcome  within  the 
survey's  degree  of  precision. 

Specifically,  only  about  one-third 
(36%)  said  they  had  voted  in  favor  of 
the  referendum,  whereas  the  remain¬ 
ing  two-thirds  stated  they  had  voted 
against  it  (47%)  or  refused  to  say  how 
they  had  voted  (17%).  (A  detailed 
analysis  of  the  pre-election  and  post¬ 
election  responses  from  the  17%  who 
refused  to  say  how  they  actually 
voted  indicated  that  these  people 
were  most  likely  to  have  voted 
against  the  referendum,  even  though 
they  were  unwilling  to  acknowledge 
it.) 

Furthermore,  other  trends  were 
found  that  helped  explain  the  differ¬ 
ence  between  the  January  survey 
findings  and  the  election  outcome. 

First,  nearly  all  of  the  41%  who  had 
said  in  January  that  they  planned  to 
vote  “no”  in  fact  did  so. 

Second,  even  though  most  of  the 
42%  who  had  said  in  January  they 
planned  to  vote  “yes”  did  vote 
“yes,”  this  group  was  more  likely  not 
to  vote  or  to  have  changed  their  minds 
by  the  time  of  the  election. 

Finally,  of  the  17%  who  in  January 
had  expressed  uncertainty  or  who  had 
refused  to  indicate  how  they  planned 
to  vote,  most  voted  “no.” 

Thus,  Tomlinson  was  able  to  show 
that  the  January  findings,  in  fact,  had 
been  accurate  within  that  survey's 
margin  of  error. 

The  follow-up  survey  also  found 
that  eight  in  10  adults  who  voted 
against  the  referendum  were  strongly 
influenced  by  their  belief  that  the 
school  board  had  too  often  wasted 
money  in  the  past. 

Seven  in  10  voting  against  the 
referendum  also  believed  strongly 
that  the  board  could  make  other  cuts 
to  save  money. 

Other  interesting  results  included 
the  finding  that  three  in  10  adults  did 
not  make  their  final  decision  about 
how  they  would  vote  until  the  week 


before  the  election. 

Furthermore,  among  the  adult 
population  in  the  district,  those  w'ho 
rated  the  quality  of  education  in  the 
Quincy  public  schools  as  low,  those 
without  children  currently  enrolled  in 
the  public  schools,  and  those  without 
formal  education  beyond  high  school 
were  most  likely  to  vote  against  the 
referendum. 

In  contrast,  the  voter’s  age,  house¬ 
hold  income  and  his  actual  knowledge 
about  public  schools  were  not  signifi¬ 
cant  factors  in  how  persons  voted. 

In  conducting  the  post-election  fol¬ 
low-up  survey,  the  Herald-Whig  first 
provided  its  readers  and  the  commu¬ 
nity  at  large  with  continuing  and  infor¬ 
mative  coverage  of  an  important  local 
issue. 

Second,  the  newspaper  hopes  it 
reinforced  and  even  strengthened  its 
own  credibility  in  the  community  by 
demonstrating  its  ability  to  employ 
accurately  sophisticated  news¬ 
gathering  and  reporting  techniques. 

The  experience  of  the  Herald-Whig 
demonstrates  that  small  and  medium¬ 
sized  daily  newspapers  can  use  state- 
of-the-art  research  techniques  that 
many  associate  only  with  the  likes  of 
the  New  York  Times,  Los  Angeles 
Times  and  Washington  Post. 

Conducting  such  surveys  in-house 
can  be  a  relatively  low-cost  venture. 
The  Herald-Whig's  cost  for  gathering 
the  pre-election  data  was  approxi¬ 
mately  S5()0  and  the  cost  of  data  col¬ 
lection  for  the  post-election  survey 
was  about  $250. 

In  sum,  whenever  a  newspaper 
commissions  a  pre-election  survey, 
consideration  should  be  given  to 
turning  it  into  a  panel  study  by  also 
commissioning  or  even  conducting 
the  post-election  follow-up  survey. 

Midwest  minority 
training  proceeds 

Eight  fellows  have  completed  the 
first  half  of  their  training  at  the  Mid¬ 
west  Newspaper  Workshop  for 
Minorities  at  the  E.  W.  Scripps  School 
of  Journalism  at  Ohio  University  in 
Athens. 

The  10-week  workshop  readied 
graduates  for  newsroom  assignments 
by  the  end  of  the  summer.  The  eight 
participants  were  awarded  S4.()()()  fel¬ 
lowship  grants  covering  tuition,  room 
and  board  and  expenses. 

Financial  support  for  the  workshop 
came  from  Ohio  University  and 
$10,000  contributions  from  the 
Scripps  Howard  Foundation,  the 
Gannett  Foundation,  Thomson 
Newspapers  and  the  Knight-Ridder 
Foundation. 


Legal 

(Continued  from  page  25) 

The  court's  ruling  added,  “This 
order  is  not  to  be  understood  as  con¬ 
doning  any  conduct  by  anyone  which 
would  prevent  a  fair  trial.” 

The  $3. 7-million  lawsuit  filed  by 
James  McKellar  and  his  wife.  Sher- 
ree,  names  Marsland.  his  td'fice  and 
the  city.  James  McKellai'  was 
acquitted  in  1986  of  charges  he  mo¬ 
lested  two  pre-school  girls. 

John  Edmunds,  the  McKellars' 
attorney,  had  claimed  comments  by 
Marsland  could  cost  his  clients  a  fair 
trial. 

City  attorneys  contended  that  rul¬ 
ing  violated  Marsland's  right  to  free 
speech  and  would  prevent  him  from 
defending  himself  against  criticism  by 
candidates  seeking  his  job  in  an 
upcoming  election. 

—  AP 

NIE  exec,  to  head 
local  voters  group 

Elaine  Stattler,  Newspaper  in  Edu¬ 
cation  coordinator  for  the  Day.  New 
London.  Conn.,  has  been  named 
president  of  the  New  London/Water- 
ford  chapter  of  the  League  of  Women 
Voters.  She  will  coordinate  both 
responsibilities  to  create  community 
voter  education  programs  for  the 
Day. 

On  National  Voter  Registration 
Day,  Sept.  9,  the  Day  will  host  a  voter 
registration  rally  in  its  newly  com¬ 
pleted  community  park.  Stattler 
hopes  to  register  more  than  300  Con¬ 
necticut  voters.  Hot  dogs,  lemonade 
and  apple  pie  will  be  served  to  all 
citizens  who  register  that  day.  and  a 
Dixieland  band  will  provide  entertain¬ 
ment. 

Stattler.  representing  the  Day  and 
the  League,  will  also  create  a  voter 
education  curriculum  to  be  distrib¬ 
uted  to  educators  statewide.  The  proj¬ 
ect,  a  guide  for  teaching  the  election 
process  to  grades  K-12,  is  in  coordi¬ 
nation  with  the  Connecticut  State 
Department  of  Education,  the  Secre¬ 
tary  of  State's  office  and  the  League 
of  Women  Voters  of  Connecticut 
Education  Fund. 

Other  voter  education  projects 
sponsored  by  the  Day  include;  a  spe¬ 
cial  election  tabloid  in  October  fea¬ 
turing  candidates  and  issues,  a  look  at 
elected  offices,  biographies  and  can¬ 
didates'  comments  on  issues:  and 
local  candidate  debates  sponsored  by 
the  NIE  and  editorial  departments  of 
the  newspaper. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


CARTOONS 


THE  CARTOON  COMEDY  CLUB,  a 
showcase  for  new  cartooning  talent 
from  around  the  nation-  humorous 
weekly  panel  series,  family  oriented. 
Everybody  loves  it.  Two  stamps  brings 
free  six  week  test.  CCC,  PO  Box  445, 
Cleveland,  OH  44107. 


_ FREELANCE _ 

YOUR  READERS  and  advertisers 
deserve  more  than  canned  supple¬ 
ments.  Let  us  supply  you  with  fresh 
copy  written  just  for  your  market. 
Special  Sections,  9434  KMimanjaro 
Rd.,  Columbia,  MD  21045,  (301) 
730-3679. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


_ HEALTH _ 

“SENIOR  CLINIC”.  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  "Time¬ 
ly,  Incisive,  Excellent  Reader 
Response”  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PC)  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


READER/PROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


_ RELIGION _ 

"FREE  TO  BELIEVE",  700-word  weekly 
column.  7  years  in  a  major  metropolitan 
daily.  Recently  syndicated  to  more  than 
40  newspapers  -  and  growing.  Non¬ 
sectarian,  conservative.  Good  mix  of 
interviews,  issues,  and  human  interest. 
Excellent  reader  response  and  reader 
loyalty.  Makes  sense  of  today’s  complex 
religious  scene.  $2.00  a  week  and  up. 
Samples.  Free  8  week  trial.  J.  Stephen 
Conn,  1036  Conn  Road,  Evans,  GA 
30809.  (404)  860-3011. 


BUSINESS  OPPORTUNITIES 


INVESTOR  SOUGHT  FOR  sensational 
new  paperback  book  :  ’’America.  The 
Dream  Ends."  A  book  to  alert  conserva¬ 
tives  to  the  real  danger  on  the  horizon. 
Write  Screened  PubI  ications,  1 5  East  40 
Street,  New  York,  NY  10016. 


PUBLISHER  WANTED  for  coming  un¬ 
autobiography  entitled:“Avatar:  The 
good  doctors  told  Andy  Grundy  that 
Jesus  was  schizophrenic,  too.”  By 
Arthur  Pendragon.  A  fun,  inside  look  at 
ending  the  cold  war.  Outline,  sample 
chapters.  Andrew  Grundy  III,  Star 
Route,  Lebanon,  KY  40033.  (502) 
692-2087. 


Request  principles  seeking  $2-25 
million  for  newspaper  acquisition, 
leveraged  buyout  or  re-capitalization,  to 
contact  us  -  PH:  (614)  889-9747.  FAX: 
(614)  889-2659. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


NEWSPAPER  BROKERS 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwell,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


Available  Now: 

THE  PUBLISHING  INDUSTRY 
FINANCIAL  AND  BROKERAGE 
SERVICES  DIRECTORY  -  1988 

For  more  information,  contact: 
Economic  and  Management 
Consultants  International,  Inc. 
1101  N.  Highland  St.,  Ste.  404 
Arlington.  Virginia  22201 
(703)  243-9000 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Rickenbacher  Media  is  operated  by  Ted 
Rickenbacher,  a  4th  generation 
publisher  who  successfully  published 
21  daily  and  weekly  newspapers  over 
the  past  29  years.  For  professional 
representation,  before  selling  your  daily 
or  weekly  newspaper  contact  Rickenba¬ 
cher  Media  at  PO  Box  792001,  Dallas, 
TX  75379.  Or  phone  (214)  380-9578. 


NEWSPAPERS  FOR  SALE 

ALL  SET  TO  GO,  two  eastern  Long 
Island  weeklies,  38  years  in  business, 
second-class  circulation  6,000  paid, 
county,  town,  and  village  legals.  Gross 
$250,000,  terms  available.  For  details 
call  Warren  (516)  567-7470. 


ALWAYS  WANTED  TO  RUN 
YOUR  OWN  NEWSPAPER? 

Excellent  suburban  newspaper  in  beau¬ 
tiful  Northern  California.  Serves 
affluent  communities.  Ideal  living 
conditions.  Audited  circulation  exceeds 
50,000,  $2  million  f  revenues.  Conti¬ 
nuing  length  with  parent  if  desired  in 
terms  of  ad  sales,  news  editorial 
support.  Once-in-a-lifetime  opportunity 
for  an  individual  who  wants  to  be  an 
editor  and  publisher.  This  newspaper 
should  be  operated  by  a  community- 
oriented  owner  rather  than  a  chain. 
You’ll  need  $2.5  million  in  cash.  Write 
owner,  and  tell  us  about  yourself  and 
your  financial  references.  Box  3171, 
Editor  &  Publisher. _ 

CALIFORNIAN  SUBURBAN  gross  $2.3 
million,  profitable,  management  stay, 
priced  $3  million,  terms. 

KANSAS  WEEKLIES,  exclusive,  central 
plant.  4-unit  web.  Priced  at  $650,000 
gross.  Terms. 

MISSOURI  SUBURBAN  WEEKLY, 
Gross  $1  million,  project  $1.2  million 
this  year.  $1  million,  terms. 

CHICAGO  SUBURBAN  WEEKLIES  & 
SHOPPERS,  central  plant,  project  $3 
million  plus  ’88.  Cash  flow  $7C)0.000. 
MICHIGAN  WEEKLY  &  SHOPPER, 
62,000  paid  subs.,  affluent  suburban 
area.  $527,000  gross  projected  Priced 
$430,000,  terms. 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4210  Johnson  Dr.,Su.  100-A 
Fairway,  KS  66205 

ESTABLISHED  WEEKLY  adjudicated 
newspaper  in  gorgeous  western  loca¬ 
tion.  4,300  circulation,  $185  gross, 
carrying  itself.  Loyal  readershio,  solid 
advertising  base,  area  growing  rapidly. 
Box  3150,  Editor  &  Publisher. 


NEW  YORK  newspapers  for  sale. 
BARRY  FRENCH,  Broker-Appraiser, 
Ashlawn  Road.  Assonet,  MA  02702. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Puhlisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 
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_ FINANCING _ 

JAMES  MARTIN/CAPITAL  MARKETS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FOR  SALE-  The  Elkland  Journal,  a 
7,000  TMC  weekly,  located  in  northern 
Tioga  County,  PA.,  a  growing  recrea¬ 
tional  and  residential  area.  Fully 
equipped  offset  shop  for  newspaper  and 
commercial  work,  including  3-unit  Goss 
Community  Press,  Compugraphic  MCS 
advertising  and  editorial  front  end 
system  and  computerized  financial  and 
circulation  system.  Grossing 
$250,000.  Contact  Dwight  Hurst, 
(717)  533-2900,  The  Hershey  Chroni- 
cle,  513  W.  Chocolate  Ave., 
Hershey,  PA  17033. 


MOVING  TO  VERMONT? 

Unique,  rural  regional  news  monthly  for 
sale.  Well  established.  Box  3097, 
Editor  &  Publisher. 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Good  living  in  excellent 
environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


RESORT  AREA  free  weekly.  Estab¬ 
lished,  excellent  growth  potential. 
$25,000  down.  Owner  will  finance 
balance.  Real  estate,  extra  equipment, 
and/or  job  shop  available  also.  H  &  H 
Publishing,  122  N.  Main  St.,  Union, 
OH  45322. 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  1801  Exposition  Blvd., 
Austin,  TX  78703.  (512)  476-3950. 


Small,  successful  Montana  weekly. 
Growing  fast.  Outdoor  paradise.  Owners 
with  other  interest  open  to  offer.  Box 
2801,  Editor  &  Publisher. 


SOUTHEASTERN  U.S.  rural  weekly 
and  job  shop.  $50,000  down,  good 
financing.  Send  resume  to  Box  2641, 
Editor  &  Publisher. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WESTERN  DAILY  1.7  million  price,  up- 
to-date  plant  and  equipment. 
WESTERN  SUBURBAN  15  million. 
SOUTHWEST  OREGON  weekly  and 
shopper.  500  gross,  415  price. 
SPOKANE  area  weekly,  110  price 
includes  building. 

WESTERN  WASHINGTON  weekly,  120 
price.  Cascade  foothills. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

PUBLISHING  veteran  seeks  Zone  5 
weekly.  Not  looking  to  retire  but  to 
acquire  publication/iob  shop  with 
growth  potential.  Box  3170,  Editor  & 
Publisher. 

WE  WANT  5000-20000  Circulation 
daily  or  weekly  papers.  Contact  Home¬ 
town  Communications,  One  Financial 
Centre,  Little  Rock.  AR  72211.  (105) 
223-9968. 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


SPORTS  NEWSLETTER 
Weekly  covering  business  aspects  of 
sports.  Excellent  profit  margin.  Asking 
one  year’s,  gross.  GPP,  PO  Box  946, 
Camden,  ME  04843,  (207)  236-8346. 


ZONE  2.  Two  small  weeklies  &  job 
shop.  Profitable,  self  contained. 
$89,000  cash,  firm.  Box  3130,  Editor 
&  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  "We 
care”  because  we’ve  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. 

ATTENTION  FREE  DtSTRIBUTION 
PUBLISHERS  -  WEEKLY/SEMI¬ 
WEEKLY  CYCLE  P'JBLICATIONS 

If  your  still  in  the  mail,  your  in  trouble! 
We’ll  help  you  get  out  and  fast!  JAD 
ASSOCIATES  is  a  counsulting/service 
arm  of  a  large  publishing  company  with 
the  talent,  expertise  and  distribution 
systems  to  help  you  convert  to  a  cost- 
effective  carrier  distribution  system  that 
you  control,  resorting  profits  to  your 
bottom  line.  We’ll  show  you  how,  or  will 
do  it  for  you!  Call  Steven  Keith  for 
consolation  at  (616)  669-2700,  exten¬ 
sion  250. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 

“Gold  Bond  Starts” 
International  References 
Call  Today.  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
\r\  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 

Classified  Advertising 
(212)  675-4380 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COLOR  SEPARATIONS 

Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 

$68 

regular  low  price  for 
separations  up  to  4  col,x12  in 

24  hr. 

turnaround  if  you  need  it. 

Call  us... 


1988  WINNER 
of  Kodak’s 

RUN  FOR  THE  MONEY 

Call  us... 

800-228-3483 

800-422-1164/pa 

Call  us... 

-V  PRESS-ENTERPRISE 

Commercial  Color 

COMPUTER  UPGRADES 

DISCOUNT  PRICES  -  New  terminals 
and  interfaces  to  be  added  on  to  exist¬ 
ing  CSI/Crosfield  systems.  We  can  also 
supply  all  other  hardware  items  to 
expand,  put  spares  on  your  shelf  or  to 
self-maintain.  Full  warranty.  Rapid 
Delivery.  Contact  Square  L  Computer 
Corp.  (914)  623-8926. 


HAZARDOUS  WASTE  EQUIP. 


’’SUPER”  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


MAILROOM 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

2  Muller  counter  stackers.  Model  231 
and  270.  1  unit  tension  pallet  wrapper. 
(818)  709-1766. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Cull  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top,  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 

(203)  675-9438  FAX  (203)  678-0437 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


FOR  SALE: 

6-4  high  Urbanite  rollstands  (3  left  3 
right). 

3-2  high  Harris  845  rollstands.  Brakes 
on  all  positions. 

1- 6  position  floor  mill  rollstand  for 
Harris  V-15  with  rewind  motor. 

2- Tandem  2  high  rollstand  for  Harris 
V-15,  1  left  1  right.  Brakes  on  all 
positions. 

1  between  unit  drive  for  Goss  Urbanite. 

1  Berkey  Direct  Screen  Color  Separa¬ 
tion  System,  Graphic  Master  Model 
4953-01  SN  243290. 

1  Harris  Signa  Stitch  Binder  Model 
527,  SN  227. 

1  Brown  20x24  Horizontal  Camera  SN 
241023.  4  Ascorlux  lights,  Carlson 
Gammatic  control. 

1  stand  alone  rewinder  (36’’web). 

Call  Don  Hendrickson  (304) 

233-0100. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


HARRIS  EQUIPMENT  bought  and  sold. 
Available  system  Mux  Cages,  controll¬ 
ers,  etc.  Also  parts  for  2200.  Leave 
message  (201)  265-2448. 


MOT’S  -  available,  7  with  format  option 
2  with  communications.  All  in  excellent 
operating  condition.  Purchase  as  many 
as  you  need.  $500  can  each.  Call  Fred 
Runge  (613)  432-3655  (Renfrew, 
Ontario). 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 
(215)439-1942  Telex  846239 
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EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 


ONE  SYSTEM  PE  TERMINALS:  8’s 
$1000,  12's  $1600,  28’s  $2000; 
Save  on  PCB’s  at  half  of  manufacturer 
price.  90-day  warranty.  We  will  repair 
your  CPU  spare  PCB's. 

BOB  WEBER.  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  parts  for  almost  all  models 
and  makes  of  typesetting  machines  and 
film  processors;  usually  at  30%  off 
manufacturer  price.  Call  for  free 
catalogue! 

BOB  WEBER.  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4”. 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP's. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite.  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
i  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966, 
excellent  starter  press 

4  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

5  Unit  Community,  Community 
folder  1977 

11  Unit  Urbanite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COHRELL 
1  Add-on  V-15A  doctor  unit 
5  Unit  V-15A  with  JF7  folder  1979 
or  JF15 

Add-on  V25  unit 

5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESSI 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  Tlx  42362 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4”  $30,000  ea. 

1  4-hi  Goss  Community  units. 

22-3/4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 

Sylmar,  CA  91342.  (818)  362-7771. 


PRESSES 


NEWSPAPER  PRESSES 


22”  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 


22-3/4”  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder.  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 


SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 


ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


SHOW  PIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA  Tech  for  sale.  Completely  rebuilt. 
Cylinders,  vibrators,  fountain  rolls,  etc. 
New  cylinders,  bearers,  high  precision 
SKF  main  bearings.  Ready  to  slip  in  or 
add  on. 

*125  horse  power  motor  for  Harris 
press,  low  time. 

Will  install,  available  now. 

DME  paster  like  new,  60-inch  web 
width,  45-inch  roll  diameter.  Very  good 
price. 

N1650,  66-inch  balloon  formers,  with 
drive,  platforms,  etc.  Complete. 

5  Registeron  R.T.P.’s  66-inch  tor  sale. 
Excellent  condition  priced  to  sell.  2 
12-foot  TEC  dryers,  2  thermo  chill 
66-inch  chill  roll  stands,  2  Haley 
66-inch  double  in-feed  stand.  6  months 
old.  All  items  at  less  than  50%  of  cost. 
Call  Burt,  Presstime  International, 
(401)  348-8683. 


TAKE  ADVANTAGE 

of  new  opportunities  in  E&P  for 
Classified  Advertising: 

September  3rd  Personal  Computers  &  Presses  Issue 
September  24th  Photography  Issue 
November  5th  Annual  Color  Issue 

EdHor  &  PuMbher  ^  ASP 

1 1  West  19th  Street  •  New  Vbrk.  N  Y  1001 1  •  212  675  4380  ANRA 

FAX#  212  929  1259 

EDITOR  &  PUBLISHER  for  August  20,  1988 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

FIVE  UNIT  NEWSKING  PRESS  (4  oper¬ 
ate)  1/4  folder,  camera,  inserter  (not 
working),  Chesire  labeler,  was  used  as  a 
direct  mail  operation,  complete  as  is, 
we  will  help  load  your  containers, 
$120,000  or  offer.  Call  (808) 
245-4014  -  Rick  Ellis. 


HELP 

WANTED 


_ ACADEMIC _ 

COMMUNICATION  VACANCY  -  The 
University  of  Michigan,  Department  of 
Communication  expects  to  hire  one 
tenure-track  assistant  professor  in  jour¬ 
nalism  for  our  growing  department  for 
Fall  1989,  Ph.D,  required  in  an  appro¬ 
priate  discipline.  Candidates  must  have 
demonstrated  interest  in  mass  media 
study  and  genuine  promise  as  publish¬ 
ing  scholars.  Professional  media  experi¬ 
ence  desirable.  Will  teach  two  courses 
per  term.  Teaching  specialties 
preferred:  law,  new  technology,  and 
advanced  reporting.  Should  be  able  to 
teach  media  and  society.  Salary: 
competitive.  Applicants  should  send  a 
vita  and  a  minimum  of  three  letters  of 
recommendation  by  Novemebr  1.  1988 
to  Chairman.  The  University  of  Michi- 

fan.  Department  of  Communication. 

020  Frieze  Building,  Ann  Arbor.  Mi 
48109-1285.  A  non-discriminatory, 
affirmative  action  employer. 


OHIO  STATE  UNIVERSITY-Adviser  to 
The  Lantern.  Tenure  track  position  at 
assistant  professor  level.  Minimum  five 
years'  daily  newspaper  experience; 
master's  degree  required.  Nine-month 
appointment  begins  September  1, 
1989;  salary  range  $27,000  to 
$31,080  for  nine-month  contract. 
Letters  and  vitae  to  Professor  Sharon 
West.  Ohio  State  University  School  of 
Journalism,  242  West  l8th  Ave., 
Columbus,  Ohio  43210,  by  October  15, 
1988.  Ohio  State  University  is  an  equal 
opportunity  employer;  women  and 
minorities  are  encouraged  to  apply. 

THE  UNIVERSITY  of  Missouri- 
Columbia  School  of  Journalism  seeks  a 
Dean.  Full-time  faculty  of  60. 
Outstanding  student  body  from  38 
states  and  20  countries.  The  program 
emphasizes  a  broad  based  liberal  arts 
education,  encourages  and  supports 
research,  stresses  practical  hands-on 
experience,  operates  daily  newspaper, 
FM  radio  and  network  TV  outlets, 
provides  extensive  mid-career  programs 
and  enjoys  an  international  reputation. 
Candidates  should  possess  a  commit¬ 
ment  to  journalism  education,  relevant 
administrative  experience,  a  graduate 
degree  or  its  equivalent  in  professional 
accomplishment  and  a  sensitivity  to  the 
needs  and  aspirations  of  women  and 
minorities  and  a  dedication  to  impro¬ 
ving  their  opportunities.  Send 
application/nominations  by  October  15, 
1988  to:  Keith  P.  Sanders,  c/o  Office  of 
the  Provost,  116  Jesse  Hall,  University 
of  Missouri.  Columbia.  MO  65211. 


_ ACCOUNTING _ 

CREDIT  MANAGER  -  A  Zone  2  daily 
seeks  an  aggressive  Credit  Manager  to 
work  in  an  automated  credit  environ¬ 
ment.  The  person  we  are  looking  for 
must  have  experience  in  all  aspects  of 
credit  and  collections.  In  addition,  they 
must  have  excellent  communication 
and  managerial  skills.  Send  resume 
with  salary  requirements  to:  Box  3149, 
Editor  &  Publisher. 
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HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  TO  COMPANY  PRESIDENT 
Hands-on  one-year  internship  for  minor¬ 
ity  journalist  with  3-5  years  experience 
and  commitment  to  a  career  in  news¬ 
paper  management.  Intern  will  serve  as 
assistant  to  company  president  in  all 
aspects  of  news  business.  Salary 
commensurate  with  experience.  Travel 
allowance.  Application  deadline 
December  1,  1988.  Send  resume,  3 
letters  of  recommendation  and 
500-word  essay  describing  reasons  for 
interest  in  internship  tO:  Mr.  Loren 
Ghiglione,  President,  Worcester  County 
Newspapers,  25  Elm  Street,  South- 
bridge,  MA  01550. 


Associate  Publisher  -  National  chain  of 
specialty  papers  seeks  associate 
publishers  to  head  metro-wide  editions. 
Start-ups  &  established.  Commissions 
&  profit-sharing.  Send  resume  to  SSNI, 
8169  Webster,  Denver,  CO  80003  or 
call  (303)  421-8171. 


PROGRESSIVE  NORTHWEST  newspap¬ 
er  company  seeks  hands-on  publisher  to 
oversee  rapidly  growing  coastal  opera¬ 
tion.  If  you  are  a  team  player,  well- 
organized,  creative,  quality-conscious 
and  can  do  more  than  one  thing  at  a 
time,  then  this  job  is  for  you.  Excellent 
compensation  package  includes  a  wide 
variety  of  fringe  benefits  and 
performance-oriented  bonus.  Daily  & 
weekly  newspaper  experience  preferred. 
Send  resume,  references  and  salary 
history  tO:  Box  3095,  Editor  & 
Publisher. 


PUBLISHER/CEO 

48,000  circulation  daily  in  zone  2 
competitive  market  seeks  experienced 
publisher.  Successful  candidate  will 
have  6-10  years  of  documented  news¬ 
paper  publisher  or  general  manager 
experience  and  will  be  responsible  for 
the  day-to-day  operation,  budget  prepa¬ 
ration  and  profitablity.  Base  salary 
$50,000  plus  monthly  performance 
incentive.  Fully  paid  hospitalization 
insurance  and  excellent  pension  plan. 
Apply  by  resume,  including  salary 
history,  job  .references  and  cover  letter 
to  Box  3174,  Editor  &  Publisher. 


Nationwide  Newspaper  Recruiting 
EXECUTIVES  U.S. 
specializes  in  the  quality  placement 
of  a  select  number  of  newspaper 
positions  nationwide,  ie;  Publishers, 
Sales/Circulation/Production/Ad 
Execs,  GMs,  Editors,  and  Journalists. 

We  have  developed  strong  relationships 
and  quality  contacts  by  servicing 
the  newspaper  industry.  Contact  us 
in  confidence  for  information 
on  current  opportunities. 

KATHY  J.  SNOW 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


laOnDVOl  Florida 

llvllCICII  Multizone  Group 
M  Of  Weeklies  And 

MdlldQGr  Shoppers  In  Top 
■  Iiuiiugwi  Growth  Market 
A||f|  Has  Immediate 
Him  Opening  For 

Publisher  giSr 

Must  Have  Strong  Sales  Management, 
Budgeting  And  Cost  Control  Skills  And  A 
Track  Record  Of  Rapid  Promotion  In  Previ¬ 
ous  Jobs  This  Is  An  Excellent  Opportunity 
For  A  Disciplined  &  Experienced  General 
Sales  Manager  To  Move  Up. 

$60,000  Base  A  Profit  Performance  Bonus. 

Call  Don  Reynolds  919.QRn.0in7 


HELP  WANTED 


ADMINISTRATIVE 


CREATIVE  SERVICES  DIRECTOR 
The  Bismarck  Tribune,  North  Dakota’s 
fastest  growing  newspaper,  is  looking 
for  the  right  person  to  establish  and 
direct  our  Creative  Services  Depart¬ 
ment.  Applicants  should  understand 
content  and  design  in  printed  advertis¬ 
ing.  A  degree  in  design  or  copy  writing 
and  agency  experience  would  be  help¬ 
ful,  management  of  a  creative  depart¬ 
ment  a  plus.  This  job  offers  modern 
facilities,  competitive  salary  with  incen¬ 
tives  in  a  good  benefit  package.  Apply 
by  August  29th,  1988  tO:  Paula 
Redmann,  Human  Resources  Manager, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


EXECUTIVE  SECRETARY 
The  St.  Louis  Newspaper  Guild  is  seek¬ 
ing  an  executive  secretary.  Must  have 
experience  in  contact  bargaining  and  a 
good  union  background.  A  working 
knowledge  of  The  Newspaper  Guild  also 
is  preferable.  Full  benefits.  Salary 
negotiable.  Job  starts  sometime  after 
Oct.  1 .  Send  application  and  resume  to: 
St.  Louis  Newspaper  Guild,  1015 
Locust,  Room  74(3,  St.  Louis,  MO 
63101. 


MARKETING  DIRECTOR 
48,000  circulation  daily  in  zone  2 
competitive  market  seeks  experienced 
and  highly  motivated  individual  to 
direct  our  advertising  departments  and 
also  be  responsible  for  advertising  and 
circulation  promotions.  Successful 
candidate  will  have  6-10  years  of  docu¬ 
mented  sales  management  and  staff 
development  experience.  Base  salary 
$30,000  plus  monthly  performance 
incentives.  Fully  paid  hospitalization 
insurance  and  excellent  pension  plan. 
Apply  by  resume,  including  salary 
history,  job  references  and  cover  letter 
to  Box  3175,  Editor  &  Publisher. 


NEW  LOCAL  NEWSPAPER  seeking  to 
fill  management  and  staff  positions  - 
circulation,  editorial,  production, 
advertising.  Send  resume  to  John 
Ferguson,  Brewer  Communications, 
Inc.,  PO  Box  780,  Milford,  DE  19963. 


ADVERTISING 


AD  DIRECTOR  Publisher  of  major  mark¬ 
et  Catholic  diocesan  weekly  (formerly 
publisher  of  daily  newspaper)  who 
believes  proven  newspaper  sales  tech¬ 
niques  will  work  here,  seeks  advertising 
director.  Ideal  position  for  mid-size 
daily  retail  manager.  Excellent  benefits, 
market  competitive  compensation  for 
person  who  enjoys  independence,  being 
on  street  more  than  behind  desk  memo¬ 
writing.  Send  letter  outlining  accom¬ 
plishments  and  resume.  Box  3161, 
Editor  &  Publisher. 


ADVERTISING  SALES  REP,  hard¬ 
hitting  Marin  County  newsweekly.  20 
miles  north  of  San  Francisco.  Guaran¬ 
tee,  accelerated  commission,  Don 
Deane,  Publisher.  PO  Box  31,  Bolinas, 
CA  94924.  (415)  868-1600. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
An  excellent  opportunity  for  the  person 
who  can  personally  sell  and  motivate  a 
staff  of  ten  sales  people  in  retail/ 
display/classified.  Salary  commensu¬ 
rate  with  ability  on  this  weekly  78,000 
distribution  shopper.  Competitive  mark¬ 
et  requires  skill,  ideas  and  people 
management  ability.  Opening  now 
available.  Mail  resume  and  salary 
requirements  to  Treasure  Valley  This 
Week,  5225  Irving,  Boise,  Idaho 
83706. _ 

ADVERTISING  MANAGER 
Zone  9  community  daily  seeks  retail 
manager  that  handles  major  accounts 
and  directs  local  sales  staff.  Candidate 
needs  to  be  a  strategist,  a  team  player 
and  a  person  that  takes  goals  and 
makes  them  objectives.  Must  enjoy 
newspapers  and  hands-on  advertising 
work.  Send  resume  to  Box  3184,  Editor 
&  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Excellent  opportunity  for  a  highly  moti¬ 
vated  individual  to  manage  our  Classi¬ 
fied  Advertisng  Dept.  Candidate  must 
be  experienced  in  all  aspects  of  classi¬ 
fied  sales  management,  display  as  well 
as  set  solid.  We  are  a  40,000  circula¬ 
tion  6-day  daily/Sunday  newspaper  in  a 
growing  suburban  Philadelphia  mark¬ 
etplace  offering  excellent  salary  and  a 
good  benefits  plan.  Please  reply  in 
confidence  with  resume  and  salary 
requirements  to:  J.  Peter  Lindquist, 
Advertising  Director,  Daily  Local  News, 
250  N.  Bradford  Ave,,  Westchester,  PA 
19382. 


RETAIL  ADVERTISING  MANAGER 
Rockingham  County  Newspapers,  a 
group  of  4  weekly  and  2  twice-weekly 
newspapers  with  a  combined  circula¬ 
tion  of  43,000,  is  looking  to  fill  the 
position  of  retail  ad  manager. 

The  candidate  should  have  a  minimum 
of  3  years  prior  sales  management 
experience.  Major  account  and  TMC 
experience  a  must.  Duties  will  include 
leading  a  team  of  7  outside  sales  reps 
and  a  support  staff  in  a  competitive 
market,  staff  training,  development  of 
sales  presentations  and  expense  and 
revenue  budgeting. 

We  offer  a  competitive  salary  and  bonus 
package,  excellent  benefits  and  a 
chance  to  excel  in  the  booming, 
seacoast  New  Hampshire  market.  Send 
cover  letter  and  resume  to  Brad  Lipe, 
Advertising  Director,  Rockingham 
County  Newspapers,  255  Water  St., 
Exeter,  NH  03833, 


RETAIL  SALES  MANAGER 
Fast  track  for  proven  performer.  Grow¬ 
ing  market,  BIG  10  university,  state 
capital,  68,000/83,000  AM  daily 
award-winning  newspaper  make  this  an 
opportunity  for  an  aggressive,  exper¬ 
ienced,  hands-on  manager.  Send 
resume  to  Randi  Austin,  Lansing  State 
Journal,  Gannett  Co.  Inc.,  120  East 
Lenawee,  Lansing,  Ml  48919.  EOE 


212-860-9107 


Regional  Sales  Managers 
GMA  -  The  Inserter  Company 

GMA,  the  leading  supplier  of  inserting  systems  to  the  news¬ 
paper  industry,  has  immediate  openings  for  Regional  Sales 
Managers.  Due  to  the  tremendous  demand  for  GMA’s  prod¬ 
uct  line,  including  the  SLS-1000  High  Speed  Inserter  and 
NEWS-GRIP  Single  Gripper  Conveyor,  outstanding  oppor¬ 
tunities  exist  for  individuals  with  newspaper  industry  experi¬ 
ence  and  sales  background.  Excellent  salary,  commission 
plan  and  benefits.  For  further  information,  please  forward 
your  resume  to  GMA,  Inc.,  934  Marcon  Blvd.,  Allentown,  PA 
18103,  Attn:  Personnel  Director. 


HELP  WANTED 


ADVERTISING 


.NAGER  TRAVEL  AND  RESORTS 

the  person  ADVERTISING  MANAGER 

motivate  a  Our  advertising  department  is  in  search 
in  retail/  of  a  Travel  and  Resorts  Advertising 
ommensu-  Manager  who  will  be  responsible  for 
;ly  78,000  managing  the  sales,  sen/ice  and  admi- 
itivemark-  nistrative  operation  of  the  Travel  and 
id  people  Resort  Advertising  area, 
ning  now  Duties  of  this  position  will  include  sell- 
nd  salary  ing  and  servicing  various  advertising 
'alley  This  accounts  such  as  Airlines,  Railroads, 
se,  Idaho  Steamships,  Travel  Agents,  Resorts, 
Hotels,  etc;  directing  the  operational 

::rr -  procedures  of  the  Travel  and  Resort 

iU  »  -I  order  desk;  planning  special  promotion- 
-eks  retail  gi  activities;  planning  sales  directions 
r'^*'H°H  and  establishing  goals,  objectives  and 

Candidate  targets;  and  approving  credit  and 
-am  player  collecting  billing  for  Travel  and  Resort 

goals  and  advertising. 

lust  enjoy  jf,g  qualified  applicant  will  have  3-5 

years  previous  Travel  and  Resort  adver- 
84,  Editor  tising  sales  experience,  preferably  in  a 
print  environment.  Excellent  written 
MANAGER  communication  skills  are 

iehlv  moti  necessary  with  previous  advertisement 
our  Classi-  management  or  supervisory  experience 

date  must  ®  plus. 

of  Classi  ®  competitive  salary  and  bene- 

,iav  as  wpli  f'*  package.  To  apply,  send  resume 
m^rirniia  detailing  salary  requirements  to: 

paper  ^a  Employment  Specialist 

;hTr;i;rk' 

ilarv  anri  ^  501  N.  C3lV6rt  St. 

e  reolv  in  Baltimore,  MD  21278-0001 

md^a'^arv  An  EOE  M/F/V/H, 


PROFESSIONAL  NEWSPAPER 
ADVERTISING  SALESPEOPLE 
Wanted  by  central  Arizona  newspaper 
group.  Due  to  growth,  we  are  looking  for 
several  good  newspaper  advertising 
people.  If  you  have  the  desire  to 
achieve,  with  good  sales  and  layout 
ability,  we  would  like  to  consider  your 
application  for  one  of  these  sales  and 
management  positions  in  display  or 
classified  advertising.  If  you're  a  real 
professional  or  a  sincere,  hard-working 
youngster  with  most  of  the  tools  of  the 
trade,  we  have  a  great  opportunity  for 
you.  Telemarketing,  co-op,  and  other 
background  desirable.  We  are  the 
publishers  of  a  daily,  weeklies,  shop¬ 
pers,  and  a  magazine.  Modern  offset 
plant.  Good  salary  commensurate  with 
ability.  Bonus,  mileage  and  good  bene¬ 
fits.  Living  is  great  in  sunny  Arizona. 
Send  resume,  salary  desired,  refer¬ 
ences,  and  work  samples  to  Donovan  M. 
Kramer,  Sr.,  Publisher,  Casa  Grande 
Valley  Newspapers,  Inc.,  PO  Box  639, 
Casa  Grande,  AZ  85222. 


ART/GRAPHICS 


DESIGN  EDITOR 

Exciting  challenge  at  a  paper  on  the 
move.  Lead,  teach  and  join  the  team  at 
the  Rocky  Mountain  News,  where  you 
will  be  in  charge  of  14  designers  on  a 
new  desk.  Design,  news,  picture  editing 
background.  Understanding  and 
implementation  of  informational 
graphics  is  a  priority.  Competitive  metro 
management  salary.  Send  clips,  resume 
or  slides  to  Dean  Lindoerfer,  Rocky 
Mountain  News,  400  W.  Colfax  Ave., 
Denver,  CO  80204.  No  phone  calls, 
please. 


YOUNG.  EXPANDING  COMMUNICA¬ 
TIONS  company  needs  experienced 
publication  designers/art  directors  for 
immediate  and  future  positions.  Must 
have  skills  necessary  to  take  projects 
from  initial  creative  through  final 
production.  Extensive  experience  with 
client  contact  very  helpful.  Send 
resume  tO:  Design  Director,  The  Publi¬ 
cations  Company,  422  W.  Congress, 
Detroit,  Ml  48226. 


mission  When  the  press  is  free 
forward  every  man  able 

)wn,  PA  (Q  read,  all  is  safe. 

Thomas  Jefferson 

EDITOR  &  PUBLISHER  for  August  20,  1988 


HELP  WANTED 


HELP  WANTED 


_ BROADCAST _ 

INTERVIEWER/PRODUCER 
Associate  producer  for  "Common 
Ground"  syndicated  weekly  radio  prog¬ 
ram  on  international  affairs.  Candidate 
must  possess  good  interviewing  skills, 
as  well  as  a  strong  interest  in  interna¬ 
tional,  political  issues.  Minimum  2-5 
years  experience  in  journalism;  radio 
background  helpful  but  not  necessary. 
Salary  commensurate  with  experience; 
attractive  benefits;  some  travel.  Send 
resume  and  tape  (if  available)  to  Mary 
Gray,  The  Stanley  Foundation,  420  E. 
3rd  St.,  Muscatine,  lA  52761.  EOE. 


CAMERA  ROOM 

EXPERIENCED  CAMERA  PERSON 
Full-time  with  a  working  knowledge  of 
halftone  techniques,  two  color  stripping 
and  platemaking.  Ideal  applicant  will 
have  two  years  or  more  experience,  be 
able  to  handle  deadlines  calmly  and 
able  to  provide  good  references. 
Premium  wages  based  on  experience. 
Contact  Chris  Eddings,  North  Shore 
Weeklies,  (508)  356-5141. 


CIRCULATION 


ASSISTANT  HOME 
DELIVERY  MANAGER 
The  Charleston,  SC  Post-Courier  seeks 
an  experienced  hands-on  manager  to 
assist  in  managing  our  metro  circulation 
department  consisting  of  22  DMs  and  4 
zone  managers.  The  ability  to  motivate 
and  train  is  essential.  Send  resume  and 
salary  requirements  to;  Douglas 
Sumrell,  Circulation  Director.  Evening 
Post  Publishing,  134  Columbus  St., 
Charleston,  SC  29402. 


CIRCULATION  DIRECTOR  WANTED 
Zone  6,  7-day,  mornings.  Send  resume 
and  salary  requirements  to  Box  3138, 
Editor  &  Publisher, 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 
With  newspaper  circulation  experience 
needed  for  award-winning  Times  Mirror 
dailies  with  50,000  plus  circulation. 
Position  will  oversee  sales  and  market 
ing  efforts  through  telephone  sales, 
direct  mail,  carrier,  district  manager 
and  single  copy  promotion  and  outside 
contractors.  Develop  training  programs 
and  oversee  telemarketing  staff.  Strong 
sales  and  marketing  experience  as  well 
as  supervisory  skills  required.  Send 
resume  to  Human  Resources  Coordina¬ 
tor,  The  Advocate  &  Greenwich  Time, 
75  Tresser  Blvd.,  Stamford,  CT  06901. 


CIRCULATION  DIRECTOR 
Northwest,  Zone  9  community  news¬ 
paper  group  seeks  individual  to  bring 
on-line  and  manage  50,000  weekly  and 
twice  weekly  distribution.  Great  place  to 
live  on  water.  Send  cover  letter  stating 
how  you  would  develop  a  system  from 
scratch,  resume,  current  references  and 
salary  history  to:  Box  3168,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Fast-growing,  Zone  5,  daily  newspaper 
needs  an  aggressive  circulation  mana¬ 
ger.  Must  have  a  working  knowledge  of 
Collier-Jackson  circulation  system  and 
youth  carrier  delivery  practices.  Send 
resume  to  Box  3122,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR  for  a  7-day 
morning  paper  in  North  Dakota's  attrac¬ 
tive  capital  city.  AM  conversion  has  put 
us  6%  over  a  year  ago,  and  we’re  ready 
to  capture  an  even  bigger  share  of  a 
multi-county  market.  Candidates 
should  be  comfortable  with  computers, 
good  with  people  and  absolutely 
committed  to  growth.  Send  cover  letter 
and  resume  to  Paula  Redmann,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502.  Application  deadline:  Septem¬ 
ber  5th,  1988. 


_ CIRCULATION _ 

DISTRIBUTION  MANAGER 
Run  your  own  show!  Take-charge  self¬ 
motivator  needed  to  convert  our  TMC 
product  from  mail  to  carrier  delivery. 
Aggressive  candidates  must  have 
proven  track  record  in  home  delivery, 
budgeting  and  recruiting.  Top  salary, 
complete  benefits,  upscale,  Chicago 
suburban  market.  Send  cover  letter, 
resume,  and  salary  requirements  to  PO 
Box  280,  Arlington  Heights,  IL  60006. 
Attn:  Human  Resources  Dept. 

HOME  DELIVERY  FIELD  MGR 
Major  national  newspaper  has  excellent 
career  opportunity  available  in  the 
Boston  area  for  a  hard-working  individu¬ 
al  with  strong  leadership  and  training 
skills.  This  position  requires  an  aggres¬ 
sive  hands-on  manager  to  supervise  3 
district  managers.  Early  morning  hours. 
No  collections  or  sales  involved.  Provid¬ 
ing  excellent  service  to  our  home  deliv¬ 
ery  subscribers  is  your  no,  1  priority. 
Excellent  salary  plus  bonus  plus 
company  car  plus  benefits.  Send  confi¬ 
dential  resume  and  salary  requirement 
to  Box  3158,  Editor  &  Publisher. 


REGIONAL  SALES  MANAGER 
TELEPHONE  SALES 
The  leader  in  newspaper  circulation 
telemarketing  seeks  a  self-starting  sales 
manager.  Promotion  to  regional  position 
and  vice  presidency  within  first  year. 
Ideal  candidate  will  have  3  to  5  years 
experience  in  circulation  or  telephone 
sales  and  the  ability  to  call  on  top  circu¬ 
lation  executives.  Travel  a  must,  reloca¬ 
tion  possible.  All  replies  kept  confiden¬ 
tial.  Send  resume  and  earning  require¬ 
ments  tO:  Dick  Levis,  Levis  Sales,  Inc., 
4  Lincoln  Place,  Madison,  NJ  07940. 


MOTOR  ROUTE  MANAGER 
We  are  seeking  an  aggressive,  hands-on 
manager  to  supervise  25  motor  route 
drivers  in  a  growing,  competitive  mark¬ 
et.  Looking  for  a  candidate  with  a 
proven  track  record  with  minimum  of  2 
years  motor  route  experience.  We  offer 
an  excellent  starting  salary  and  bonus 
program  along  with  a  complete  benefit 
package.  Please  send  resume  along 
with  references  and  salary  history,  to 
Gary  Robinson,  The  Courier-News,  PO 
Box  6600,  Bridgewater.  NJ  08807. 

OPERATIONS  MANAGER 
Fast-growing  daily  in  the  Southwest 
looking  for  a  dynamic  person  to  super¬ 
vise  customer  service,  circulation 
accounting  and  office  record  keeping 
including  ABC  auditing.  Computer 
system  knowledge  a  must.  Single  copy 
experience  a  plus.  Please  send  resume 
to  Tribune  Newspapers,  Att:  L.  Shel¬ 
don,  PO  Box  1547,  Mesa,  AZ  85211. 
EOE,  M/F. 


WEST  COAST  ABC-Audited  community 
daily  seeks  hands-on  manager  to  lead 
staff  and  build  paid  circulation.  If  you 
plan  to  make  newspapers  a  career  and 
want  to  grow  professionally,  this  is  a 
special  opprotunity.  Send  resume  to 
Box  3183,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 


Picstigiou.s  New  York  hast'ti  na- 
tioiKil  iu*\vs|>a|Hi  seeks  (reaii\c 
and  responsible  circulation 
manager.  Kno\vU*tlge  ol  (lirc‘tt 
mail  and  subsi  liption  tuliillment 
essential.  .Must  lx*  able  to  work 
ellectivelv  with  numbers  and 
analysts;  direct  writers  and  de¬ 
signers;  and  initiate  and  exe¬ 
cute  innovative*  promotional 
ideas.  I  his  is  a  c  hallenging  op- 
portiinitv  to  join  a  growing 
company.  Send  resume  anci 
'.ilarv  rec|uiremems  to: 

P.O.  Box  1831,  Dept  H 
Murray  Hill  Sia  NY, NY  10156 
Ecfual  Oppcjrtunity  Employer 
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_ CIRCULATION _ 

CIRCULATION  MANAGER 
The  Concord  Monitor,  New  Hampshire's 
capital  newspaper,  is  seeking  an  exper¬ 
ienced  circulation  manager.  Selected 
candidate  will  be  responsible  for  day-to- 
day  operation  of  afternoon  daily  with 
22,000  circulation. 

Duties  will  include  supervision  of  staff 
and  circulation  functions  including  foot 
and  motor  route  delivery,  customer 
service,  single  copy  sales  and  telemark¬ 
eting.  Candidates  must  have  estab¬ 
lished  management  background  and 
circulation  experience.  Interested  appl¬ 
icants  should  submit  cover  letter  and 
resume  to: 

Judy  Rhodes  Russell 
Human  Resources  Manager 
The  Concord  Monitor 
3  North  State  Street 
Concord,  NH  03301 
The  Monitor  offers  a  competitive  wage 
and  benefits  package. 


DATA  PROCESSING 


PROGRAMMER  ANALYST 
To  assume  duties  of 
SYSTEMS  OPERATIONS  MANAGER 
for  a 

NEW  YORK  TIMES  COMPANY 
Central  Florida  Daily 

Report  to  IS  director  and  supervise  staff 
of  four.  Manage  and  coordinate  all 
systems  operations.  Enhance  existing 
software  and  develop  new  applications 
on  IBM  system  38  model  7(30.  Coordi¬ 
nate  user  support  for  ATEX  9000. 
Requirements  include: 

Five  years  newspaper  experience 
RPG  III  programming  skills 
Knowledge  of  S/38  utilities,  remote 
communications,  and  PCs. 

Strong  oral  and  written  communica¬ 
tions  skills. 

Send  resume  and  salary  history  to  Box 
3152,  Editor  &  Publisher. 


SYSTEMS  ANALYST 
Metropolitan.  7-day,  100,000  plus 
circulation  newspaper  seeking  systems 
analyst  experienced  on  IBM-38  Multi 
Task  System  with  full  knowledge  of 
RPG3  and  COBOL  languages.  Experi¬ 
ence  with  PC's  a  plus.  Individual  will  be 
responsible  for  functions  of  data 
processing  department,  interfacing  with 
all  departments  and  users,  along  with 
the  writing  of  programs.  Would  prefer 
individual  with  a  4  year  degree  and  3-5 
years  newspaper  experience.  Excellent 
salary  and  benefits  package.  Send 
resume  with  salary  requirements  to  Box 
3151,  Editor  &  Publisher. 


EDITORIAL 


ALASKA  WEEKLY  at  the  terminus  of  the 
Trans-Alaska  Pipeline  is  looking  for  an 
experienced  reporter  editor.  This  indivi¬ 
dual  will  cover  it  all.  Send  nonreturn- 
able  resume;  Mr.  Lynn  Wolf,  PO  Box 
2087,  Valdez,  Alaska  99686,  (907) 
835-2211. 


ASSISTANT  METRO  EDITIOR 
The  Wichita  Eagle-Beacon,  an  award¬ 
winning  Knight-Ridder  newspaper  with 
a  circulation  of  124,000  daily  and 
196,000  Sunday,  is  seeking  an  exper¬ 
ienced  editor  to  assist  in  directing  our 
40-person  Metro  Department.  The 
department  produces  daily  coverage  of 
Wichita  and  the  state  of  Kansas.  The 
assistant  editor  will  be  skilled  at  crea¬ 
tive  story  approach,  content  organiza¬ 
tion  and  editing  and  direction  of  a 
talented,  experienced  staff.  The  Eagle- 
Beacon  will  hire  an  editor  who  is 
committed  to  maintaining  our  standard 
of  excellence  and  who  wants  to  grow 
within  our  newspaper.  Send  a  detailed 
resume  and  the  names  of  three  refer¬ 
ences  to  Trisha  Green,  Metro  Editor, 
Wichita  Eagle-Beacon,  PO  Box  820, 
Wichita.  KS  67201. 


HELP  WANTED 


EDITORIAL 


BUSINESS  JOURNALISM 
Top-notch,  specialized  business  weekly 
is  seeking  candidates  for  business  writ¬ 
ing  and  copy  editing  positions.  Primary 
ingredient  for  success  and  growth  with 
this  national  publication  is  a  key  inter¬ 
est  in  business  journalism.  At  least  3 
years  experience  in  business  writing  or 
editing  is  a  plus,  but  good,  solid  news¬ 
paper  reporting  or  editing  of  any  type  is 
enough  if  the  commitment  is  there. 
Furniture  Today,  part  of  the  nation’s 
largest  business  publications  group, 
puts  a  strong  emphasis  on  marketing, 
retailing  and  analyzing  product  trends. 
Moderate  travel  schedules  offer  writers 
plenty  of  first-hand  exposure  to  the 
industry  and  its  newsmakers.  North 
Carolina  headquarters  provide  attractive 
area  for  relocation.  Send  resume  and 
salary  history  tO:  Business  Journalism, 
Furniture  Today,  PO  Box  2754,  High 
Point,  NC  27261. 


BUSINESS  WRITER  wanted  at  the 
Annapolis  (MD)  Capital.  Great  location, 
great  opportunity  if  you  thrive  on  enter¬ 
prise.  Send  resume  ASAP  to  Tom 
Marquardt,  Managing  Editor.  The  Capi¬ 
tal,  PO  Box  911,  Annapolis,  MD 
21404. 


BUSINESS  EDITOR 
The  Milwaukee  Journal.  Wisconsin's 
largest  newspaper,  is  in  the  market  for 
an  experienced  editor  to  direct  its 
aggressive,  expanding  business  news 
coverage.  We're  looking  for  a  hard  work¬ 
ing  newspaper  journalist  with  proven 
editing  skills,  demonstrated  manage¬ 
ment  ability  and  an  enthusiasm  for 
business  journalism.  Salary  commensu¬ 
rate  with  experience.  Send  letter, 
resume,  salary  history  and  tearsheets  of 
stories  you've  handled  to;  Steve 
Hannah.  Managing  Editor,  The  Milwau¬ 
kee  Journal,  PO  Box  661,  Milwaukee, 
Wl  53201. 


CITY  EDITOR 

LAREDO  MORNING  TIMES 
As  a  107-year-old  20,000  daily  and 
Sunday  on  the  Texas-Mexico  border,  we 
seek  a  city  editor  with  experience  in 
community  journalism.  Person  should 
be  skilled  in  managing,  editing,  coach¬ 
ing  and  leading  a  staff  of  seven  general 
assigment  reporters  and  three  photogra¬ 
phers.  Will  work  in  a  competitive  envi¬ 
ronment  of  other  print  and  broadcast 
media.  Prefer  person  with  ability  to 
speak,  read  and  write  Spanish.  Salary 
open  and  commersurate  with  experi¬ 
ence  and  education.  Position  offers 
good  benefits  and  opportunity  to 
advance  here  or  at  another  Hearst  daily. 
Submit  resume  to  Odie  Arambula, 
Editor,  or  call  him  at  (512)  723-2901, 
9:30  AM-10:30  AM,  M-F.  EOE 


CITY  EDITOR 

20,000  afternoon  daily  seeks  aggres¬ 
sive  journalist  for  city  editor  slot.  Edit¬ 
ing  and  layout  experience  a  must.  Send 
resume  and  clips  to  J.  McCullough. 
News-Tribune,  426  Second  St.,  La 
Salle,  IL  61301. 


CITY  EDITOR  -  sought  by  small  PM  in 
the  Carolines.  Must  be  devoted  to  local 
news  and  staff  development.  Send 
resume,  clips  to  Box  3178,  Editor  & 
Publisher. 


COPY  EDITOR 

If  you  are  among  the  people  your  boss 
would  hate  to  lose,  we  may  want  you  for 
our  Busines  desk.  Copy  editor  needed 
immediately  for  Business  desk  at 
265,000  daily  newspaper.  Must  have 
three  years  daily  copy  editing  and  layout 
experience.  ATEX  experience  is  helpful. 
Send  resume  to  Debbie  Bachman, 
Employee  &  Labor  Relations,  The 
Columbus  Dispatch,  34  South  3rd  St.. 
Columbus,  OH  43215. 


51 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  needed  at  41,000  PM 
paper.  Strong  layout  and  editing  skills 
essential.  At  least  4  years  of  daily  news¬ 
paper  experience  required.  Salary  up  to 
$570  a  week.  Reply  to  News  Editor, 
The  Beacon-News,  101  S.  River  St., 
Aurora,  IL  60506. 


COMBINED  CRIME-EDUCATION 
REPORTER  to  cover  exciting  university 
town  for  twice-weekly.  Position  includes 
some  production  and  chance  to  learn 
Macintosh  pagination.  Advancement 
potential.  Need  experience  in  crime, 
court  reporting.  Flexible  hours.  Prefer 
regional  applicants.  Send  clips  to 
Editor,  The  Athens  NEWS,  Box  543, 
Athens,  Ohio  45701. 


COPY  EDITOR  for  news  desk  of  25,000 
daily  in  highly  competitive  Southern 
California  market.  Must  write  strong 
headlines  and  design  pages  that  build 
on  our  award-winning  tradition  of  qual¬ 
ity  news  presentation.  Send  resume, 
references  and  work  samples  tO:  Rick 
Rabenau,  Managing  Editor,  The  News 
Chronicle,  PO  Box  3129,  Thousand 
Oaks,  CA  91359. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR-30,000  AM  daily  near 
Seattle  seeks  copy  editor  for  evening/ 
weekend  shift.  Two  years  daily  experi¬ 
ence.  Send  resume,  work  examples  tO: 
Valley  Daily  News,  PO  Box  130,  Kent, 
WA  98035-0130. 


EDITOR  (asst.)  -  Reporter.  Aggressive, 
expanding  No.  2  times  weekly  group. 
Chicago  suburbs.  Minimum  3  years 
experience.  Ability  to  direct,  teach,  lead 
staff  of  eight.  Strong  desire  to  produce 
great  papers,  to  grow  a  must.  Refer¬ 
ences,  $$,  samples  to  Box  3177,  Editor 
&  Publisher. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


HELP  WANTED 


_ EDITORIAL _ 

EDITORIAL  PRO 

We  are  looking  for  a  quality-oriented 
person  with  ability  to  organize  editorial 
staff.  Responsibilities  include  plan¬ 
ning,  production  and  layout  of  four- 
color  monthly  magazine;  writing  own 
articles;  editing  articles  written  by  other 
writers.  Position  open  in  Sun  Belt. 
Excellent  living  conditions  for  bringing 
up  a  family.  We  are  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only.  Inter¬ 
view  required.  Send  resume  with  letter 
explaining  qualifications,  clips,  refer¬ 
ences  and  salary  history  to  Box  3143, 
Editor  &  Publisher. 


EDITOR 

Experienced  food  and  health  editor 
wanted  by  the  country's  largest  garden¬ 
ing  magazine.  Creativity  and  energy  are 
needed  to  extol  the  benefits  of  fresh 
produce  to  our  1  million  readers.  Exper¬ 
ience  In  acquiring  and  developing  a 
stable  of  free-lance  talent  a  must. 

Send  your  resume  with  best  writing  and 
editing  samples  to: 

Personnel  Dept.  (E-EP) 
RODALE  PRESS.  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 
EOE 


EDITOR 

For  Appaloosa  Journal,  an  international 
4/C  horse  magazine.  Must  be  a  skilled 
writer,  photographer  and  administrator 
with  a  strong  interest  in  horses.  News 
writing  background  preferred.  Send 
resume  and  salary  history  tO:  Darrell 
Dodds.  Executive  Secretary,  Appaloosa 
Horse  Club,  Inc.,  PO  Box  8403, 
Moscow,  ID  83843. 


EDITORIAL 

Woodworking  Editor  needed  for  AMERI¬ 
CAN  WOODWORKER  MAGAZINE. 
Applicant  must  have  woodworking  job 
experience  or  formal  woodworking  train¬ 
ing  plus  experience  as  a  writer  or  editor. 
Drawing  and  photo  skills  are  a  plus. 
Pleasant  location  one  hour  from 
Philadelphia  and  two  hours  from  New 
York  City. 

Send  resume  with  writing  samples  and 
photographs  of  recent  work  to; 
Personnel  Dept.  (WE-EP) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 
EOE 


EDITOR  IN  CHIEF  for  six-day,  AM,  Zone 
2,  independent  daily.  Need  daily  super¬ 
visory  experience.  $28,000  plus  full 
fringes.  Career  opportunity  with  growing 
organization.  A  job  you’ll  want  to  keep. 
Box  3173,  Editor  &  Publisher, 


ESTABLISHED  SOUTH  JERSEY  week¬ 
lies,  part  of  a  nationwide  news  group 
seeks  reporters  to  cover  news,  sports, 
features  in  Cape  May  County.  We  offer 
competitive  salary  and  full  benefits 
package.  Send  resume,  clips  to  Execu¬ 
tive  Editor,  Barbara  St.  Clair,  PO  Box 
469,  Wildwood,  NJ  08260. 


HELP  WANTED 


EDITORIAL 


EXECUTIVE  EDITOR 
For  outstanding  small  daily  on  the  move 
in  central  Florida.  Experienced  person 
with  strong  journalism  skills  and 
management  background  needed  to 
work  with  talented  staff  of  sixteen  in  a 
growing  market.  If  you  are  a  hands-on 
editor  who  wants  to  be  part  of  an 
expanding  newspaper  with  aggressive 
goals,  apply  with  resume  to  Box  3106, 
Editor  &  Publisher, 


FARM  WRITER 

Illinois’  only  all-day  paper,  biggest 
outside  Chicago,  needs  top-notch  repor¬ 
ter  to  cover  agriculture.  Must  dig  deep 
and  write  well  on  a  broad  field:  ethanol, 
USDA  biotech  lab,  stockyards,  farm 
credit,  commodities,  product  testing, 
farm  implements,  drought,  diversifica¬ 
tion.  And  people,  people,  people.  Send 
resume,  clips  and  references  in  confi¬ 
dence  to  Jerry  McDowell,  Business 
Editor,  Journal  Star,  1  News  Plaza, 
Peoria,  IL  61643.  An  employee-owned 
newspaper. 


FEATURES  PAGE  DESIGNER 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning,  Knight-Ridder 
daily  (Sunday  circ.  254,000),  seeks  an 
innovative  page  designer.  Applicants 
must  have  an  ability  to  work  with  photo¬ 
graphers  and  illustrators  to  achieve 
compelling  page  designs  and  must  have 
a  working  knowledge  of  print  produc¬ 
tion,  including  typesetting  and  color 
reproduction.  Illustration  ability  a  plus, 
but  not  a  requirement.  The  designer  will 
be  responsible  for  planning  and  assign¬ 
ing  graphics  for  full-color  section  fronts. 
We’re  looking  for  a  lively,  sophisticated 
talent  who  can  contribute  to  the  prog¬ 
ressive  design  of  our  sections.  Send 
resume,  cover  letter  and  design 
samples  to  Ken  Doctor,  Associate 
Editor/Features,  St.  Paul  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St.  Paul.  MN 
55101.  EOE. 


GENERAL  ASSIGNMENT  REPORTER 
A  mix  of  government,  cops,  business 
and  features  -  for  50,000  PM  daily. 
Send  resume  and  clips  to  Saul  Shapiro, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704. 


GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Box 
3137,  Editor  &  Publisher. 


LARGE  MIDWESTERN  DAILY  looking 
for  creative  personal  finance  writer. 
Applicants  must  have  at  least  three 
years  experience,  a  background  in 
personal  finance  and  ability  to  produce 
helpful  copy  on  managing  money.  Send 
resume,  clips  to  Box  3180,  Editor  & 
Publisher. 


Associate 

Features 

Editor 


MEREDITH 

PUBLISHING 

SERVICES 


Due  to  expansion,  Meredith  Publishing  Services,  the 
Custom  Publishing  Group  of  Meredith  Corporation, 
seeks  outstanding  journalist  to  plan,  write,  edit  and 
supervise  production  of  material  for  general  feature 
articles  (lifestyle,  travel,  legal,  financial,  decorating, 
building/remodeling,  food,  etc.)  and  work  with 
freelancers. 

The  successful  candidate  will  have  college  degree 
and  minimum  of  three  years  solid  writing/editing  ex¬ 
perience  with  magazine,  newspapers,  or  books  on 
a  variety  of  subjects.  Must  possess  excellent  com¬ 
munication,  creative,  conceptual  and  organizational 
skills:  be  a  self-starter  and  able  to  work  under 
pressure.  Some  travel. 

Excellent  opportunity  to  work  with  highly  profes¬ 
sional  group. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples  and  cover  letter  with 
salary  history  and  requirements  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  722C 
Locust  at  1 7th 
Des  Moines,  lA  50336 

An  equal  opportunity  employer 


leredith 

CORPORATION 


LOOKING  FOR  A  BETTER  JOB? 

MedlaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  into 
high  gear. 

800-237-8073 
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HELP  WANTED 
EDITORIAL 


MANAGING  EDITOR  for  Florida  daily. 
Must  have  successful  experience  as 
managing  editor  or  editor  with  daily  of 
30,000  circulation  or  more.  Send 
resume  to  Box  3113,  Editor  & 
Publisher. 


MANAGING  EDITOR 
The  Citizen-Times,  the  largest  daily  in 
the  Blue  Ridge  Mountains  of  North 
Carolina,  needs  a  strong  managing 
editor  to  supervise  its  growing  50,000 
daily/74,000  Sunday  editions.  The 
person  hired  will  be  a  newsroom  leader 
who  can  organize  a  staff  of  44  with  4 
bureaus  and  produce  accurate,  quality 
coverage.  Editing,  design  and  color 
experience,  ability  to  direct  staff 
improvement  essential.  College  degree, 
10  years  newspaper  experience,  3  years 
management.  Send  resumes  to:  Larry 
Pope,  Executive  Editor,  Asheville 
Citizen-Times,  PO  Box  2090,  Asheville, 
NC  28801. 


NEEDED  FOR  A  GROWING  WEEKLY  in 
Cooperstown,  NY  staff  writer  with  good 
editing  and  photography  skills.  Sports 
writing  abilities  a  plus.  Send  resume 
clips,  references  and  salary  require¬ 
ments  to  Freeman’s  Journal,  PO  Box 
591,  Cooperstown,  NY  13326. 


NEWS  EDITOR 
$32  to  $38K 

Aggressive,  12-edition,  outdoor  news¬ 
weekly  with  USA  Today  style,  35-year 
history  of  change  and  175,000 
demanding  subscribers  needs  hard¬ 
working  news  editor  who  knows  and 
enjoys  fishing  and  hunting.  Extensive 
experience  in  editing,  headline  writing, 
layout,  color  graphics  and  computer 
typesetting  is  a  must.  Special  editions 
and  projects  require  extra  effort  and 
know-how,  and  earn  extra  pay.  Full 
benefits  with  medical,  401k,  etc.  No 
nonsense  attitude,  ability  to  work  with 
variety  of  personalities  and  under  dead¬ 
line  gun  are  musts  for  person  who  earns 
this  position.  Call  collect  (206) 
624-3845. 


NEWS  EDITOR  needed  for  growing  five- 
day,  13,500  PM  daily  in  Finger  Lakes. 
Requires  strong  layout,  editing  and 
people  skills.  Salary  commensurate 
with  experience.  Send  resume,  samples 
to  Bob  Matson,  ME,  The  Daily  Messen¬ 
ger,  73  Buffalo  St.,  Canandaigua,  NY 
14424. 


OIL  AND  GAS  NEWSWRITER 
Requirements:  knowledge  of  industry, 
journalistic  skills,  weekly  column, 
prepare  energy  page,  VDT  editing  skills. 
Resume  to:  Editor,  PO  Box  860,  Hobbs, 
NM  88240. 


NEWS  EDITOR 

To  direct  five  person  wire  desk  for  a 
25,000  PM  daily  in  Zone  9.  Skilled 
word  and  photo  editing  and  bright  page 
design  required.  If  you  view  page  design 
as  an  expression  of  news  judgement. 
Send  us  your  resume,  references  and 
samples  of  your  work  to  Box  3176, 
Editor  &  Publisher. 


REPORTER/WRITER 
Strong,  talented  reporter/writer  to  work 
on  news  department  team  that 
produces  a  weekly  newspaper  and 
monthly  newsletters  for  the  largest 
banking  industry  trade  association. 
Must  write  quickly,  accurately  and  with 
spark  under  deadline  pressure.  Good 
editing  skills,  journalism  degree, 
newspaper/newsletter  experience 
essential.  Financial'business  writing 
background  helpful  but  not  necessary. 
Salary  commensurate  with  experience. 
Send  resume  and  three  clips  to  Laura 
Keefe,  American  Banker’s  Association, 
1120  Connecticut  Avenue  Northwest, 
Washington,  DC  20036. 


COPY  EDITOR 
Chicago  Area 

We  are  a  major  insurance  trade  associa¬ 
tion  currently  seeking  an  individual  with 
Public  Affairs  writing  experience  to  join 
our  news  publications  department. 
Ideal  candidate  will  have  at  least  5 
years  of  experience  writing  and  editing 
for  a  daily  or  weekly  publication  and  be 
familiar  with  the  graphic  design  and 
typography  aspects  of  production.  Legi¬ 
slative  and  on-line  data  base  research 
ability  is  a  plus. 

This  detail-oriented  individual  must 
have  strong  interpersonal  communica¬ 
tion  skills  and  the  ability  to  manage 
multiple  projects  within  strict  dead¬ 
lines.  Exposure  to  electronic  manu¬ 
script  processing  essential  (XyWrite  III 
Plus  experience  helpful).  A  Bachelor’s 
degree  in  Journalism  or  related  field  is 
required. 

We  offer  an  excellent  benefit  package 
and  a  salary  commensurate  with  experi¬ 
ence  and  ability.  For  immediate  consid¬ 
eration,  please  send  writing  samples 
and  a  resume,  complete  with  salary 
history  to: 

Jennifer  Magrowski 
NAII 

2600  River  Road 
Des  Plaines,  IL  60018 
equal  opportunity  employer 

REPORTERS,  NEWS  and  SPORTS  -  If 
you  have  experience  on  a  daily  or  a 
weekly  and  would  like  to  work  for  an 
aggressive  23,000  AM  where  good  writ¬ 
ing  and  reporting  count,  send  resume, 
clips  and  references  to  Mike  Stewart, 
Managing  Editor,  Press  Enterprise. 
3185  Lackawanna  Ave.,  Bloomsburg, 
PA  17815. 

REPORTER 

22,000  circ.,  Houston-area  daily  needs 
aggressive  reporter  to  join  young, 
dynamic  staff  of  award-winning  journal¬ 
ists.  Must  be  self-starter,  able  to 
generate  own  copy.  Some  municipal 
government/courthouse  experience 
preferred.  Send  resume,  clips  to:  Box 
3162,  Editor  &  Publisher. 

REPORTER/EDITOR  for  leading  city 
business  newspaper  in  fast  growing 
Southwestern  city.  Business  experience 
helpful.  Send  replies  to  Box  3164, 
Editor  &  Publisher. 

REPORTER  Ocean  City  weekly  needs  a 
good  generalist  and  solid  writer  who’s 
eager,  aggressive  and  has  the  ability  to 
look  for  "the  something  different"  in 
any  story.  Send  clips,  resume  and  refer¬ 
ences  to  Atlantic  Publications,  Inc.,  PO 
Box  479,  Ocean  City,  MD  21842. 


REPORTER  wanted.  Small  p.m.  daily. 
Chance  to  learn  it  all  in  good  working  ] 
conditions.  Photo  and  editing  skills  ' 
helpful.  David  Critchlow  Sr.  Messenger, 
Box  430,  Union  City,  TN  38261. 


REPORTER 

The  Odessa  (Texas)  American  is  looking 
for  an  aggressive  news  reporter  who  has 
at  least  1  year’s  experience.  This  West 
Texas  daily  doesn’t  back  away  from 
challenges  of  hard-hitting  spot  news  or 
hard-hitting,  long  term  projects.  Send 
resume,  examples  of  work  to  M.  Olaf 
Frandsen,  Managing  Editor,  PO  Box 
2952,  Odessa,  TX  79760.  No  phone 
calls,  please. 

REPORTERS  sought  for  small  zone  6 
daily.  Must  thrive  doing  professional 
work  in  small  town  environment.  Great 
opportunity  to  advance.  Send  letter, 
clips  and  resume  to  Box  3154,  Editor  & 
Publisher. 


REPORTER 

The  La  Crosse  (Wis.)  Tribune,  a  Lee 
Newspaper  with  competitive  salaries 
and  benefits,  seeks  an  experienced 
business  reporter  who  has  demon¬ 
strated  skills  for  developing  sources, 
getting  important  "scoops"  and  writing 
everything  with  clarity  and  style.  Send 
resume  with  references  and  10  clips  by 
Sept.  9  to  Meribeth  Catania,  Human 
Resources  Manager,  La  Crosse  Tribune, 
401  N.  3rd  St.,  La  Crosse,  Wl  54601. 

REPORTER  &  LIFESTYLE  EDITOR 
For  8,000  daily  committed  to  commun¬ 
ity  journalism.  Self-starting  reporter  to 
cover  education  and  to  outline  towns. 
Editor  to  get  today’s  lifestyle  stories, 
community  features.  Strong  design 
skills  required.  Growing  desert  city  near 
LA  and  recreation  areas.  Affordable 
housing,  no  smog,  no  congestion.  Send 
resume  and  non-returnable  clips 
(stories  for  reporter,  layout,  writing  for 
editor)  to  Jamie  Hurly,  Managing 
Editor,  The  Daily  Independent,  PO  Box 
7,  Ridgecrest,  CA  93555.  (619) 
375-4481.  Zone  7,8,9  applicants  only. 

REPORTER  wanted  for  award-winning 
small  daily  in  Zone  2.  We  need  someone 
who  will  build  readership  in  our  primary 
growth  area.  Weekly  or  daily  experience 
preferred.  Must  be  self-starter  capable 
of  working  in  a  bureau  setting  with 
limited  supen/ision.  Box  3182,  Editor  & 
Publisher. 

REPORTER  to  cover  government  and 
politics  for  Alaska’s  best  small  town 
newspaper.  Camera  skills  useful  .  Send 
resume  and  clips  to  Sean  Hanlon, 
Managing  Editor,  The  Frontiersman, 
1261  Seward  Meridian,  Suite  F,  Wasil- 
la,  AK  99687. 

SMALL,  GROWING  suburban  daily  in 
Great  Lakes  area  is  looking  for  news 
reporters,  an  opinion  editor  and  a  busi¬ 
ness  editor.  Great  writing  a  must.  Send 
resume  and  work  samples  to  Box  3167, 
Editor  &  Publisher. 

SPORTS  COPY  EDITOR 
Amid  hotbed  of  southern  California 
sports  -  2  pro  football,  2  pro  basketball, 
2  major  league  baseball  teams,  etc.  -  at 
booming  paper  in  boom  area.  Should 
have  first-class  editing,  headline  skills, 
know  layout  and  color.  Send  resume, 
clip  material,  if  any,  to  John  Garrett, 
Sports  Editor,  The  Press  Enterprise,  PO 
Box  792,  Riverside,  CA  92502. 


SENIOR 

WRITER! 


SPORTS  EDITOR 

9,000-circulation,  six-day  PM  daily  in 
heart  of  the  Mississippi  Delta  seeks  a 
sports  editor.  J-degree,  experience 
preferred  but  not  essential.  Call 
Emmerich,  McNeill  or  Kalich,  (601) 
453-5312,  at  Greenwood,  Miss., 
Commonwealth. 


THE  WACO  (TX)  TRIBUNE-HERALD 
offers  a  projects  reporter  time  to  do  a 
thorough  job.  Past  projects  have 
included  television  Evangelism,  teen 
pregnancy,  unsolved  disappearances, 
segregation  on  campus.  Please  send  6 
to  10  clips,  including  spot  news  and 
long  terms  (a  month  or  more),  and 
salary  requirements,  to  Barbara  Elmore, 
Waco  Tribune-Herald,  900  Franklin 
Ave.,  Waco,  TX  76701. 


THE  STATE,  a  Knight-Ridder  newspap¬ 
er  in  Columbia,  SC  needs  an  assistant 
sports  editor.  This  individual  will  be 
responsible  for  the  sports  copy  desk 
operation,  including  copy  editing, 
layout  and  production  -  overseeing  the 
daily  slot.  Will  assist  sports  editor  with 
story  assignment  and  planning. 
Emphasis  will  be  on  helping  to  produce 
quality  copy.  Must  be  aggressive  editor 
and  work  effectively  with  both  veterans 
and  less  experienced  personnel  in 
18-person  department. 

The  ideal  candidate  is  somebody  with 
enough  sports  background  to  be  know¬ 
ledgeable,  but  who  has  good  word  edit¬ 
ing,  picture  editing  and  graphics  skills 
first  and  foremost.  We  need  somebody 
who  can  bring  quality  to  sports  copy 
including  news  judgment. 

Letters  of  interest  and  resume  may  be 
submitted  to  State-Record  Company, 
Inc.,  PO  Box  1333,  Columbia,  SC 
29202.  Attn:  Personnel. 


The  News/Sun  Sentinel  Business 
Department  is  expanding  and  seeking 
experienced  copy  editors,  writers  and  a 
columnist.  The  News  Sun  Sentinel  is  a 
rapidly  growing  metro  in  Fort  Lauder¬ 
dale,  Florida,  one  of  the  nation’s  most 
competitive  newspaper  markets.  We  are 
part  of  the  Tribune  Company  and  offer 
excellent  benefits.  Interested  applic¬ 
ants  should  forward  a  resume  and  clips 
to  Margaret  Holt,  Business  Editor, 
News/Sun  Sentinel,  101  North  New 
River  Dr.,  Fort  Lauderdale,  FL  33301. 
EOE. 


Wanted:  NEWSROOM  PROFESSIONAL 
Lots  of  opportunity.  Age  not  important, 
but  professionalism,  ability  and  good 
work  habits  are.  Contact  George 
Frasher,  The  Leesville  Daily  Leader,  TO 
Box  619,  Leesville,  LA  71446. 


Our  client  a  Fortune  1(X)  corporation, 
has  retained  us  to  find  a  special  talent 
REQUIRED:  A  degree,  preferably  Jour¬ 
nalism,  3  or  more  years  of  communica¬ 
tions  experience  in  media,  business, 
government  associations,  or  similar  en¬ 
vironments  —  with  a  portfolio  demon¬ 
strating  singular  professional  achieve¬ 
ment. 


We  seek  an  intelligent  enthusiasm  for  involvement  in  varied  creative 
processes  in  enriching  and  challenging  environments. 

The  imperative  beyond:  the  ability,  dedication  and  judgment  to  even¬ 
tually  manage  an  dmirable  and  charged  communications 
enterprise. 

Respond  in  confidence,  with 
g\  assurance  of  discretion  to: 

^  A  Robert  R.  Columbus 

WwETE 


^WETERRINGS&AGNEW 

Professional  Placemeni  Consullanis 
1200  Midtown  Towor, 

Rochester,  NY  14604 

716/454-3888 _ 


EDITOR  &  PUBLISHER  for  August  20,  1988 


HELP  WANTED 


EDITORIAL 


We  have  a  newly  created  position  open 
for  an  EDITORIAL  WRITER  OPINION 
PAGE  EDITOR.  We  are  a  conservative 
40,000  paid  daily  deep  south  newspap¬ 
er.  Family-owned,  full  range  of 
company  benefits.  Please  write  telling 
us  about  yourself,  work  history,  educa¬ 
tion,  etc,,  include  writing  samples.  Box 
3124,  Editor  &  Publisher. 


WASHINGTON:  6  reporters  with  strong 
daily  experience  and  clear  enterprise. 
Apply  to:  Deputy  Managing  Editor, 
States  News  Service,  1333  F  St,  NW, 
Su.  400,  Washington,  DC  20004.  EOE. 


WASHINGTON  REPORTER  WANTEDfor 
new,  semi-monthy,  tabloid  trade  news¬ 
paper  for  the  waste  industries.  News¬ 
writing  experience  and  knowledge  of 
regulatory  and  legislative  processes 
essential.  Send  resume,  clips,  and 
salary  requirements  tO:  Editor,  Waste 
Tech  News,  131  Madison  St.,  Denver, 
Co  80206. _ _ 


MAILROOM 


MAILROOM  MANAGER 
100,000  plus  morning  daily  seeks  a 
candidate  with  strong  leadership  skills 
to  manage  a  2  shift  operation,  3-5  years 
management  experience,  knowledge  of 
Harris  inserters  and  related  mailroom 
equipment  a  plus.  Mechanical  abilities, 
productivity  and  quality-oriented. 
Experienced  in  budget  planning  and 
cost  controls.  Must  be  able  to  train, 
motivate  and  have  good  organizational 
skills.  Send  resume  and  salary  require¬ 
ments  to;  William  Langman,  The 
Washington  Times,  3600  New  York 
Ave,  NE,  Washington,  DC  20002.  EOE. 


_ MARKETING _ 

MARKETING  DIRECTOR  to  increase 
membership  in  social  change  and  circu¬ 
lation  of  award-winning  journal.  South¬ 
ern  Exposure.  Must  have  direct  mail, 
public  relations  experience,  commit¬ 
ment  to  South.  People  of  color  and 
women  encouraged  to  apply.  $18,000, 
excellent  benefits.  Send  resume,  3 
references,  cover  letter  by  September 
15:  Institute  for  Southern  Studies,  PO 
Box  531,  Durham,  NC  27702. 


PRODUCTION 


CAMERA  MANAGER 
A  growth  oriented  daily  is  looking  for  an 
experienced  individual  to  manage  the 
camera  department.  Will  possess  excel¬ 
lent  interpersonal  skills  and  a  working 
knowledge  of  equipment  and  proce¬ 
dures.  Responsible  for  the  department 
budget  as  well  as  training  and  develop¬ 
ing  the  staff.  We  offer  a  competitive 
salary  along  with  an  exellent  benefit 
package.  If  interested  send  resume  with 
references  and  salary  requirements  to 
Cox  Arizona  Publication,  attn:  Person¬ 
nel,  PO  Box  1547,  Mesa,  AZ  85211. 


DISTRIBUTION  CENTER  MANAGER 
Seeking  qualified  person  with  2-5  years 
experience,  including  management 
experience,  to  manage  daily  mailroom 
operation.  Requires  excellent  commu¬ 
nication  skills,  budgeting  and  cost  justi¬ 
fication,  and  people  skills.  Knowledge 
of  Harris  inserter  and  Hall  stacker 
equipment  a  plus.  If  you  have  superior 
professional  and  organizational  skills 
and  seek  a  rewarding  challenge  in  a  very 
competitive  and  fast-paced  environ¬ 
ment,  we  offer  an  attractive  salary, 
benefits,  and  excellent  working  environ¬ 
ment.  Send  resume  and  salary  history  to 
Box  3159,  Editor  &  Publisher. 


EXPANDING  East  Texas  company  look¬ 
ing  for  commercial  press  operator  with 
experience  and  operating  a  miehle  and 
didde  press.  Send  resume  and  salary 
requirements  tO:  Longview  Newspaper 
Inc.,  PO  Box  1792,  Longview,  TX 
75606.  Attn:  Rick  Hollers. 


HELP  WANTED 


PRODUCTION 


Graphic  Technology  Scanning  Dept. 
Gannett  Westchester  Rockland  News¬ 
papers  is  seeking  qualified  applicants 
to  join  our  rapidly  expanding  color 
department.  We  are  currently  responsi¬ 
ble  for  ten  daily  newspapers,  two  weekly 
papers  and  one  Sunday  magazine.  We 
have  plans  to  additionally  produce  in- 
house  color  brochures. 

The  ideal  candidate  will  have  4-7  years 
color  stripping  experience,  scanner 
experience  a  plus  (R-Z  scanner  know¬ 
ledge  even  better).  CAD  experience  a 
plus.  We  will  cross  train  in  all  aspects  of 
the  operation. 

If  you  are  an  independent  worker,  flexi¬ 
ble  and  can  also  work  well  with 
colleagues  as  a  team  member  in  an 
exciting  fast-paced  environment,  please 
contact  our  PERSONNEL  DEPART¬ 
MENT  at  (914)  694-5266. 

(iannett  Westchester 
Rockland  Newspapers 
Corporate  Park  2 
1  (Gannett  Drive 
White  Plains,  NY  10604 
Equal  Opportunity  Employer 


HEAD  PRESSMAN'WORKING  SUPER¬ 
VISOR  $50,000  first  year  guaranteed. 
$60,000  plus  second  year  earnings 
potential  with  possible  equity  position. 
Growing  newspaper  printer  with  7-unit 
Goss  community  press  in  NYC  metro 
area  needs  high-energy,  skilled  crafts¬ 
man  to  take  charge  of  our  pressroom. 
Call  Mrs.  Spitz  today  at  (718) 
769-4400. 


MAINTENANCE  TECHNICIAN 
Needed  for  Goss  Urbanite  Press  in 
southwest  Florida.  Salary  to  commensu¬ 
rate  with  experience.  Send  resume  or 
call  to  Pat  Kinney  or  Dave  Bitner,  Char¬ 
lotte  Printing  Co.,  23170  Harbor  View 
Road,  Charlotte  Harbor,  FL  33980. 
(813)  629-2511. 


PRESS  OPERATORS 
Operators  with  a  minimum  of  2  years 
experience  running  Goss  Community  or 
Urbanite  are  now  being  hired  by  top 
Portland,  OR  commercial  printer. 
Equipment  includes  new  SSC  Commun¬ 
ity  Press  with  five  4-highs,  3  folders, 
infeeds  and  5  splicers.  24-hour  opera¬ 
tion,  heavy  volume  of  full-color  work. 
Will  pay  salary  based  on  experience  but 
competitive  with  area,  plus  relocation 
allowance.  Excellent  benefits  and  all  of 
the  advantages  of  living  in  this  beautiful 
NW  city.  Send  resume  and  cover  letter 
to  RFD  Publications,  6960  SW  Sand¬ 
burg,  Tigard,  OR  97223  or  call  Ron 
McAfee,  Press  Superintendent,  (503) 
620-4140.  No  collect  calls  please. 

PRESSROOM  MANAGER 
Seeking  experienced,  quality-conscious 
pressroom  manager  for  Zone  2,  large 
metropolitan  newspaper.  We  are  a 
7-day,  100,000  plus  circulation. 
Experience  must  include  full  under¬ 
standing  of  all  pressroom  equipment 
and  procedures  including  Goss  Headlin¬ 
er,  offset  or  metro.  Administrative  abili¬ 
ty,  employee/labor  relation  skills  a  plus. 
Excellent  salary  and  benefits  package. 
Please  submit  resume  with  salary 
requirements  to  Box  3139,  Editor  & 
Publisher. 


In  my  opinion,  the 
newspapers  are  equal 
to  the  courts  -  and 
sometimes  ahead  of  the 
courts  in  our  system  - 
in  protecting  the  people’s 
fundamental  rights. 

Robert  F.  Kennedy 


HELP  WANTED 


_ PROMOTION _ 

ADVERTISING  PROMOTION  Marketing 
services  professional  for  growing 
Central  Florida  East  Coast  daily  and 
Sunday  with  TMC  and  satellite 
products.  Must  be  able  to  create  and 
execute  plans  to  market  the  newspaper 
to  advertisers  and  readers;  use  research 
to  produce  ad  sales  materials;  help 
show  ad  staff  how  to  sell  with  this  infor¬ 
mation;  create  presentations  for  ad 
accounts.  Creative  copywriting  and 
communication  skills  essential. 
Resume  and  clips  to  Promotion  Direc¬ 
tor,  PO  Box  431,  Daytona  Beach,  FL 
32015 


PUBLIC  RELATIONS 


Fublif  1 

Relathos  1 


Major  National  magazine  seeking 
Public  Relations  Coordinator.  Pro¬ 
motion  and  Newswriting  skills 
essential.  Media  contacts  a  plus. 
Publishing  background  prefer¬ 
able.  Salary  commensurate  with 
experience.  Send  resume  to: 

BOX  EP2088 
10  W.  20th  St..  NY.  NY  10011 
Equal  Opportunity  Employer  M  F 

V  .I-. - 


_ SALES _ 

ADVERTISING  PROFESSIONAL 

We  are  looking  for  a  pro  capable  of 
directing  the  activities  of  our  hard¬ 
working  retail  staff.  Must  be  well 
schooled  in  advertising  sales,  and  have 
demonstrated  strong  leadership  skills. 
Competitive  market  experience 
desirable. 

If  you  are  this  special  person,  we  can 
offer  you  above-average  salary  and 
bonus,  unmatched  growth  potential, 
and  an  excellent  benefit  package  with 
one  of  the  nation's  dominant  newspaper 
groups.  Midwest  location. 

Send  resume  in  strictest  confidence  to 
Box  3165,  Editor  &  Publisher. 


EXCELLENT  POSITION  OPEN  tor 
aggressive  salesperson  with  newspaper 
commercial  plant.  Must  be  knowledge¬ 
able  with  offset  printing  and  production 
schedules.  Salary  plus  commission. 
Mail  resume  and  salary  requirements  to 
Box  3147,  Editor  &  Publisher. 


SALES.  Management  opportunity. 
Established  publisher  has  immediate 
opening  with  excellent  comp  plan.  Base 
plus  commission  plus  bonuses.  Send 
resume  with  salary  requirements  to; 
Publisher,  PO  Box  2506,  La  Jolla,  CA 
92038. 


HELP  WANTED 


SALES 


ADVERTISING  PROFESSIONAL 

We  are  looking  for  a  pro  capable  of 
directing  the  activities  of  our  hard¬ 
working  retail  staff.  Must  be  well 
schooled  in  advertising  sales,  and  have 
demonstrated  strong  leadership  skills. 
Competitive  market  experience 
desirable. 

If  you  are  this  special  person,  we  can 
offer  you  above-average  salary  and 
bonus,  unmatched  growth  potential, 
and  an  excellent  benefit  package  with 
one  of  the  nation's  dominant  newspaper 
groups.  Midwest  location. 

Send  resume  in  strictest  confidence  to 
Box  3165,  Editor  &  Publisher. 


SALES 

Ovalstrapping,  Inc.,  a  manufacturer  of 
automatic  strapping  equipment  seeks  a 
sales  person  with  track  record  in  news¬ 
paper  mailrooms.  Zone  5.  Send  resume 
in  confidence  to  PO  Box  717,  Ft. 
Payne,  AL  35967. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER'GM 

Proven  performer  who  can  do  it  all.  A 
former  editor  who  as  president  of  a  10m 
publishing  and  printing  company  served 
as  his  own  V.P.  of  Marketing  and  Sales. 
Can  motivate  and  turn  money  losers  into 
money  makers.  Has  been  an  entrepre¬ 
neur  and  a  corporate  affiliate  president 
with  responsibility  for  budgets,  opera¬ 
tions,  acquisitions,  capital  plans  and 
bottom  line  performance  in  a  very 
competitive  market. 

MARKETING/SALES  MANAGER 
Knowledgeable  professional  with  a 
proven  sales  record,  people-oriented 
and  true  team  player.  Cost  conscious 
and  detail-oriented,  can  develop  and 
implement  projects  including  budget 
development.  Knows  how  to  stay  within 
budget.  Has  18  years  of  experience  with 
small  to  large  metro  dailies  and  week¬ 
lies  to  make  a  stable  and  significant 
contribution  for  growth. 

There  will  be  NO  fee  if  you  hire  these 
candidates.  Their  present  employers 
have  already  paid  our  fee.  If  interested 
in  obtaining  more  information  regarding 
these  individuals,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Centre 
Bettendorf,  lA  52722 
(319)  359-4877 


ATTENTION  ADVERTISERS: 

Please  note  that  Editor  &  Publisher’s 
offices  will  be  closecf  on 

Labor  Day  -  Monday,  September  5th,- 

when  submitting  ad  copy  for  the 

September  10th  issue. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1.  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

3er  issue  2  weeks  —  $3.05  per  line,  per  issue 

3er  issue  3  weeks  —  $2.60  per  line,  per  issue 

3er  issue  4  weeks  —  $2  40  per  line,  per  issue 


Add  $6  00  per  Insertion  lor  box  service  Add  $4  00  per  insertion  lor  box  service 

Count  as  an  additional  line  In  copy.  Count  as  an  additional  line  In  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  tlme-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  Insertioh. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rataa  avallabla  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

■diter  A  Publisher 

11  WMt  19th  StrMt.  NY.  NY  10011.  (212)  675-4380. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EXPERIENCED  VICE  PRESIDENT 
strong  in  financial,  circulation  and 
advertising  seeks  management  position 
yyith  growth-oriented  newspaper  organi¬ 
zation.  Box  3131,  Editor  &  Publisher. 


ART/GRAPHICS 


EXPERIENCED  Graphics  Researcher  & 
Information  Specialist.  Organized, 
creative,  talented,  and  Tenacious  fact 
finder.  High  energy  and  enthusiasm  for 
being  utilized.  Skilled  Database  search¬ 
er.  Box  3172,  Editor  &  Publisher. 


CIRCULATION 


ACCOMPLISHED  CIRCULATOR  seeks 
more  responsibility  and  personal 
growth.  Interested  in  larger  metro  situa¬ 
tion  with  competitive  challenge.  Over 
16  years  experience.  Employed.  Box 
3142,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  available, 
experience  with  8,000  North  Dakota 
daily.  Gene  Springer  (701)  572-3119. 


AWARD-WINNING  columnist  looking 
for  full-time  metro  columnist  job  in 
Zone  2  area.  Two-time  National  Society 
Newspaper  Columnist.  Winner,  knows 
how  to  translate  warmth,  wit  and  anger 
to  well-written  columns.  Box  3116, 
Editor  &  Publisher. 


BUSINESS  REPORTER  comes  with 
awards,  three  years  metro  experience, 
and  a  recent  fellowship  in  international 
economics  and  finance.  Seeks  position 
with  major  metro,  wire  service  or  nation- 
ai  magazine.  Write  to  PO  Box  1216, 
East  Arlington,  MA  02174. 


CITY  EDITOR  at  41,000  PM  seeks  new 
challenge  in  key  position  at  larger 
paper,  or  as  managing  editor  of  smaller 
or  similar-sized  paper.  Outstanding 
management  and  technical  skills,  B.A. 
and  M.A.  degrees,  16  years  of  daily 
experience.  Age  38.  Reply  to  Box 
3163,  Editor  &  Publisher. 


COMING  HOME-Texas  native  returning 
to  Houston  area  after  three-year  stint  in 
Big  Apple.  Heavy  experience  in  news¬ 
paper  layout  and  production  as  well  as 
reporting  and  editing.  Have  managed 
desk  and  writing  staffs.  Box  3169, 
Editor  &  Pubiisher. 


LIFESTYLE  EDITOR,  productive  idea 
person.  Skilled,  10  years,  copy,  wire, 
layout  editor  with  photo  experience. 
Award-winner-Penney-Missouri,  NNA, 
SNA-for  developing  local  articles,  lifes¬ 
tyle,  trend  features  devoted  to  commun¬ 
ity  life,  special  sections.  Strong  design, 
editing  and  writing  skills.  Prefer 
community-minded  daily.  Zones  8.  9. 
Box  3119,  Editor  &  Publisher. 


POSITIONS  WANTED 


EXPERIENCED  REPORTER  with  style 
and  brains  and  who  thrives  under  dead¬ 
line  pressure  seeks  fresh  hell  under 
vibrant  management.  Has  daily  general 
assignment,  wire  service  and  state 
government  reporting  experience  in  a 
major  state  capital.  Team  player  but 
perfectly  willing  to  tug  on  a  leash  and 
present  new  ideas  with  humor  and 
conviction.  Will  give  serious  considera¬ 
tion  to  all  but  entry-level  positions.  Box 
3179,  Editor  &  Publisher. 


FORMER  REPORTER,  COUNTY 
EDITOR,  news  editor,  wire  editor  on 
only  two  newspapers  in  23  years  seeks 
next  assignment;  Managing  Editor  of 
3rd  newspaper,  a  thriving,  growing  daily 
in  Zones  3,  4.  Reply  to  Box  3166, 
Editor  &  Publisher. 


SPORTS  EDITOR  -  Reporter  with  3-1/2 
years  experience  with  Zone  5  daily 
seeks  sports  position  on  daily.  Feature 
story  was  selected  second  best  in  the 
state  and  photography  skills  are  excel¬ 
lent.  Experienced  in  writing  and  layout, 
designing  special  sports  supplements 
and  coordinating  various  county-wide 
tournaments.  John,  (217)  678-7871. 


SPORTS  EDITOR-WRITER- 
PHOTOGRAPHER  with  3  years  weekly 
experience  looking  for  sportswriting 
position  on  daily.  Have  writing,  editing, 
layout,  photo,  VDT  experience.  Strong 
on  game  and  feature  stories.  Worked  for 
1  1/2  years  on  major  CT  daily  during 
college.  Outstanding  clips  and  refer¬ 
ences.  Dave  Phillips,  335  Hollywood 
Ave.,  Stratford,  CT  06497,  (203) 
377-2159. 


SPORTS  WRITER/EDITOR  with  14 
years  experience  12  1/2  at  same  news¬ 
paper,  seeks  career  opportunity  with 
company  that  appreciates  loyalty, 
versatility,  talent.  Pagination  experi¬ 
ence.  Interested  in  all  zones.  Box 
3181,  Editor  &  Publisher. 


SYSTEMS:  STYL  specialist,  good 
teacher/copy  editor.  Interested  in  creat¬ 
ing  pagination  on  Sll  system.  Box 
3141,  Editor  &  Publisher. 


VERSATILE,  eager  reporter  seeks  job  on 
mid-sized  daily.  Can  do  general  assign¬ 
ment,  business  coverage,  politics,  etc. 
Columbia  J-school  graduate.  1  1'2 
years  daily  experience,  good  clips  and 
references.  Contact  Michael  at  (203) 
560-2967. 


PRODUCTION 


PRODUCTION  MGR.  Seeks  position  in 
Zone  5.  17  years  experience  with  small 
newspapers  and  commercial  printing. 
Very  strong  in  technical  and  people 
skills.  Box  3090.  Editor  &  Publisher. 


EliP  Employment  Zone  Chart 

Use  zone  number  to  indicale  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 

Conducting  your  own  public  opinion  survey 


By  Paul  J.  Lavrakas 

and  Bruce  Tomlinson 

Newspapers  commonly  report  the 
results  of  public  opinion  surveys  and 
in  some  instances  commission  or 
even  conduct  their  own  surveys. 

When  the  survey  concerns  the  way 
the  electorate  is  leaning,  the  accuracy 
of  the  survey  is  subsequently  put  to 
the  test  by  the  election  results. 

When  a  newspaper  has  actually 
conducted  the  survey,  its  own  credi¬ 
bility  is  on  the  line. 

In  1986,  the  Quincy  (111.)  Hcrold- 
Whif’  participated  in  the  Northwest¬ 
ern  University  Medill  School  of  Jour¬ 
nalism's  “Professional  Newspaper 
Program"  in  which  one  employee  of  a 
daily  newspaper  is  trained  to  plan, 
conduct  and  analyze  scientific  sample 
surveys. 

Bruce  Tomlinson,  the  paper's  copy 
desk  supervisor  at  the  time,  was  the 
Herald-Whig's  participant.  As  part  of 
this  educational  program  at  Medill. 
Tomlinson  played  a  principal  role  in 
planning,  conducting  and  analyzing  a 
random  telephone  survey  of  the  Her¬ 
ald-Whig's  primary  market  area  in 
1986. 

Using  the  research  methods 
learned  in  the  the  program  and  with 
consultation  from  Medill  associate 
professor  Paul  J.  Lavrakas.  Tomlin¬ 
son  went  on  to  conduct  two  other 
random  surveys  in  the  Quincy  area 
for  his  newspaper  in  1987. 

The  Herald-Whig  decided  to  con¬ 
duct  a  third  survey  of  how  Quincy 
voters  stood  on  an  upcoming  school 
referendum,  the  passage  of  which  was 
crucial  to  the  financial  health  of  the 
Quincy  School  District. 

In  January  1988.  Tomlinson  super¬ 
vised  the  execution  of  a  random-digit¬ 
dialing  telephone  survey  of  465  resi¬ 
dents  of  the  school  district  and 
learned,  among  other  findings,  that 
42^  of  Quincy  adults  planned  to  vote 
“yes,"  419?  would  vote  “no."  and 
the  remaining  179?  were  undecided  or 
refused  to  say  how  they  would  vote. 

The  overall  degree  of  precision  of 
this  survey  was  plus  or  minus  4.5 
percentage  points.  In  a  Sunday  Page 
One  article  on  Jan.  3 1 .  1988.  the  Her- 


(Lavrakas  is  an  associate  professor 
at  Northwestern  University’s  Medill 
School  of  Journalism.  Tomlinson  is 
copy  desk  chief  at  the  Quincy  [III.] 
Herald- Whig.) 


ald-Whig  headlined.  “Undecided  vot¬ 
ers  key  to  Quincy  school  tax  hike." 

The  election  was  held  on  March  15, 
1988,  and  the  referendum  was 
soundly  defeated,  with  the  next  day's 
Herald-Whig  front-page  headline 
stating,  “School  tax  increase  fails  2-1 : 
Proposal  defeated  in  all  but  two  pre¬ 
cincts." 

Although  the  paper  did  not  call 
attention  to  the  gap  between  its  Janu¬ 
ary  survey  and  the  actual  referendum 
results  in  any  of  its  March  16  news 
stories,  people  at  the  Herald-Whig 
and  some  in  the  community  wondered 
what  had  gone  askew.  Had  the  Janu¬ 
ary  survey  been  poorly  executed? 
Had  the  surveyed  respondents  misre¬ 
presented  their  voting  intentions? 
Had  public  opinion  radically  changed 
in  a  month-and-a-half,  and,  if  so, 
why?  Just  what  had  happened? 


In  part  to  answer  these  questions, 
and  also  to  maintain  the  credibility  of 
the  Herald-Whig's  own  surveying  and 
election  coverage,  a  decision  was 
made  that  Tomlinson  would  conduct 
a  follow-up  survey  of  the  persons 
originally  interviewed  in  the  January 
pre-election  poll. 

This  type  of  study  is  commonly 
referred  to  as  a  “panel  survey,"  in 
which  the  same  individuals  are  inter¬ 
viewed  on  two  or  more  occasions. 
Typically,  panel  surveys  are  used  to 
measure  “change"  attitudes,  behav¬ 
iors,  etc.  These  follow-up  surveys  are 
an  ideal  research  technique  in  a  news¬ 
paper's  election  coverage,  with  a  pre¬ 
election  poll  used  to  explore  voting 
intentions  and  a  post-election  poll 
used  to  explore  “the  why"  behind 
election  outcomes. 

In  most  instances  in  which  a  panel 
study  is  conducted  the  follow-up 
surveying  has  been  planned  for  from 
the  start.  In  other  instances,  such  as 
this  one  for  the  Herald-Whig,  a  fol¬ 
low-up  survey  is  not  anticipated. 

To  conduct  this  type  of  follow-up 
survey  properly,  Tomlinson  had  to 
plan  carefully  the  questionnaire  that 
would  be  used  and  develop  a  system¬ 
atic  approach  for  recontacting  the 


same  people  who  were  interviewed  in 
January. 

Working  with  Lavrakas,  Tomlin¬ 
son  developed  a  follow-up  question¬ 
naire  to  determine  if  people  actually 
voted,  and  if  so,  how  and  why. 

In  particular,  Tomlinson  assembled 
a  list  of  reasons  that  had  been  publicly 
discussed  as  possible  explanations  for 
the  referendum  defeat.  A  series  of 
questionnaire  items  was  then  devel¬ 
oped  to  measure  the  extent  to  which 
each  person’s  decision  on  how  to  vote 
on  the  referendum  was  influenced  by 
the  various  reasons. 

Had  the  panel  survey  approach 
been  planned  from  the  start,  the  Janu¬ 
ary  survey  would  have  asked  for  each 
respondent's  name  at  the  end  of  the 
interview  to  facilitate  reaching  this 
person  in  the  post-election  survey. 

As  this  had  not  been  done,  Tomlin¬ 


son  used  a  methodology  employed 
successfully  in  numerous  follow-up 
studies  by  the  Northwestern  Univer¬ 
sity  Survey  Lab  to  reach  original 
respondents  when  no  names  are 
known.  This  technique  uses  the  age 
and  gender  of  the  respondent  in  an 
introductory  spiel  that  allows  the 
interviewer  to  get  back  to  the  original 
respondent. 

Once  these  procedures  were  set, 
Tomlinson  trained  interviewers  and 
supervised  the  call-backs  to  the  origi¬ 
nal  465  respondents.  This  was  done 
the  week  after  the  election.  Through 
the  persistence  of  Tomlinson’s  staff 
(e.g.,  making  many  call-attempts  to 
hard-to-reach  respondents  at  differ¬ 
ent  days  of  the  week  and  times  of  the 
day  and  evening),  432  of  the  respon¬ 
dents  interviewed  in  the  January  pre¬ 
election  poll,  or  939?,  were  reinter¬ 
viewed. 

This  is  a  very  high  rate  of  successful 
recontacts;  one  that  far  exceeds  the 
typical  809?  or  so  recontact  rate  in 
high-quality  random  surveying  of  this 
type. 

The  data  that  were  gathered  in  the 
post-election  survey  from  each  of  the 
432  adults  who  was  reinterviewed 
(Continued  on  page  46) 


In  sum,  whenever  a  newspaper  commissions  a  pre- 
eiection  survey,  consideration  shouid  be  given  to 
turning  it  into  a  pane/  study  by  also  commissioning  or 
even  conducting  the  post-election  foliow-up  survey. 


56 


EDITOR  &  PUBLISHER  for  August  20,  1988 


Our  classic  approach  to  technical  service  for 
the  newspaper  industry  emphasizes  person¬ 
alized  attention  and  plenty  of  it. 

That's  right.  Huber  gives  you  not  only  a  quality 
ink... you  get  a  task  force  of  service  specialists  to 
help  you  achieve  printing  success,  consistently. 
Pictured  below  are  only  a  handful  of  the  many 
highly  accomplished  Chemical  Engineers.  Systems 
Analysts,  Environmental  Engineers,  Physicists, 
Organic  Chemists,  Printers  and  Graphic  Artists  on 
the  Huber  service  team  They  each  have  a  driving 
commitment  to  deliver  to  you  an  extensive  list  of 
services  including:  day-to-day  problem  prevention 
programs  •  troubleshooting  from  press  related 


issues  to  environmental  concerns  •  group 
technical  seminars  •  press-side  training  •  testing 
and  analysis  •  research  and  development  —  dis¬ 
covering  new  and  improved  technology  for  the 
newspaper  industry. 

Our  service  specialists  are  on  the  road,  ready  to 
meet  your  needs  day  and  night,  in  every  state  in 
the  union.  Call  us  today  and  we’ll  show  you  how  we 
can  put  these  experts  to  work  for  you. 

J.M.  Huber  Corporation 
(  H 1 1  KrR  j  333  Thornall  Street 
Edison.  NJ.  08818 

Phone:  (201)  906-1760/Telex  4754549  JMH  Ul/Fax  (201)321-1470 


From  L  to  R: 

Mary  Rose  Nguyen 
Manager,  Customer  Service 
Casey  Dabros 
Technical  Service  Rep 
Bob  Gerber 
Customer  Service  Rep 
Bob  Keoughan 
Manager,  Technical  Service 
Fred  Stieg 

Technical  Service  Rep 
Paul  Zelinsky 

National  Technical  Service  Rep 
Amy  Lingelbach 
Customer  Service  Rep 
Abe  Farsiou 

National  Technical  Service  Rep 
Rick  Hulbert 
Technical  Service  Rep 


TH  E  COMPETITOR 


In  her  37  years  at  The  Knoxville  News-  tionship.  “Her  ideas  were  consistently  good,” 

Sentinel,  Mary  Routh  consistently  has  been  the  said  one  businesswoman.  “She  knows  exactly 
sales  leader  in  the  commercial  classified  ads  what  our  needs  are.” 

department.  But  Routh  isn’t  easily  satisfied.  For  a  classi- 

Routh  combines  a  thorough  knowledge  of  fied  sales  contest,  she  went  through  the  phone 

classified  advertising,  including  ideas  for  layout  book  to  find  new  prospects.  With  her  competi- 
and  art,  with  a  clear  understanding  of  her  clients’  tive  drive  and  sales  ability,  there  was  never  any 
businesses.  The  clients  look  to  her  as  a  continu-  doubt  who  would  win. 

ing  source  of  fresh  advertising  ideas.  Mary  Routh.  Competitive.  Consistent. 

With  her  cheerful  personality  and  market  Cheerful.  One  of  more  than  8,000  people  at 
knowledge,  Routh  has  established  a  trusted  rela-  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
i!i  NEWSPAPERS 


